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Nobody  Delivers 
UKE  The  News 


Proof  Positive.  The  1987  Scarborough  Report  declares  that  The  Detroit  News 
delivers  more  upscale  readers  than  the  Free  Press.  68%  of  white  collar 
newspaper  readers,  69%  of  readers  with  homes  valued  at  $100,000  + ,  and 
78%  of  readers  with  $75,000+  household  incomes. 

In  fact,  in  all  the  significant  demographic  categories.  The  Detroit  News  is 
the  dominant  newspaper  in  the  Detroit  Metropolitan  Market. 

No  wonder  you’ll  find  The  News  on  the  best  doorsteps  in  town. 

Source:  1987  Scartxxough  Report,  Detroit  Metropolitan  Area  daily  audience. 
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Bob  Barton,  New  Haven  Register. 


Bob  Barton  and  other  staff  members  at  the  New 
Haven  Register  look  to  The  AP  Stylebook  and  Libel 
Manual  as  the  bedrock  of  their  own  newspaper  style. 
Among  the  reasons: 

“Uniformity  of  style,  of  course.  And  the  AP  book  has 
a  lot  of  useful  information.  It  often  saves  a  trip  to  the 
encyclopedia.” 

Barton  is  newsroom  training  officer  at  the  Register, 
and  he’s  deeply  involved  in  updating  the  paper’s  own 
stylebook.  Much  of  it  is  built  on  the  foundation  of 
The  AP  Stylebook.  “Probably  96%  of  all  style  matters 
conform  to  AP  style,”  he  says. 

The  AP  Stylebook  is  used  daily  on  the  Register’s 
copy  desk,  and  all  150  editorial  employees  use  it  on  a 
case-by-case  basis.  That’s  typical  for  this  newsroom 
classic,  which  has  had  sales  of  about  700,000  since 
its  modern  format  was  introduced  in  1977.  It’s  become 
the  standard  for  newspapers  and  other  media  and  in 
college  classrooms  all  over  the  country. 

“What  I  especially  like  about  the  new  edition  is  that 
punctuation  is  in  a  separate  section,  so  it’s  easy  to 
look  up  the  various  rules  of  use,”  says  Barton. 


Jltti  Associated  Press 

^  Quality.  Commitment. 


The  new  edition  also  has  a  dictionary  of  computer 
terms,  new  entries  about  how  to  refer  to  handicapped 
people,  about  religion,  science,  weather,  and  many 
more.  There  are  156,000  words,  all  devoted  to  helping 
editors  and  writers  practice  their  craft  with  accuracy 
and  clarity. 

If  language  is  a  part  of  your  business,  then  The 
AP  Stylebook  and  Libel  Manual  should  be  in  your 
working  library.  Order  it  through  AP  Newsfeatures, 

50  Rockefeller  Plaza,  New  York,  N.Y.  10020, 

(212)  621-1821. 
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Here  are  just  some  of  the  100  +  newspapers  already  enjoying 
success  with  this  new  exciting  word  puzzle; 


•Chicago  Tribune 
•Evansville 
Courier 


•Detroit  News 
•Houston 
Chronicle 

•Seattle  Times 

•Milwaukee 

Sentinel 

•Dallas 

Times-Herald 


•Birmingham  News 
•Little  Rock  Gazette 

•San  Jose 
Mercury  News 

•Los  Angeles 
Herald  Examiner 
•Denver  Rocky 
Mountain  News 


•Des  Moines 
Register 

•Boston  Herald 


•Minneapolis 
Star  &  Tribune 


Call  your  local  King  Features  Representative  or  Lawrence  T.  Olsen, 
Vice  President,  Marketing  and  Sales,  for  samples  and  rates  where  available 

toll  free:1  **800~223~7383  or  collect  21 2~682~5G00 


(g)  1987  King  Features  Syndicate.  Inc 
and  Califon  Productions.  Inc. 

Printed  in  U.S.A. 


235  East  45th  Street.  New  York.  NY  10017 
A  Division  of  The  Hearst  Corooration 
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NOVEMBER 

12-14 — New  England  Society  of  Newspaper  Editors,  Mystic  Hilton,  Mystic, 
Conn. 

12- 14 — Regional  Minorities  Conference  and  Job  Fair,  Sponsored  by  the 

American  Society  of  Newspaper  Editors,  Campus  Inn,  Ann  Arbor, 
Mich. 

13- 15 — Foundation  for  American  Communications,  Journalism  Ethics  Con¬ 

ference  for  Journalists,  Cosponsored  by  the  Meadows  Foundation, 
The  Houstonian  Hotel  &  Conference  Center,  Houston. 

14 —  Free  Press  Association,  Annual  Conference,  Chicago  Hilton/Tow¬ 
ers,  Chicago. 

16-19 — Inter  American  Press  Association,  43rd  General  Assembly,  Holiday 
Inn  Crowne  Plaza  Hotel,  Santiago,  Chile. 

19- 21— -Regional  Minorities  Conference  and  Job  Fair,  Sponsored  by  the 

American  Society  of  Newspaper  Editors,  Holiday  Inn,  Little  Rock, 
Ark. 

DECEMBER 

10-11 — Newspaper  Association  Managers,  Legislative  Conference,  The 
Newspaper  Center,  Reston,  Va. 

10-12— Regional  Minorities  Conference  and  Job  Fair,  Sponsored  by  the 
American  Society  of  Newspaper  Editors,  Westin  Hotel,  Boston. 

JANUARY 

7-9 — Regional  Minorities  Conference  and  Job  Fair,  Sponsored  by  the 
American  Society  of  Newspaper  Editors,  University  of  Texas/Cam¬ 
pus  Inn  Motel,  Arlington,  Texas. 

14- 16 — Regional  Minorities  Conference  and  Job  Fair,  Sponsored  by  the 

American  Society  of  Newspaper  Editors,  Omni  Netherland  Hotel, 
Cincinnati. 

14-16 — Wisconsin  Newspaper  Association,  Mid-Winter  Meeting,  Holiday 
Inn,  Stevens  Point. 

20- 22 — Idaho  Press  Association,  Winter  Convention,  Red  Lion  Hotel  Inn, 

Boise. 

21- 23 — Kentucky  Press  Association,  Winter  Convention,  Galt  House,  Louis¬ 

ville. 

21-23— North  Carolina  Press  Association,  64th  Newspaper  Institute,  Car¬ 
olina  Inn,  Chapel  Hill. 


Seminarsl  Workshops!  Clinics 

NOVEMBER 

16 — Gannett  Center  for  Media  Studies,  Technology  &  Audience  Study 
Group,  Columbia  University,  New  York  City. 

16-18 — ANPA,'INMA,  Management  Skills  for  Newspaper  Promotion  Work¬ 
shop,  Knickerbocker  Hotel,  Chicago. 

16-29— ANPA  Newspaper  Quality  Control  Seminar,  The  Newspaper  Center, 
Reston,  Va. 

19 — NENA,  Circulation  Customer  Service  Workshop,  Weston  Hotel, 
Boston. 

20-23 — The  Poynter  Institute  for  Media  Studies,  Ethics  Center:  Applied 
Ethics  for  College  Journalists,  St.  Petersburg. 

29- 12/4 — American  Press  Institute,  Promoting  the  Daily  Newspaper,  Reston, 

Va. 

30- 12/2 — ANPA/ASNE/APME,  Leadership  in  the  Newsroom,  Trade  Winds,  St. 

Petersburg. 

30-12/4 — ANPA  Web  Offset  Newspaper  Press  Operations  Seminar,  The 
Newspaper  Center,  Reston,  Va. 


DECEMBER 

3- 4 — Gannett  Center  for  Media  Studies,  Technology  Studies  Seminar 

Columbia  University,  New  York. 

4- 6 — Atlanta  Seminar  on  Photojournalism,  Lanier  Plaza,  Atlanta,  Ga. 
6-11 — American  Press  Institute,  Circulation  Sales  and  Marketing  Strate¬ 
gies,  Kellogg  West,  Pomona,  Calif. 

6-1 1— The  Poynter  Institute  for  Media  Studies,  Graphics  Center:  Design  for 
Spanish  Language  Newspapers,  St.  Petersburg. 

7-9— ANPA  Advanced  Management  Workshop,  Amelia  Island  Plantation, 
Amelia  Island,  Fla. 

7— Gannett  Center  for  Media  Studies,  Technology  &  Advanced  Study 
Group,  Columbia  University,  New  York. 

13-18 — America  Press  Institute.  Editorial  Page  Editors  and  Writers,  Reston, 
Va. 

13-18 — American  Press  Institute,  Newspaper  Photojournalism,  Reston,  Va. 
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About  Awards 


Inland  winners.  Winners  of  the  Inland  Daily  Press  Asso¬ 
ciation’s  Local  Public  Affairs  News  Contest,  sponsored 
and  judged  by  the  University  of  Wisconsin-Madison 
School  of  Journalism,  were  recently  announced  at 
Inland’s  annual  convention  in  Chicago. 


First-place  winners  in  the  Investigative  Reporting  cate¬ 
gory  were:  Class  A,  Newton  Kansan  reporters  Matt  Bartel 
and  Bill  Wilson;  Class  B,  the  Hays  (Kan.)  Daily  News  and 
reporter  Mike  Corn;  Class  C,  the  Arlington  Heights  (Ill.) 
Daily  Herald',  and  Class  D,  the  Milwaukee  Journal  and 
reporter  Mark  Ward. 


For  Deadline  Reporting,  top  honors  went  to:  Class  A, 
the  Huron  Daily  Tribune  in  Bad  Axe,  Mich.;  Class  B,  the 
Brainerd  (Minn.)  Daily  Dispatch',  Class  C,  the  Arlington 
Heights  Daily  Herald;  and  Class  D,  the  St.  Paul  Pioneer 
Press  Dispatch. 

First-place  honors  in  the  General  Coverage  category 
went  to:  Class  A,  the  Monticello  (Ind.)  Herald  Journal', 
Class  B,  the  Longmont  (Colo.)  Daily  Times  Call',  Class  C, 
the  Madison  Capital  Times;  and  Class  D,  the  Milwaukee 
Sentinel. 


Top  Inland  honor.  J.  Martin  “Murph”  Wolman,  retired 
publisher  of  the  Wisconsin  State  Journal  in  Madison, 
received  the  1987  Ralph  D.  Casey  Minnesota  Award,  the 
highest  award  given  by  the  Inland  Daily  Press  Associa¬ 
tion,  for  distinguished  service  to  his  community,  state  and 
nation,  through  journalism,  over  a  long  period  of  time.  The 
award  is  sponsored  and  judged  by  the  University  of  Min¬ 
nesota’s  School  of  Journalism  and  Mass  Communication. 


Photography  Awards.  Joel  Sartore  of  the  Wichita  (Kan.) 
Eagle-Beacon,  in  the  Photography  class,  and  the  Jasper 
(Ind.)  Herald,  in  the  Use  of  Pictures  class,  were  recently 
named  sweepstakes  winners  in  the  Inland  Daily  Press 
Association’s  News  Photography  Contest,  sponsored  and 
judged  by  the  Indiana  University  School  of  Journalism. 

The  two  classes  of  competition  were  divided  into  Pho¬ 
tography,  which  judged  ll-by-14  boards  credited  to  the 
photographer,  and  Use  of  Pictures,  which  looked  at  tear- 
sheets  showing  use  that  usually  should  be  credited  to  the 
picture  editor  or  design  team. 

In  the  Photography  class,  first-place  winners  were: 
News,  Colin  Braley  of  the  Independence  (Mo.)  Examiner; 
Sports,  Peter  Ackerman  of  the  Central  Jersey  Home  News 
in  New  Brunswick,  N.J.;  Feature,  Robert  Becker  of  the 
Lincoln  (Neb.)  Journal;  Portraits,  Renee  C.  Byer  of  the 
Peoria  (Ill.)  Star;  Pictorial,  A1  Podgorski  of  the  Chicago 
Sun-Times;  Illustration,  Nancy  Fitzgerald  of  the  Cedar 
Rapids  (Iowa)  Gazette;  and  Picture  Story,  sweepstakes 
winner  Sartore  of  the  Wichita  Eagle-Beacon. 


First-place  winners  in  the  Use  of  Photography  category 
were:  Single-Page  News,  the  Rock  Island  (Ill.)  Argus; 
Sports,  the  Cedar  Rapids  Gazette;  Features,  the  Hays 
(Kan.)  Daily  News;  Lifestyle,  the  Jasper  Herald;  and 
Multiple  Pages,  sweepstakes  winner  the  Jasper  Herald. 


Sportswriter  into  Baseball  Hall  of  Fame.  Los  Angeles 
Times  sports  columnist  Jim  Murray  has  been  awarded  the 
J.G.  Taylor  Spink  Award  by  the  Baseball  Writers  Associa¬ 
tion  of  America.  As  part  of  this  award,  he  will  be  inducted 
into  the  writer’s  wing  of  the  Baseball  Hall  of  Fame  in 
Cooperstown,  N.Y.,  next  July. 
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"I've  experienced 
a  hell  of  a  lot 
more  than  most 
people  ...  and  that's 
not  what  interests 
me  any  more." 


•  / 


Calvin  Klein; 

UPI  LIFE-SIZE 


Calvin  Klein,  at  45,  is  thin,  rich,  and  loves  his  fame.  He  is  America's 
best-known  fashion  designer,  whose  latest  collections  have  prompted  the 
kind  of  buying  that  keeps  his  personal  income  at  a  reported  $15  million  a  year. 

If  Klein  were  to  go  down  in  history  right  now,  he  would  be  remembered  as 
the  king  of  the  sexual  .sell  —  Brooke  Shields  at  15  in  denim  tighter  than  skin, 
and  a  provocative  psuedo-orgy  in  the  1985  ads  for  his  perfume  "Obsession". 

UPI  Fashion  Editor  Mclis.sa  Sones  interviewed  Klein  at  his  rented  home  in' 

East  Hampton  and  at  his  Manhattan  business  headquarters,  digging  into  what 
makes  Calvin  Klein  tick  and  how  he  devincs  what  others  will  want  to  buy. 

! 

Klein  has  consistently  understocxl  the  trends  because  he  lives  them,  writes  Sones 
in  her  revealing  interview-portrait,  and  as  the  trends  turn,  so  does  Klein.  He's 
gotten  married,  quit  staying  out  all  night  and  professes  no  interest  in  the  wild  side. 
He's  even  fiamed  his  latest  perfume  "Eternity". 

The  November  UPI  LIFE-SIZE  runs  3,5(K)  words  and  is  for  release  November  22, 
with  color  and  black-and-white  pictures. 

For  further  information  contact  Michelle  Mundth  at  202/898-8051. 


■t 


u 

80  years  of  independent  news  reporting. 
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Editorial  workshop 


By  Roy  H.  Copperud 


Pro  and  Con  Contact  No.  655 

I  last  discussed  contact  as  a  verb  —  “I’ll  contact 
him”  —  and  as  a  noun  meaning  “a  possibly  useful 
person”  —  “George  has  some  good  contacts  in 
Washington”  —  in  1960.  At  that  time  I  concluded  that  the 
objection  to  the  usages  cited  here  no  longer  had  much 
point.  At  present,  they  have  no  point. 

Contact  as  a  verb  will  hardly  be  pushed  aside.  Basically, 
it  means  touch,  and  in  the  sense  at  hand  means  get  in  touch 
with.  It  has  an  inclusive  meaning  that  most  of  the  substi¬ 
tutes  sometimes  proposed  cannot  offer:  “In  this  event,  the 
family  physician  is  contacted,”  Called!  This  is  ambiguous 
for  telephoned  or  summoned,  and  neither  may  fit  the 
occasion.  But  consulted  is  possible. 

“Eleanor  said  her  mother  has  not  tried  to  contact  her 
since  her  arrest.”  Call!  This  does  not  include  visit.  Get  in 
touch  with  is  acceptable,  but  likely  to  be  sidestepped  as  the 
long  way  around. 

Contact  as  a  verb  can  be  avoided,  and  it  is  up  to  the 
writer  to  decide  whether  this  is  worthwhile.  It  seems 
hardly  reasonable  to  avoid  a  useful  word  that  is  widely 
employed  just  because  some  people  are  determined  to 
protect  a  strict  relationship  with  its  Latin  origins.  Six 
authorities  now  consider  contact  as  a  verb  fully  accept¬ 
able;  one  is  doubtful,  and  one  rejects  it.  Random  House 
and  Webster  both  recognize  it  as  standard;  this  is  the 
overwhelming  consensus.  Contact  as  a  noun  —  “He 
made  a  number  of  useful  contacts  on  the  trip”  —  is  no 
longer  open  to  aspersion. 

Careless  or  ignorant  writers  sometimes  confuse  contact 
and  contract,  usually  in  such  contexts  as  “The  explorers 
contacted  a  tropical  disease.”  Contracted. 


Wayward  Words 

From  the  review  of  a  ballet  performance  by  Martin 
Bernheimer  in  the  Los  Angeles  times: 

“They  offered  an  oddly  innocent  perspective  of  a  sado¬ 
masochistic  sensibility,  always  within  the  context  of  a 
gritty  post-mod  exploration.” 

Oh. 

But  another  example  of  impenetrable  prose  was  not  far 
to  seek.  It  turned  up  in  George  Will’s  column  in  News¬ 
week,  and  elicited  a  letter  of  protest  from  a  reader: 

“Relativism  is  enjoined  because  certitude,  the  product 
of  hubris,  is  considered  inherently  arbitrary  and  must  be 
the  forerunner  of  fanaticism.” 

*  *  * 

The  phrases  use  to,  used  to  are  now  used  only  in  the  past 
tense:  “We  used  to  go  skating  every  Saturday.”  Negative 
statements  and  questions  with  did,  however,  take  the  form 
use  to:  “We  didn’t  use  to  build  a  fire  unless  it  was  bitterly 
cold”;  “Did  there  use  to  be  trees  along  here?”  Two  critics 
consider  these  latter  constructions  clumsy.  Fowler 
describes  didn’t  use  to  as  an  archaism  in  England,  but 
recognizes  it  as  accepted  usage  in  the  U.S.  American 
Heritage  accepts  this  as  well  as  the  negative  and  interroga¬ 
tive  constructions  illustrated  here.  From  a  news  story: 
“Major  metropolitan  newspapers  didn’t  used  to  have  to 
worry  much  about  printing  quality.”  Wrong:  didn’t  use  to. 
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The  4th  Estate 


By  Doug  Borgstedt 


THEY  NEVER  SHOULD  SEAT  ADVERTISING  AND  EDITORIAL 
TOGETHER  AT  THESE  COMPANY  DINNERS-/'' 


About  Awards 

Cabot  Prizes.  A  Miami  Herald  reporter,  three  murdered 
Colombian  journalists  and  a  Brazilian  business  newspaper 
were  named  the  winners  of  the  1987  Maria  Moors  Cabot 
Prizes  from  Columbia  University,  recognizing  “distin¬ 
guished  contributions  to  the  advancement  of  inter-Ameri¬ 
can  understanding  and  freedom  of  information.” 

The  winners,  who  received  Cabot  gold  medals  and 
$1,000  honorariums  were:  Guy  Gugliotta,  Latin  American 
correspondent  for  the  Miami  Herald’s  Tropic  magazine; 
the  daily  business  paper  Gazeta  Mercantil  of  Brazil;  and 
Guillermo  Cano  Isaza,  director  of  Bogota’s  El  Especta- 
dor,  who  was  shot  and  killed  outside  the  newspaper’s 
offices  in  1986;  Luis  Roberto  Camacho,  El  Espectador 
correspondent  who  was  shot  and  killed  in  1986;  and  Raul 
Echavarria  Barrientos,  subdirector  of  the  newspaper 
Occidente  who  was  killed  in  1986  outside  his  home. 

Godfrey  Lowell  Cabot  of  Boston,  who  traveled  exten¬ 
sively  throughout  Latin  America,  established  the  prizes  as 
a  memorial  to  his  wife. 

Science  Fellowship.  Kathleen  M.  Haddad,  health  and 
medical  writer  for  the  Albany  (N.Y.)  Times  Union,  is  the 
recipient  of  the  1987  Ray  Bruner  Science  Writing  Fellow¬ 
ship,  awarded  by  the  American  Public  Health  Associa¬ 
tion. 

The  award,  named  for  the  late  science  editor  of  the 
Toledo  Blade,  includes  an  engraved  plaque,  a  $500  honor¬ 
arium,  an  all-expense-paid  trip  to  cover  the  APHA  annual 
meeting  in  New  Orleans,  and  inclusion  of  Haddad’s  name 
on  a  plaque  with  other  winners  of  the  award  maintained  at 
the  Toledo  Blade. 

Business  in  the  Arts  Award.  The  Hartford  (Conn.)  Cou- 
rant  was  one  of  43  companies  across  the  nation  to  receive  a 
1987  Business  in  the  Arts  Award  from  the  Business  Com¬ 
mittee  for  the  Arts  Inc.  and  Forbes  magazine. 

The  award,  founded  to  encourage  new  and  increased 
business  alliances  with  the  arts,  recognized  the  Courant’s 
role  in  helping  to  create  the  Hartford  Courant  Arts  Center, 
which  houses  all  rehearsal  and  studio  space,  as  well  as 
administrative  offices,  for  the  city’s  major  performing  arts 
groups. 
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Bring  the  candidates  to  life  for  your  readers 
with  the  13-part  series 


THE  NEXT 
PRESIDENT 

INTERVIEWS  BY 

DAVID  FROST 


l^What  does  George  Bush  say  changed 
his  life  the  most? 

l^How  does  the  Rev.  Jesse  Jackson 
remember  the  racial  discrimination 
he  faced  as  a  child? 

l^How  does  Pat  Robertson  describe 
his  experience  of  being  “born 
again”? 

li^What  was  Sen.  Albert  Gore  Jr.’s  per¬ 
sonal  dilemma  about  going  to  serve 
in  Vietnam? 


These  are  some  of  the  insights  the  candidates 
reveal  to  David  Frost  in  the  forthcoming  13- 
part  TV  series  you’ve  heard  so  much  about. 


You  can  provide  your  readers  with  intimate 
glimpses  into  the  lives  of  the  contenders  and  their 
wives  with  a  series  of  13  weekly  excerpts.  All  are 
for  Saturday  p.m.  release,  for  Sunday  publication, 
a  full  day  before  their  publication  in  U.S.News  & 
World  Report,  which  helped  develop  the  project. 


The  introductory  excerpt,  featuring  interviews 
with  Ronald  Reagan,  Jimmy  Carter  and  Gerald 
Ford,  is  available  for  publication  Sunday,  Nov.  29. 


For  details  about  this  unique  text  and 
photo  package,  call  Dan  Barber 
at  1-800-972-3550  or  212-645-3000, 
at  The  New  York  Times  Syndication  Sales  Corp. 
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Attack  on  illiteracy 

If  the  White  House  is  lookirig  for  a  way  to  honor  those  who  have 
served  their  country  in  an  outstanding  way,  it  should  recognize  the 
newspapers  of  this  country  and  their  rapid  mobilization  against  illit¬ 
eracy. 

Only  19  months  ago  (April,  1986)  the  outgoing  chairman  of  the 
American  Newspaper  Publishers  Association,  Richard  J.V.  Johnson, 
at  its  San  Francisco  meeting  called  on  his  fellow  publishers  to  lead  the 
attack  in  this  battle  against  what  he  called  “the  national  shame  of 
illiteracy.”  At  that  meeting  Jonathan  Kozol,  author  of  “Illiterate 
America,”  gave  the  publishers  some  sobering  statistics  on  how  big 
the  problem  is. 

E&P  noted  at  that  time,  “although  a  national  program  is  lacking, 
the  timing  is  certainly  right”  for  a  combined  effort. 

Almost  immediately  the  president  of  the  American  Newspaper 
Publishers  Association,  Michael  Gartner,  picked  up  the  ball  by  nam¬ 
ing  the  ASNE  Literacy  Committee.  That  committee  met  for  the  first 
time  July  25,  for  a  second  time  Sept.  26,  and  a  third  time  the  following 
Jan.  23.  It  developed  a  program  called  “Read  All  About  It:  Newspa¬ 
pers  for  Literacy.” 

Committee  members  adopted  seven  goals.  They  said  they  wanted 
to  communicate  facts  about  the  extent  and  consequences  of  functional 
illiteracy  to  editors,  to  communicate  ideas  about  newspaper  and 
other  programs,  to  establish  links  with  literacy  and  educational 
organizations,  to  encourage  the  use  of  newspapers  to  teach  reading  to 
adults,  periodically  to  evaluate  the  effectiveness  of  committee 
efforts,  to  report  findings  to  ASNE  and  to  develop  a  long-range 
program. 

The  Cox  Newspapers  sponsored  a  literacy  press  conference  in 
Washington  a  year  ago  and  commissioned  Kozol  to  write  a  pamphlet 
about  the  newspaper  industry  and  its  responsibility  in  furthering  the 
cause  of  literacy.  With  a  contribution  from  the  Scripps  Howard 
Foundation  the  committee  put  together  a  packet  of  information  about 
adult  illiteracy  that  was  mailed  to  every  daily  newspaper  editor  in  the 
country. 

ANPA  now  has  a  “Project  Literacy”  coordinator  who  reported  on 
progress  to  a  recent  meeting  in  Phoenix  and  said  hundreds  of  news¬ 
papers  are  now  sponsoring  literacy  projects.  (Page  28). 

It  should  be  obvious  to  all  newspaper  executives  why  they  should 
be  involved  in  an  effort  to  eliminate  illiteracy.  A  high  rate  of  illiteracy 
is  unacceptable  in  a  democratic  society  such  as  ours  when  you  realize 
it  means,  as  Kozol  has  stated,  sixty  million  Americans  cannot  read 
well  enough  to  understand  the  Bill  of  Rights.  In  their  own  self- 
interest,  these  executives  should  realize  that  the  future  of  newspa¬ 
pers  depends  on  the  public’s  ability  to  read  as  well  as  comprehend. 

The  programs  have  been  developed.  They  are  being  used  success¬ 
fully  by  many  newspapers.  Those  newspapers  that  have  not  started 
their  own  programs  should  do  so  immediately.  The  materials  are 
available.  Editors  make  a  mistake  if  they  believe  there  is  no  literacy 
problem  in  their  communities.  Any  place  where  there  are  or  have 
been  school  dropouts  there  is  probably  illiteracy. 
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Letters  to  the  Editor 


Reuters’  editor  baffled  by  UPl  exec’s  comments 


We  were  baffled  by  UPI  vice  presi¬ 
dent  James  R.  Hood’s  comments 
about  Reuters  in  his  opinion  piece 
headed  “UPI  defends  its  contract 
with  the  USIA”  published  in  Editor  cfe 
Publisher's  Oct.  24  issue. 

Mr.  Hood  states  that  AP  provides 
the  North  American  communications 
network  for  Reuters.  AP  communica¬ 
tions  are  only  one  of  several  delivery 
methods  we  use.  Others  include  our 
own  terrestrial  network,  satellite. 


cable  and  FM  sideband.  Delivery  via 
AP  is  for  the  convenience  of  those 
newspapers  wishing  to  receive  Reu¬ 
ters  in  such  a  manner. 

Mr.  Hood  describes  us  as  “the 
hugely  profitable  British  financial  ser¬ 
vices  company  that  runs  a  news  ser¬ 
vice  on  the  side.”  Reuters  Informa¬ 
tion  Services  Inc.  is  a  U.S.  company 
which  is  the  chief  operating  subsid¬ 
iary  of  Reuters  Holdings  PLC.  Nearly 
half  of  the  public  shares  of  Reuters  are 


owned  by  American  interests. 

Any  success  we  enjoy  has  been 
based  on  our  total  commitment  to 
producing  the  best  possible  services 
for  all  of  our  clients.  Nothing  is  done 
“on  the  side.” 

Desmond  Maberley 

(Maberley  is  executive  editor,  Reu¬ 
ters  North  America.) 


German  Press  agency  disputes  UPI  exec’s  comments 


UPI  vice  president  James  R.  Hood, 
in  his  defense  of  the  UPI  contract  with 
the  USIA,  mentioned  the  German 
Press  Agency  dpa  and  left  an  impres¬ 
sion  with  the  reader  that  it  was  UPI 
communications  which  were  linking 
dpa  bureaus  and  distributing  dpa 
copy. 

True,  there  has  been  close  techni¬ 
cal  cooperation  between  dpa  and  UPI 

Clarifies 
his  quote 

An  Oct.  24  E&P  article,  on  page  46, 
covering  a  joint  agreement  between 
Hell  and  System  Integrators,  to  adopt 
the  DDES  color  data  standard,  con¬ 
tained  a  quote  which  was  attributed 
to  me.  The  quote  read,  “I’ve  always 
said  I  wasn’t  opposed  to  integrating.” 

Possibly  I  misspoke  myself.  While  I 
support  the  idea  of  interfac  ing  differ¬ 
ent  systems  using  agreed-upon  indus¬ 
try  standards,  our  corporate  experi¬ 
ence  has  shown  efforts  to  fully  inte¬ 
grate  dissimilar  systems  to  be  gener¬ 
ally  futile. 

Most  integration  efforts  are  the 
result  of  well-meaning  but  overly 
ambitious  commitments  on  the  part  of 
marketing  executives.  These  commit¬ 
ments,  which  usually  involve  probing 
in  one  another’s  data  base,  are  often 
scaled  back  to  a  simple  interface  or 
terminate  in  failure  and  recrimina¬ 
tion. 

Well-defined  interfaces  such  as 
DDES  or  Scitex’s  Handshake  proto¬ 
col  have  a  much  higher  probability  of 
success.  We  enthusiastically  support 
such  standard  interfaces. 

James  P.  Lennane 

(Lennane  is  chairman  and  chief 
executive  officer  of  Systems  Integra¬ 
tors  Inc.) 


in  the  past.  However,  dpa  as  one  of 
the  major  international  news  agencies 
of  the  Western  world  has  built  up  a 
worldwide  service.  The  dpa  Spanish- 
language  service,  for  example,  is 
transmitted  to  all  the  capitals  of  South 
and  Central  America  via  dpa  satellite 
lines  24  hours  a  day.  It  is  also  avail¬ 
able  for  datacall  use  in  the  computer 
system  of  the  Los  Angeles  Times. 

English-language  dpa  copy  is 
received  by  newspapers  and  TV  net¬ 
works  in  the  United  States  via  AP 
Datafeature,  or  as  part  of  the  Los 
Angeles  Times/Washington  Post 
computer  system. 

Dpa  clients  in  the  Middle  East 
receive  dpa  news  on  dpa  lines  either 
in  English  or  in  Arabic  in  a  complex 
computer  operation  from  dpa  head¬ 
quarters  in  Hamburg. 


Dpa,  which  also  cooperates  in  the 
United  States  with  the  Scripps  How¬ 
ard  News  Service,  has  about  2,000 
clients  for  its  worldwide  news  ser¬ 
vices. 

Wolfgang  Nolter 

(Nolter  is  foreign  editor  and  deputy 
editor  in  chief,  Deutshce  Presse-Agen- 
tur,  dpa.) 

Montreal  Gazette 
bans  tobacco  ads 

The  Montreal  Gazette,  following 
the  example  of  a  number  of  other 
Canadian  newspapers,  has  decided  to 
refuse  to  accept  tobacco  advertising 
after  Jan.  1,  1988. 


NSWgjgSVTCE 


“What’s  great  about  States  is  that  they  call  us  about  things  relating 
to  our  region — events  we  wouldn’t  otherwise  know  about,  and 
they  write  first-rate  stories  on  them  when  asked.” 

—Steve  Jetton,  business  editor,  Houston  Chronicle 


For  details  contact  Dan  Barber  at  800-972-3550  or  (212)  645-3000. 
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Paper  Drive 

As  journalists,  our  footsteps  are  perhaps  best  judged  by 
the  quality  of  those  individuals  who  seek  to  follow  in  them. 
They  are  the  power  source  of  tomorrow’s  written 
word.  But  without  sound  performance  and 
direction,  ours  would  soon  become  a  path  less 
chosen. 

This  is  why  people  like  Freida  Ann  Peel,  of 
Austin,  Texas  are  so  important  to  our  profession. 

As  the  fifth  annual  winner  of  the  Cox 
Newspapers  minority  journalism  scholarship,  she 
represents  one  of  our  most  meaningful 
relationships— that  with  ourselves. 

Selected  by  the  Austin  American-Statesman, 
her  drive  for  personal,  academic  and  journalistic 
achievement  brings  with  it  the  promise  of  our 
future.  But  equally  important,  her  choice  of 
journalism  as  a  career  is  itself  an  affirmation  of 
our  own  vitality,  both  as  a  profession  and  a 
society. 

At  Cox  Newspapers,  this  sort  of  meaningful 
relationship  is  a  tradition.  It’s  our  history.  And 
people  like  Freida  Ann  Peel  are  living  proof  that 
history  repeats  itself. 

1 


Atlanta  Constitution  *  Atlanta  Journal  *  Austin  American-Statesman  *  Chandler  Arizonan  Tribune 
Dayton  Daily  News  and  Journal  Herald  •  Grand  Junction  Daily  Sentinel  •  Longview  Daily  News 
Longview  Morning  Journal  •  Lufkin  Daily  News  •  Mesa  Tribune  •  Miami  News 
Orange  Leader  •  Palm  Beach  Daily  News  •  Palm  Beach  Post 
Port  Arthur  News  •  Springfield  News-Sun  *  Tempe  Daily  News  Tribune 
Waco  Tribune- Herald  •  Yuma  Daily  Sun 


Cox  Enterprises  is  engaged  in  newspaper 
publishing,  broadcasting,  cable  television, 
and  other  businesses. 


E&P  November  14, 1987 

Every  Saturday  since  1884 _ 


Group  seeks  repeal  of  cross-owner  rules 

Freedom  of  Expression  Foundation  petitions  the  Federai  Communications 
Commission  to  repeat  rutes  barring  newspaper/ broadcast  cross-ownership 


By  Andrew  Radolf 

The  Freedom  of  Expression 
Foundation,  a  non-profit  group  seek¬ 
ing  to  extend  full  First  Amendment 
protections  io  electronic  media,  has 
petitioned  the  Federal  Communica¬ 
tions  Commission  to  repeal  its  rules 
barring  newspaper/broadcasting 
cross-ownership  in  a  market. 

The  foundation’s  petition,  pre¬ 
pared  by  the  Washington,  D.C.,  law 
firm  of  Putbrese  &  Hunsaker,  argues 
that  the  rule  may  actually  imperil  the 
very  media  diversity  it  was  supposed 
to  promote. 

Cross-ownership  rules  have  been  a 
“contributing  factor”  in  the  decline  in 
the  number  of  U.S.  daily  newspapers, 
the  petition  contends,  because 
“struggling”  dailies  were  prevented 
from  achieving  “greater  economic 
stability  through  the  economics  of 
operation  [that]  a  co-located  newspa¬ 
per-broadcast  combination  would 
have. 


“Elimination  of  the  policy  would 
promote  media  diversity  in  the  long 
run  by  permitting  new  and  tradition¬ 
ally  marginal  newspaper  operations 
to  compete  more  effectively  with  the 
electronic  media  in  general,  and 
grandfathered  co-located  newspaper- 
broadcast  combinations  in  particu¬ 
lar.” 


Cross-ownership  rules 
have  been  a 
“contributing  factor”  in 
the  decline  in  the 
number  of  U.S.  daily 
newspapers . . . 


Since  the  adoption  in  1975  of  the 
rules  barring  cross-ownership,  1 1 1 
daily  newspapers  ceased  operation, 
the  petition  said,  while  a  “virtual 


explosion”  of  radio  and  television 
stations  increased  their  number  by 
33%  in  the  same  12-year  period. 

In  addition,  other  forms  of  elec¬ 
tronic  media,  such  as  cable  television, 
low-power  tv  and  satellite-delivered 
services,  have  proliferated. 

In  light  of  the  diversification,  the 
petition  says  that  the  cross-ownership 
rules  are  no  longer  necessary  to  pro¬ 
mote  the  development  of  electronic 
mass  media. 

The  FEF  was  created  by  Sen.  Rob¬ 
ert  Packwood  (R-Ore.)  and  Dr.  Craig 
R.  Smith,  who  is  its  president  and  a 
former  speechwriter  for  Chrysler 
chairman  Lee  lacocca.  From  1981  to 
1982,  Smith  was  deputy  director  of 
the  National  Republican  Senatorial 
Campaign  Committee,  and  this  year 
he  has  served  as  a  consultant  to  Vice 
President  George  Bush’s  presidential 
campaign.  In  the  past.  Smith  has  been 
a  consultant  to  CBS  News  on  its  elec¬ 
tion  night  coverage. 

(Continued  on  page  52) 


FEF’s  Research  Advisory  Board  members 


Al  Neuharth 
Gannett  Co. 


Katharine  Graham 
Washington  Post 


Bob  Marbut 
Harte-Hanks 


Robert  Erburu 
Times  Mirror 


One  more  chance  for  UPl 

Editors  and  publishers  express  their  irritation  at  the  continuing  turmoil, 
but  most  remain  overwhelmingly  sympathetic  to  the  troubled  news  service 


By  Mark  Fitzgerald 

Editors  and  publishers  seem  willing 
to  give  United  Press  International  one 
more  chance  —  but  their  patience 
has  worn  razor-thin  with  the  latest 
turmoil  at  the  top. 

That  was  the  message  of  an  infor¬ 
mal  survey  of  newsroom  executives 
conducted  by  Editor  &  Publisher. 

By  a  large  margin,  those  newspa¬ 
pers  which  still  subscribe  to  UPI  are 
continuing  to  run  its  copy. 

At  the  same  time,  however,  they 
are  scrutinizing  the  report  like  never 
before  —  and  some  are  frankly  lean¬ 
ing  toward  canceling. 

Yet  even  as  they  express  their  irri¬ 
tation  at  the  continuing  turmoil,  the 
editors  and  publishers  overwhelm¬ 
ingly  remain  sympathetic  to  troubled 
UPI. 

Some  even  express  a  certain 
resentment  at  the  top  editors  who 
submitted  their  resignations,  effec¬ 
tive  Nov.  20,  while  charging  they 
“can  no  longer  assure  the  quality  and 
integrity  of  the  UPI  report.” 

“I’m  a  little  dismayed  about  what's 
happening,  frankly,”  said  Angus 
McEachran,  editor  and  vice  president 
of  the  Pittsburgh  Press. 

“I  think  it  was  unfair  of  the  depart¬ 
ing  management  to  say  it  did  not  have 
confidence  in  the  integrity  of  the 
report  and  then  not  be  any  more  spe¬ 
cific  than  that.  I  think  it  was  kind  of  a 
cheap  parting  shot.  If  they  don't  have 
confidence  in  the  report,  1  think  they 
should  spell  out  the  reasons  why.  It 
certainly  didn’t  help  their  position,” 
McEachran  said. 

The  Atlanta  Journal  and  Constitu¬ 
tion  are  “reassessing  our  whole  situa¬ 
tion  with  UPI”  in  light  of  the  remarks 
made  by  departing  editors  Ben 
Cason,  Barry  Sussman  and  Kim  Wil- 
lenson,  said  vice  president  and  editor 
Bill  Kovach. 

“These  are  all  people  I  respect,  and 
I'll  have  to  pay  attention  to  what  they 
are  saying,”  he  said. 

The  latest  UPI  problems  are  a  dis¬ 
appointment  because  the  Atlanta 
papers  recently  added  UPI  photo  ser¬ 
vice  to  the  wire  report  as  a  show  of 
support,  Kovach  said. 


For  some  time  now,  most  newspa¬ 
pers  said,  UPI  copy  has  been  exam¬ 
ined  carefully  for  accuracy  and  com¬ 
pleteness.  That  scrutiny  is  getting 
even  more  careful  at  many  papers. 

“We  have  told  our  telegraph  editor 
to  be  especially  careful  in  terms  of 
using  UPI  material.  We’re  watching  it 
in  a  super-careful  way,”  said  Chicago 
Sun-Times  executive  editor  and  vice 
president  Kenneth  D.  Towers. 

So  far.  Towers  said,  “We  haven’t 
seen  anything  that  is  demonstrably 
inaccurate.” 

Like  many  editors.  Towers  said  the 
Sun-Times  has  been  using  less  and 
less  UPI  copy  in  favor  of  the  increas¬ 
ingly  strong  supplemental  wires. 


Across  Michigan  Avenue,  the  Chi¬ 
cago  Tribune  has  suspended  publica¬ 
tion  of  UPI  copy  “until  we  have  some 
idea  of  who  is  running  UPI,”  editor 
and  executive  vice  president  James 
D.  Squires  said  (E&P  Nov.  7). 

At  the  Providence  Journal  and 
Bulletin,  however,  executive  editor 
and  vice  president  Charles  Hauser 
said  the  newspaper  “didn’t  pay  any 
attention  to  any  of  that  as  far  as  use 
goes. 

“Our  editors  every  night  judge  it 
against  what  we  get  from  [Associated 
Press],  the  New  York  Times  and  the 
others,”  he  said. 

However,  Hauser  added,  “We’re 
very  concerned  about  the  instability 
of  UPI. 

“We  really  thought  UPI  was  back 
on  track,”  he  observed. 

Most  worrying  to  some  editors  is 
the  possibility  of  large-scale  layoffs  at 
the  wire  service,  something  the 
departing  editors  say  is  planned  and 
UPI  management  denies. 

“We’ve  been  on  a  year-to-year 
basis  with  UPI  and,  unless  they  can 
get  their  act  together,  that  contract 
could  be  in  real  danger,”  stated 


Orlando  (Fla.)  Sentinel  editor  John 
Haile. 

“The  concern  is,  if  there  are  mas¬ 
sive  layoffs,  how  are  they  going  to 
provide  a  complete  report?  Espe¬ 
cially  now  that  the  supplemental 
wires  are  so  strong,’"  he  added. 

That  is  a  particular  concern  for  Bill 
D.  Jackson,  editor  of  the  Evansville 
(Ind.)  Press.  Because  of  the  newspa¬ 
per’s  location  —  at  the  borders  of 
Indiana,  Kentucky  and  Illinois  — 
UPI  state  reports  are  extremely 
important. 

“We’re  fairly  satisfied  with  the 
state  reports,  but  we’re  a  little  more 
concerned  with  the  national  report  as 
we  perceive  its  competitiveness  [with 


Associated  Press],”  Jackson  said. 

Evansville’s  contract  with  UPI 
expires  October  of  next  year,  and  the 
six-month  option  period  is  fast 
approaching. 

“I’m  inclined  at  this  point  to  cancel 
at  that  six-month  period  and  review 
developments  from  there,”  Jackson 
asserted. 

At  the  Arizona  Republic,  UPI  copy 
has  always  been  given  careful  scru¬ 
tiny,  managing  editor  Alan  Moyer 
declared. 

“There’s  always  been  the  idea, 
‘Let’s  be  sure  of  wha  we’ve  got  if  all 
we’ve  got  is  a  UPI  story,’  ’’  he  said. 

Still,  the  paper  has  not  backed  off 
UPI  copy,  Moyer  added. 

“A  good  story,  I  think,  is  still  a 
good  story.  There  hasn’t  been  even 
one  mention  of,  ‘Wei  1,  we’d  better  not 
use  it  —  it’s  UPL’ 

“But  you  just  can’t  get  knocked 
from  pillar  to  post  o\  er  four  years  and 
not  shake  the  confidence  [of 
subscribers],  though  I  realize  that 
99%  of  that  is  a  bad  rap,”  Moyer  said. 

Similarly,  the  Detroit  News  is  con¬ 
tinuing  to  use  UPI  copy,  albeit  “with 
the  normal  careful  scrutiny,”  execu- 


“I  can’t  [stop  using  UPI],”  publisher  Mike  O’Brien 
said.  “It’s  all  we’ve  got.  They  may  not  be  great,  but 
they’re  better  than  nothing.” 
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Ken  Towers 
Chicago  Sun-Times 
Moving  toward  supplementols 


Bob  Giles 
Detroit  News 
No  problem  right  now 


Bill  Kovach 
Atlanta  Constitution 
Reassessing  the  situation 


live  editor  Robert  H.  Giles  said. 

“I’m  not  aware  there’s  a  problem 
with  the  accuracy  of  the  reporters, 
and  that’s  what’s  important  to  us,  the 
accuracy  of  the  news  report,  and  not 
any  concern  about  individuals  [at  top 
management],’’  Giles  said. 

Then,  too,  there  are  editors  who 
feel  they  need  UPI  reports. 

At  the  evening  Seattle  Times,  for 
example,  “having  alternative  voices 
on  a  p.m.  deadline  is  very  impor¬ 
tant,”  executive  editor  Michael  R. 
Fancher  pointed  out. 

“We’ve  not  seen  anything  that 
would  lead  us  to  think  confidence  is 
eroding,  but  I  think  we  have  to  con¬ 
tinue  to  hold  them  accountable  for 
their  report,”  Fancher  indicated. 

Some  months  ago,  the  paper  did 


have  concerns  about  quality,  but  had 
“some  good  discussions”  with  UPI 
editors  that  allayed  those  problems, 
he  concluded. 


Some  editors  clearly  want,  again, 
to  give  UPI  the  benefit  of  any  doubt. 

For  example,  Washington  Post 
executive  editor  Ben  Bradlee,  not 


“I’m  not  aware  there’s  a  problem  with  the  accuracy 
of  the  reporters,  and  that’s  what’s  important  to  us,  the 
accuracy  of  the  news  report,  and  not  any  concern 
about  individuais  [at  top  management],’’  Giles  said. 


At  the  5,600-circulation  Ashland 
(Ore.)  Daily  Tidings,  the  importance 
of  UPI  can’t  be  overstated. 

“I  can’t  [stop  using  UPIj,” 
publisher  Mike  O’Brien  said.  “It’s  all 
we’ve  got.  They  may  not  be  great,  but 
they’re  better  than  nothing.” 


normally  a  shrinking  violet  about 
commenting  on  newspaper  matters, 
begged  off  extensive  comment. 

“I’m  not  sure  what  good  it  does  to 
talk  about  it  now,”  he  said.  “It’s  at 
such  a  critical  phase,  I  should  prob¬ 
ably  just  shut  up.” 


Advertising 


Alabama  dailies  offer  special  national  rate  plan 


The  Montgomery  (Ala.)  Advertiser  ; 
and  the  Alaoama  Journal  have  i 
devised  a  plan  that  offers  new 
national  advertisers  a  rate  that  is  one- 
half  the  open  retail  rate. 

The  offer  carries  no  volume  or  fre¬ 
quency  requirements  and  will  be 
offered  during  1988  to  all  national 
advertisers  who  have  not  advertised 
in  the  morning  Advertiser  and  eve¬ 
ning  Journal  or  the  combined  Sunday 
Advertiser  and  Journal  before. 

In  1988,  the  open  retail  rate  will  be 
$28  per  inch  daily  and  $29  Sunday, 
with  national  open  rates  $32.35 
morning-evening  daily  and  $33.65 
Sunday,  making  the  national  rate  for 
new  advertisers  $14  daily  and  $14.50 
per  inch  Sunday. 

After  the  12-month  half-price  offer. 
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all  national  advertisers,  new  and 
existing,  will  receive  a  contracted  rate 
based  on  earned  volume  with  no  fre¬ 
quency  requirement,  so  that  their 
rates  will  be  determined  in  a  manner 
similar  to  what  local  retailers  receive. 
The  contracted  rate  will  not  be  higher 
than  the  open  retail  rate,  and  may  be 
lower  in  most  cases. 

By  1989,  the  Advertiser  and  Jour¬ 
nal  plan  to  eliminate  the  national- 
retail  differential  completely  by  rais¬ 
ing  the  retail  open  rate  to  the  national 
rate. 

The  plan  absorbs  agency  commis¬ 
sion  and  sales  representative  costs. 
The  newspapers  are  represented 
nationally  by  Branham/Newspaper 
Sales. 

In  a  release  from  the  newspapers. 


publisher  Richard  H.  Amberg  Jr. 
said,  “This  is  put  up  or  shut  up  time 
for  national  advertisers.  We’ve 
experienced  a  nice  increase  in 
national  revenue  in  the  1980s,  but  it 
has  come  from  rate  increases,  and 
actual  linage,  while  well  into  the 
seven-figure  range,  has  declined.” 


Montreal  Gazette  to 
fight  police  policy 

The  Montreal  Gazette  is  fighting  a 
policy  of  the  city’s  police  department 
of  withholding  names  on  police 
reports  unless  authorized  to  divulge 
them  by  the  individual  or  a  member  of 
the  family. 


Financially  troubled  Oakland,  Calif.,  paper  announces  layoffs 


By  M.L.  Stein 

The  Oakland  (Calif.)  Tribune  Nov. 
9  announced  a  10%  reduction  in  force 
in  what  owner  Robert  Maynard 
described  as  part  of  a  “restructuring” 
of  the  paper  caused  by  financial  prob¬ 
lems. 

The  first  of  80  layoffs  began  the 
same  day  in  all  but  the  editorial 
department. 

Kate  Coleman,  the  Tribune’s  direc¬ 
tor  of  marketing,  said  eligible  editorial 
employees  will  be  offered  an  early 
retirement  package,  which  may  fore¬ 
stall  forced  reductions. 

Under  the  buyout  plan,  editorial 
employees  with  nine  years  or  more 
seniority  reportedly  would  receive 
$1,000  for  each  year  worked,  plus 
other  benefits. 

The  reduction  announcement  was 
made  by  department  heads  at  staff 
meetings. 

Maynard,  who  bought  the  Tribune 
from  the  Gannett  Company  in  1982, 
issued  a  letter  to  all  employees,  say¬ 
ing  in  part:  “In  simple  terms,  despite 
the  fact  that  our  revenue  has  shown 


Bob  Maynard 
Announces  layoffs 


consistent  growth,  so  have  our 
expenses.  In  fact,  our  expenses  have 
been  rising  at  a  rate  greater  than  our 
growth  of  revenue.” 

Maynard  said  a  restructuring  was 
necessary  because  the  purchase  from 


Gannett  involved  two  papers,  the  Tri¬ 
bune  and  the  now-defunct  Easthay 
Today. 

According  to  Maynard,  staff  size 
has  remained  basically  the  same, 
even  though  the  company  currently 
publishes  only  the  Tribune. 

“It  became  painfully  obvious  that 
the  Tribune  must  alter  its  employee 
structure  to  fit  the  reality  of  the  com¬ 
pany  today,”  he  added.  Maynard  also 
stated  that  “The  restructuring  is 
made  more  urgent  by  the  uncertain 
economic  climate”  today. 

The  force  reduction,  the  owner 
stated,  will  “help  assure  the  long¬ 
term  health”  of  the  Tribune. 

The  Tribune,  with  a  daily  circula¬ 
tion  of  about  150,0{K),  is  in  a  highly 
competitive  situation  with  several 
community  newspapers  in  the  East 
Bay  and  the  San  Francisco  Examiner 
and  the  San  Francisco  Chronicle. 

Coleman  declined  to  say  whether 
or  not  the  Tribune  has  been  showing  a 
profit,  noting  that  the  company  is  pri¬ 
vately  held. 

“Our  competitors  aren’t  giving  out 
figures  either,”  she  observed. 


Many  Newhouse  daily  newspapers  drop  UPl 


Newhouse  Newspapers  no  longer 
has  a  master  contract  with  United 
Press  International  and  most  of  the  27 
dailies  in  the  group  have  dropped  the 
news  service,  according  to  David 
Starr,  Newhouse  senior  editor. 

“I  think  one  or  two  papers  may 
have  a  little  something  going  with 
them,”  he  said,  adding  that  some 


UNESCO  elects 


UNESCO  has  elected  Federico 
Mayor  of  Spain  to  be  its  new  director- 
general,  succeeding  outgoing  Ama¬ 
dou  Mahtar  M’Bow  of  Senegal. 

Mayor,  53,  is  a  former  Spanish 
minister  of  education  and  UNESCO 
deputy  director-general  (1978-81). 

The  outgoing  M’Bow  was  a  figure 
of  constant  controversey  during  his 
tenure  at  UNESCO,  which  included 
the  organization’s  attempt  to  impose 
a  New  World  Information  Order  on 
the  world’s  news  media. 

U.S.  opposition  to  UNESCO’s 
communications  activities  were  a  ma¬ 
jor  reason  for  the  Reagan  administra¬ 


cancellations  were  made  recently, 
while  others  date  back  to  1986. 

The  master  contract  was  really  a 
compiliation  of  individual  agreements 
which  Starr  coordinated,  he  said. 
Each  newspaper  always  had  the  indi¬ 
vidual  right  to  cancel. 

The  Newhouse  dailies  have 
dropped  UPI  fora  variety  of  reasons. 


tion’s  decision  to  withdraw  from  the 
organization. 

Mayor  has  pledged  to  reform  UN- 
ESCC),  where  the  problems  include 
financial  turmoil  as  well  as  politiciza¬ 
tion. 

The  World  Press  Freedom  Com¬ 
mittee,  headquartered  in  Reston,  Va., 
noted  that  Mayor  has  made  conflict¬ 
ing  statements  on  communications 
issues. 

In  a  speech  last  year  at  the  Uni¬ 
versity  of  California,  Mayor  said  in 
communications  “it  is  especially  im¬ 
portant  to  concentrate  on  the  practi¬ 
cal,  since  theorizing  can  produce 
paradoxical  situations,  in  which  some 


Starr  said,  including  dissatisfaction 
with  news  coverage,  transmission 
troubles  and  concern  over  UPI’s  sta¬ 
bility. 

Starr  is  a  former  member  of  the  U  PI 
advisory  board.  He  resigned  from 
that  body  in  order  to  run  for  the  Asso¬ 
ciated  Press  board,  but  he  was  not 
elected.  —  Andrew  Radolf 


director-general 


countries  support  freedom  of  ex¬ 
pression  in  international  texts  while 
denying  it  to  their  citizens  .  .  .  [D]ec- 
larations  and  statements  can  do  little 
against  the  overwhelming  predomi¬ 
nance  of  external  sources  of  informa¬ 
tion.  The  best  way  is  to  be  able  to 
broadcast  one’s  own  news.” 

However,  at  the  International 
Press  Institute’s  General  Assembly  in 
Athens  in  1979,  when  he  served  as 
UNESCO  deputy  director-general 
under  M’Bow,  Mayor  said:  ”...  a 
certain  type  and  a  certain  style  of  in¬ 
formation  peculiar  to  the  West 
.  .  .  tends  to  erode  the  cultural 
identity  of  most  nations.” 


Spaniard  to  be  Its  next 
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CIRCULATION  -  - 

Chicago  Tribune  buying  back  aii  distribution  routes 


By  Mark  Fitzgerald 

The  Chicago  Tribune  is  buying 
back  all  its  contract  distribution  rights 
to  replace  them  with  a  single  home- 
delivered  price  and  service  system. 

The  Tribune  said  it  will  buy  back 
distribution  rights  from  its  114  con¬ 
tractors  effective  April  4,  1988. 

“Our  policies  and  practices  dealing 
with  delivery,  pricing  and  service 
will,  for  the  first  time,  be  consistent 
throughout  the  Chicago  metropolitan 
areas,”  said  Howard  Hay,  vice  presi¬ 
dent  and  circulation  director. 

Right  now,  the  Tribune  says,  its 
delivery  system,  in  which  the  bulk  of 
its  Chicago-area  papers  are  delivered 
by  independent  distributors,  means 
that  89  different  rates  are  charged  for 
home  delivery. 

Beginning  April  4,  a  single  rate  will 
be  established.  In  addition,  subscrib¬ 
ers  will  be  able  to  resolve  billing  and 
service  problems  with  a  call  to  one 


toll-free  telephone  number. 

Independent  distributors  will  be 
replaced  by  independent  delivery 
agents  who  will  be  paid  a  fee  to 
deliver,  bill  and  collect  for  the  Tri¬ 
bune. 

Current  contracts  with  Tribune 
independent  contractors  give  the 
paper  the  right  to  buy  back  rights  on 
30  days’  notice. 

Hay  said  the  paper  is  waiting  for 
five  months  for  two  reasons. 

“First,  if  someone  wanted  to  take 
advantage  of  the  two  tax  years,  they 
could.  And  also  we  wanted  to  give 
them  time  for  an  orderly  transition. 
Tojust  come  down  and  say  you’ve  got 
30  days  would  put  some  people  in  a 
difficult  situation,”  Hay  noted  in  an 
interview. 

Distributors  will  be  paid  fair  market 
value  for  their  routes,  a  sum  Hay  put 
at  “more  than  $20  million.” 

Distributors  also  will  be  given  the 
option  to  become  an  independent 


delivery  agent,  the  newspaper  stated. 

Hay  also  said  he  did  not  think  there 
would  be  a  successful  legal  challenge 
to  the  buybacks.  A  week  after  the 
change  was  announced,  no  lawsuits 
had  been  filed. 

“There  are  some  concerns  among 
distributors,  of  course,  but  we’ve 
found  that  once  we  talk  to  them  they 
are  reassured,”  he  commented. 

And  Hay  noted  that  the  contracts 
include  buyback  options,  a  feature 
lacking  in  the  Kansas  City  Star  con¬ 
tracts  which  generated  a  successful 
lawsuit  in  a  Missouri  court.  That  law¬ 
suit,  and  a  federal  one,  were  settled 
for  a  reported  $28  million  on  Sept.  6, 
1987. 

The  Tribune  is  one  of  the  few  big 
newspapers  to  convert  exclusively  to 
a  delivery  agent  system.  In  the  mid- 
1970s,  the  Los  Angeles  Times  and  the 
Washington  Post  made  that  transi¬ 
tion. 


LEGAL 


Settlement  reached 
in  suffocation  death 

A  $200,000  settlement  has  been 
reached  in  a  1985  suit  against  the  San 
Jose  (Calif.)  Mercury  News  by  the 
parents  of  a  2-year-old  boy  who  suffo¬ 
cated  when  he  placed  a  plastic  bag 
that  had  been  used  to  cover  a  newspa¬ 
per  over  his  head. 

“This  settlement  gave  me  more  dif¬ 
ficulty  than  any  settlement  in  which 
I’ve  been  involved,”  Mercury  News 
attorney  Edward  Davis  Jr.  told  E&P. 

“The  newspaper  was  not  at  fault. 
It’s  a  shame  the  family  should  get  so 
much  money  for  something  that  was 
the  mother’s  fault.” 

The  parents  originally  sued  for  $5- 
million  in  the  death  of  Lawrence 
Nickle  Jr.,  but  the  amount  was 
dropped  to  $1  million  prior  to  the  set¬ 
tlement. 

Davis  said  the  Knight-Ridder  paper 
agreed  to  the  settlement  to  avoid  a 
long,  complex  court  battle. 

“There  would  have  been  deposi¬ 
tions  and  testimony  by  30  different 
experts  on  both  sides,”  Davis  stated. 
“Also,  you  never  know  what  a  jury 
will  do  in  an  emotional  matter  such  as 
a  child’s  death.” 

Under  the  agreement,  the  Mercury 
News  will  pay  $90,000  of  the  amount, 
with  the  remainder  paid  by  four  plas¬ 


tic  bag  manufacturers. 

The  settlement  also  calls  for  the 
Mercury  News  to  place  warning 
labels  on  its  newspaper  bags,  a  move 
that  had  been  taken  before  the  agree¬ 
ment,  according  to  Davis. 

Following  the  fatal  accident,  Cali¬ 
fornia  adopted  a  law  requiring  all 
companies  issuing  plastic  bags  to  the 
public  to  print  a  warning  on  them. 

Douglas  Allen,  the  Nickle  family’s 
attorney,  said  the  boy’s  death  has 
prompted  newspapers  across  the 
country  to  follow  that  example. 

“We’ve  raised  the  consciousness 
of  newspapers  regarding  these  plastic 
bags,”  he  claimed. 

Davis  termed  the  settlement  “in  the 
financial  interest”  of  the  Mercury 
News,  but  he  added:  “If  the  mother 
had  exercised  just  normal  diligence 
this  tragedy  would  never  have  hap¬ 
pened.” 

—  M.L.  Stein 

Reporter  sentenced 
for  refusal  to  testify 

Boston  Globe  reporter  Robert 
Hohler  has  been  sentenced  in  Maine 
state  Superior  Court  to  a  six-month 
jail  term,  which  was  suspended,  and 
fined  $2,500  for  refusing  to  testify  in  a 
murder  case. 

Hohler,  a  reporter  for  the  Concord 
(N.H.)  Monitor  ai  the  time  of  the  mur¬ 


der  trial,  is  appealing  his  criminal  con¬ 
tempt  conviction  to  the  Maine  state 
Supreme  Judicial  Court.  He  is  pres¬ 
ently  free  on  $5,000  unsecured  bond. 

Superior  Court  Judge  Bruce 
Chandler,  noted  that  Hohler  was  “an 
extremely  caring,  sensitive  person” 
who  acted  out  of  professional  princi¬ 
ples,  but  who  was  wrong  to  intention¬ 
ally  disobey  another  judge’s  order 
that  he  testify  in  the  murder  trial  last 
January  of  Richard  Steeves,  who  was 
eventually  convicted  of  killing  a 
Wells,  Maine,  gift  shop  owner. 

Statements  by  Steeves  to  Hohler  in 
a  prison  interview  were  considered 
incriminating  by  prosecutors,  who 
contended  that  they  were  essential  to 
Maine’s  prosecution  of  the  case. 
Refusal  by  Hohler  to  be  cross-exam¬ 
ined  meant  that  prosecutors  were 
unable  to  introduce  the  Monitor  arti¬ 
cle  as  evidence. 

Suspects  arrested 
in  vendor  box  thefts 

Two  suspects  were  arrested  and 
accused  of  stealing  four  newspaper 
vending  machines  —  three  owned  by 
the  San  Angelo  (Texas)  Standard- 
Times  and  one  owned  by  the  San 
Antonio  Light. 

The  Standard-Times  had  offered  a 
$500  reward  leading  to  the  arrest  and 
conviction  of  the  thieves. 
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Most  public  news  companies  show  earnings  hikes 

Third-quarter  financial  results 


The  public  newspaper  companies  continued  their  strong 
performance  through  the  third  quarter  of  1987,  with  most 
of  them  showing  earnings  gains  for  both  the  period  and  the 
first  nine  months  of  the  year. 

Affiliated  Publications 

Affiliated  Publications,  publisher  of  the  Boston  Globe, 
reported  that  its  third-quarter  net  income  from  continuing 
consolidated  operations  totaled  $13.7  million,  or  390  a 
share,  in  1987  versus  $10.5  million,  or  300  a  share,  in  1986. 

Including  extraordinary  items,  third-quarter  net  income 
in  1987  was  $123.2  million,  or  $3.51  a  share,  versus  $9.1 
million,  or  260  a  share,  in  1986.  Affiliated  received  a  credit 
of  $120  million  representing  the  increase  in  equity  of  its 
44.4%  stake  in  McCaw  Communications  as  a  result  of  a 
recent  public  offering  by  subsidiary  McCaw  Cellular  Com¬ 
munications  Inc. 

Revenues  for  the  third  quarter  were  $125.8  million, 
compared  with  $98.8  million  a  year  earlier. 

For  the  nine  months,  net  income  from  continuing  con¬ 
solidated  operations  was  $4 1 .9  million,  or  $  1 . 19  a  share,  up 
from  $28.3  million,  or  790  a  share,  a  year  earlier. 

Nine-months  revenues  improved  to  $354.5  million  from 
$290.8  million. 

Extraordinary  items  boosted  nine-months  income  to 
$206.3  million,  or  $5.86  a  share. 

Newspaper  revenues  improved  to  $109.1  million  from 
$98.2  million  in  the  third  quarter  and  to  $325.9  million  from 
$289.6  million  in  the  nine  months. 

The  Globe's  advertising  volume  rose  by  50,303  inches, 
or  4.8%  to  1 .09  million  inches  in  the  third  quarter.  For  the 
nine  months,  ad  volume  gained  186,685  inches,  or  5.9%,  to 
reach  3.36  million  inches. 

A.H.  Belo 

A.H.  Belo  Corp.,  publisher  of  the  Dallas  Morning  News 
reported  its  third-quarter  net  income,  bolstered  by  a  net 
gain  of  $3.3  million  from  the  sale  of  two  Denver  radio 
properties,  rose  to  $6.4  million,  590  a  share,  from  $3 
million,  or  270  a  share,  in  the  prior  year.  Revenues  in  the 
quarter  were  $91  million,  down  from  $94.1  million. 

Net  earnings  for  the  nine  months,  including  the  net 
proceeds  from  the  Denver  sale,  were  $17.2  million,  or 
$1.58  a  share,  compared  with  $12.2  million,  or  $1.06  a 
share,  in  1986.  Nine-months  revenues  were  $279.7  million, 
compared  with  $289.1  million  in  1986. 

Excluding  revenue  from  the  divested  properties, 
revenues  were  flat  in  the  quarter  and  down  1.5%  in  the 
three  quarters. 

Publishing  revenues  for  the  third  quarter,  primarily  the 
Morning  News,  were  essentially  flat  at  $53.4  million. 
Advertising  volume  is  down  from  the  prior  year,  but 
pricing  action  has  offset  the  decline. 

Cap  Cities 

Capital  Cities/ABC  said  a  reduction  in  its  effective  tax 
rate  helped  raise  third-quarter  net  earnings  to  $38.4  mil¬ 
lion,  or  $2.23  a  share,  from  $32.6  million,  or  $2.01  a  share 
(before  an  extraordinary  charge  of  880). 

Net  revenues  for  the  quarter  were  $946  million,  down 
$13  million  from  1986,  as  a  result  of  a  decline  in  broadcast¬ 
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ing  revenues. 

For  the  nine  months,  net  income  was  $162.1  million,  or 
$9.56  per  share,  versus  $367.4  million,  or  $22.7 1  a  share,  in 
1986.  The  prior-year  results  include  extraordinary  net 
gains  of  $265.7  million,  or  $16.43  a  share,  resulting  from 
the  sale  of  assets. 

Publishing  revenues  rose  $5.2  million  in  the  quarter  to 
$244.8  million  and  $20.1  million  in  the  three  quarters  to 
$733.9  million. 

Cowles  Media 

Minneapolis-based  Cowles  Media  reported  its  net  earn¬ 
ings  for  the  second  fiscal  quarter  ended  Sept.  26,  1987, 
were  $6.2  million,  or  $1.96  a  share,  compared  with  $6.3 
million,  or  $1.99  a  share,  a  year  earlier. 

Revenues  in  the  quarter  increased  to  $69.8  million  from 
$61  million.  The  revenue  increase  reflected  $6.4  million 
from  recent  acquisitions  including  Historical  Times  Inc. 
and  the  Scottsdale  Progress. 

For  the  first  fiscal  half,  net  earnings  rose  to  $16.2  mil¬ 
lion,  or  $5. 13  a  share,  from  $13.4  million,  or  $4.27  a  share. 
Revenues  rose  to  $143.3  million  from  $124.9  million. 

Net  earnings  in  the  second  quarter  included  a  nonrecur¬ 
ring  gain  of  $2.4  million  from  the  sale  of  South  Idaho 
Newspapers  Inc.  in  August. 

Operating  earnings  declined  to  $5.8  million  in  the  quar¬ 
ter  from  $9.5  million  a  year  earlier.  In  the  half,  operating 
earnings  decreased  to  $17.45  million  from  $21.98  million. 

The  $  13-million  increase  in  expenses  in  the  quarter,  to 
$64  million,  included  additional  depreciation  attributable 
to  the  new  Star-Tribune  Heritage  Center  production  facil¬ 
ity,  start-up  costs  associated  with  the  center  and  the  new 
St.  Paul  edition  of  the  Star  Tribune. 

Dow  Jones  &  Co. 

Dow  Jones  &  Co.  reported  its  third-quarter  earnings 
increased  11.3%  to  $36.8  million,  or  380  a  share,  from 
$33.1  million,  or  340  a  share,  a  year  earlier.  Revenues  rose 
to  $298.6  million  from  $277.9  million. 

Earnings  for  the  nine  months  rose  11.6%  to  $152.7 
million,  or  $1.58  a  share,  from  year-earlier  net  income  of 
$136.9  million,  or  $1.41  a  share. 

Nine-months  revenues  totaled  $897.2  million,  up  from 
$822.9  million  a  year  earlier. 

Nine-months  earnings  include  one-time  gains  from  the 
sale  of  investments  totaling  $39.4  million,  or  300  a  share,  in 
1987  and  $31.4  million,  or  320  a  share,  in  1986. 

Operating  earnings  declined  $4  million,  6.6%,  to  $56. 1 
million  in  the  third  quarter,  and  as  a  result,  operating 
earnings  for  the  nine  months  were  up  only  about  $4.5 
million,  or  2.4%,  to  $195  million. 

The  improvements  in  net  income  for  the  third  quarter 
and  nine  months  largely  reflected  a  lower  federal  income 
tax  rate  and  significant  increases  in  equity  earnings  from 
Telerate  Inc.  and  the  company’s  newsprint  mill  affiliates. 

The  Wall  Street  JournaTs  advertising  volume  declined 
0.7%  in  the  quarter,  but  was  up  1 .9%  for  the  nine  months. 
Circulation  remained  the  same  at  the  2  million  level. 

Ottaway  Newspapers  saw  ad  volume  rise  5.8%  in  the 
quarter  and  5.5%  in  the  nine  months.  The  group’s  circula¬ 
tion  was  up  slightly. 
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Gannett  Co. 

Gannett  Co.’s  net  income  in  the  third  quarter  rose  to 
$70.5  million,  or  440  a  share,  from  $65.5  million,  or  410  a 
share,  a  year  earlier.  Revenues  increased  to  $75 1 . 1  million 
from  $689.1  million. 

Operating  income  in  the  quarter  rose  to  $150.8  million 
from  $139  million. 

For  the  three  quarters,  Gannett’s  net  income  increased 
to  $2 1 2 . 8  million ,  or  $  1 . 32  a  share ,  from  $187.6  million ,  or 
$1.16  a  share.  Revenues  for  the  period  increased  to  $2.24 
billion  from  $2.02  billion  in  1986. 

Newspaper  ad  volume  increased  5%  in  the  quarter,  with 
classified  particularly  strong.  USA  Today's  ad  pages  rose 
to  871  in  the  quarter  for  a  21%  gain.  For  the  nine  months, 
USA  Today’s  ad  pages  are  up  22%  to  2,944. 

Knight-Ridder  Inc. 

Knight-Ridder  Inc.  reported  its  net  income  in  the  third 
quarter  rose  6.3%,  to  $33.4  million  from  $31.5  million. 
Earnings  per  share  rose  by  30  to  570. 

Earnings  for  the  first  nine  months  increased  to  $105.1 
million  from  $96.3  million. 

Revenues  increased  to  $500. 1  million  from  $458.7  mil¬ 
lion  in  the  quarter  and  to  $  1 .5  billion  from  $  1 .4  billion  in  the 
three  quarters. 

Newspaper  revenues  rose  in  the  quarter  to  $447.7  mil¬ 
lion  from  $403  million.  In  the  three  quarters,  newspaper 
revenues  increased  to  $1.35  billion  from  $1.2  billion. 

Knight-Ridder  said  strong  classified  advertising,  parti¬ 
cularly  in  employment  ads,  helped  offset  weaknesses  in 
television  and  newspaper  retail  revenue. 

Media  General 

Media  General  saw  its  third  quarter  net  income  rise  to 
$10.8  million,  or  380  a  share,  from  $7.1  million,  or  250  a 
share.  Revenues  increased  to  $177.5  million  from  $152.9 
million. 

For  the  three  quarters,  net  income  rose  to  $3 1 .5  million, 
or  $1.10  a  share,  from  $25.5  million,  or  890  a  share. 
Revenues  increased  to  $531.5  million  from  $466  million. 

Newspaper  revenues  increased  by  about  $6.6  million  in 
the  quarter  to  $70.8  million.  In  the  three  quarters,  newspa¬ 
per  revenues  rose  to  $210.8  million,  a  $16-million  gain. 

Media  General  said  its  wholly  owned  newspapers  in 
Richmond  and  Winston-Salem  have  increased  operating 
profits  this  year  by  18.2%  and  9.3%  respectively.  But  the 
Tampa  Tribune's  competitive  battle  with  the  St.  Peters¬ 
burg  Times  resulted  in  lower  operating  profits  overall  for 
the  newspaper  group.  The  Tribune’s  increased  costs  came 
from  staff  increases,  introduction  of  a  new  edition  and 
adding  circulation. 

Multimedia 

Multimedia  reported  net  earnings  in  the  third  quarter  of 
$4.9  million,  or  400  a  share,  compared  with  $182,000,  or  20 
a  share,  a  year  earlier. 

Operating  profit  in  the  quarter  rose  20%  to  $32.5  million 
from  $27.2  million,  while  revenues  rose  to  $102.5  million 
from  $92.4  million. 

Interest  expense  in  the  third  quarter  rose  by  $520,000  to 
$27.99  million. 

Third-quarter  results  also  included  a  net  gain  of  $6.4 
million  from  the  sale  of  a  radio  station. 

For  the  full  nine  months,  revenue  increased  to  $299.6 
million  from  $271.4  million,  and  net  income  was  $7.4 
million,  or  610  a  share,  compared  with  a  loss  in  1986  of  $2.2 
million,  or  200  a  share. 

Operating  profit  in  the  nine  months  rose  to  $93.5  million 
from  $80.5  million,  and  interest  expense  rose  by  $250,000 
to  $83.5  million. 

Newspaper  revenues  rose  to  $32.3  million  from  $28.5 
million  in  the  quarter  and  to  $93.3  million  from  $85.1 
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million  in  the  three  quarters. 

New  York  Times  Co. 

The  New  York  Times  Co.  recorded  third-quarter  net 
income  of  $32.6  million,  or  400  a  share,  compared  with 
$26.7  million,  or  330  a  share,  a  year  earlier.  Revenues  in 
the  quarter  improved  to  $406.5  million  from  $370. 1  mil¬ 
lion. 

For  the  nine  months,  net  income  increased  to  $117.8 
million,  or  $1.44  a  share,  from  $97.5  million,  or  $1.20  a 
share.  Revenues  in  the  period  rose  to  $1 .2  billion  from  $1.1 
billion. 

Newspaper  division  revenues  increased  to  $322.9  mil¬ 
lion  from  $291 .9  million  in  the  quarter  and  to  $999.8  million 
from  $913.9  million  in  the  nine  months.  The  division’s 
operating  profits  rose  to  $53.5  million  from  $47.5  million  in 
the  quarter  and  to  $200.1  million  from  $182.1  million  in  the 
three  quarters. 

Advertising  volume  in  the  New  York  Times  increased 
5.1%  in  both  the  quarter  and  the  nine  months,  while 
circulation  was  up  2.1%  daily  at  1,022,900  and  0.3%  Sun¬ 
day  at  1,589,300. 

Excluding  the  recently  acquired  Gwinnett  (Ga.)  Daily 
News  and  two  weeklies,  the  regional  newspapers 
improved  ad  volume  by  5.6%  in  the  quarter  and  3%  in  the 
nine  months.  Daily  circulation  for  the  regional  newspapers 
was  up  3.9%  and  Sunday  circulation  rose  4%. 

Park  Communications 

Park  Communications  reported  third-quarter  net 
income  of  $3.9  million,  or  280  a  share,  up  from  $3.3 
million,  or  240  a  share.  Revenues  for  the  period  increased 
to  $37.2  million  from  $33.6  million. 

For  the  nine  months,  net  income  increased  to  $11.0 
million,  or  800  a  share,  from  $9.6  million,  or  700  a  share. 
Revenues  rose  to  $108.1  million  from  $98.6  million. 

Times  Mirror 

Times  Mirror  recorded  a  slight  decline  in  net  earnings  in 
the  third  quarter,  with  net  income  falling  to  $70.6  million, 
or  $1.09  a  share,  from  $74  million,  or  $1.15  a  share. 
Revenues  increased  to  $782.3  million  from  $697.7  million. 

Times  Mirror  said  the  decline  resulted  from  the  absence 
this  year  of  one-time  gains  posted  in  1986  from  the  sale  of 
companies  including  the  Dallas  Times  Herald. 

Excluding  the  sales,  earnings  for  the  third  quarter  would 
have  posted  a  year-to-year  increase  of  11%. 

For  the  nine  months.  Times  Mirror  net  income  was 
$211.8  million,  or  $3.27  a  share,  compared  with  $308.8 
million,  or  $4.78  a  share.  However,  the  1986  nine-months 
results  included  a  one-time  gain  from  the  sale  of  assets 
totaling  $192.5  million,  pretax. 

Revenues  for  the  three  quarters  rose  to  $2.3  billion  from 
$2.1  billion. 

Newspaper  revenues  in  the  third  quarter  increased  to 
$487.2  million  from  $401.5  million,  and  in  the  nine  months 
to  $1.5  billion  from  $1.2  billion.  The  increases  reflect 
inclusion  this  year  of  results  from  the  Baltimore  Sun. 

Newspaper  operating  profits  rose  to  $85.2  million  from 
$72.2  million  in  the  quarter  and  to  $276.9  million  from 
$225.0  million  in  the  nine  months. 

Toronto  Sun 

Toronto  Sun  Publishing  said  its  1987  third-quarter  net 
earnings  amounted  to  $3.0  million  (Canadian),  or  150  a 
share,  compared  with  $2.8  million,  or  140  a  share,  a  year 
earlier.  Revenues  for  the  quarter  increased  to  $84.2  million 
from  $80.6  million. 

For  the  nine  months,  net  earnings  were  $1 1.3  million,  or 
560  a  share,  versus  $9.8  million,  or  490  a  share,  a  year 
earlier.  Revenues  for  the  nine  months  totaled  $252.5  mil¬ 
lion,  compared  with  $245.1  million. 

(Continued  on  page  26) 
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Want  to  make  more  money  working  for  newspapers? 

Forget  ‘word  reporting’  and  become  a  ‘graphic  reporter’  — 
a  profession  where  demand  far  exceeds  suppiy 


By  George  Garneau 

The  job  market,  often  a  grueling 
obstacle  course  for  college  graduates 
who  major  in  old-fashioned  newspa¬ 
per  reporting,  offers  broad  opportuni¬ 
ties  for  journalists  who  communicate 
graphically. 

The  story  at  the  recent  Society  of 
Newspaper  Design  convention  in 
Austin,  Texas,  was  that  while 
“word”  reporters  are  “a  dime  a 
dozen,”  journalists  knowledgeable  in 
computer  graphics  and  design  were  so 
sought-after,  they  could  often  “write 
their  own  tickets,”  according  to  sev¬ 
eral  conventioneers. 

As  newspapers  —  following  the 
lead  of  USA  Today  —  increasingly 
focus  on  computer  graphics  and  over¬ 
all  design  in  an  effort  to  reach  more 
visually-oriented  readers,  the  job 
market  for  people  qualified  in  news 
and  graphic  design  has  soared. 

In  other  words,  it  is  a  seller’s  mar¬ 
ket  for  labor,  according  to  partici¬ 
pants  at  the  convention. 

Several  said  it  was  not  unusual  for 
college  graduates  specializing  in  jour¬ 
nalism  and  graphics  to  get  several  job 
offers  from  newspapers,  and  thereaf¬ 
ter  to  change  jobs  and  advance 
quickly. 

Young  “graphic  reporters”  can 
often  earn  50%  higher  salaries  than 
their  counterparts  in  the  “word” 
reporting,  according  to  one  managing 
editor  for  graphics. 

“It’s  a  great  job  market.  There  are 
not  enough  qualified  Macintosh  peo¬ 
ple,  and  if  you  have  a  journalism 
background,  you  can  write  your  own 
ticket,”  said  Jeff  Glick,  who  works  in 
computer  graphics  and  design  at  the 
Miami  Herald. 

The  Macintosh  is  the  Apple  Com¬ 
puter  Inc.  personal  computer  that  has 
become  the  industry’s  standard 
graphics  tool. 

Click,  23,  was  recruited  by  the 
Dallas  Morning  News  when  he  grad¬ 
uated  in  graphic  design  and  journal¬ 
ism  from  the  University  of  Central 
Florida. 

“I  had  people  knocking  on  my 
door,”  he  said,  adding  that  job  offers 
began  before  graduation. 

Click’s  story,  while  not  routine. 


gives  some  indication  of  the  speed  in 
which  artists  who  create  news  graph¬ 
ics  on  computers  can  advance  in  this 
relatively  new  and  developing  field. 

Glick  followed  his  friend  Dan  Clif¬ 
ford,  26,  from  the  Morning  News  to 
the  Herald,  where  the  two  have  cut 
reputations  in  their  field. 

Another  indication  of  healthy 
demand  for  news  and  graphics  people 
was  the  activity  around  two  bulletin 
boards  posting  dozens  of  job  openings 
for  journalists  with  graphic  arts  back¬ 
grounds. 

The  convention,  which  attracted  a 
record  of  580  registrants,  has  become 
known  as  the  center  of  a  job  network. 


The  numbers  of  journalists  with 
graphic  arts  training  are  “skyrocket¬ 
ing”  at  newspapers,  according  to 
Chick  Taylor,  news  designer  at  the 
Seattle  Times.  Nevertheless,  he  said, 
“Demand  far  exceeds  supply  when  it 
comes  to  news  design.” 

The  trend  has  been  under  way  for  at 
least  five  years,  but  has  intensified  in 
the  last  two  years,  Taylor  noted. 

But  the  impact  of  graphics  people 
could  wane  in  coming  years  as  they 
teach  design  skills  to  fellow  editors, 
and  “editors  start  thinking  like 
artists.” 

David  Gray,  managing  editor  for 
graphics  at  the  Providence  (R.l.) 
Journal  and  Bulletin,  said  it  is  not 
unusual  for  graphic  reporters  to  cap¬ 
ture  $30,000-a-year  jobs  fresh  out  of 
college,  while  entry-level  news 
reporters  usually  earn  considerably 
less. 

Since  USA  Today  appeared  in 
1982,  newspapers  have  been  rushing 
to  improve  their  news  graphics, 
design  new  formats,  and  print  more 
and  better  color,  as  anybody  who 
reads  newspapers  has  recognized. 
The  impact  of  the  Gannett-owned 


national  paper  has  been  profound  and 
is  widely  acknowledged. 

One  graphic  editor  compared  the 
current  state  of  graphics  in  newspa¬ 
pers  with  photojournalism  of  20  years 
ago,  when  it  gained  greater  accep¬ 
tance  as  a  means  of  conveying  the 
news. 

The  growing  importance  of  graph¬ 
ics  in  newspapers  reflects  itself  in  the 
growth  of  the  Society  of  Newspaper 
Design,  which  was  started  in  1978  by 
a  handful  of  devotees  at  an  American 
Press  Institute  meeting  and  has  grown 
from  22  members  in  1979  to  more  than 
2,000,  according  to  Ray  Chatman, 


executive  director. 

A  survey  of  180  attendees  revealed 
that  two-thirds  were  under  25  years 
old;  86%  said  their  newspapers  used 
personal  computers,  overwhelmingly 
Macintosh;  and  their  average  salary  is 
$41,000. 

Children’s  Express 
opens  bureau 
at  El  Diario 

Children’s  Express,  the  non-profit 
news  service  staffed  by  children, 
recently  celebrated  the  opening  of  a 
new  CEIEl  Diario  bureau  in  New 
York  City. 

CE  also  has  other  bureaus  in  New 
York,  including  one  at  the  Amster¬ 
dam  News,  as  well  as  in  Newark, 
N.J.;  the  San  Francisco  Bay  area; 
Boston,  Mass.;  Wellington,  New 
Zealand;  and  Melbourne,  Australia. 

In  addition,  in  the  fall  of  1988,  CE 
will  be  on  prime-time  PBS  television 
with  the  program  “Children’s 
Express  News  Magazine.” 


A  survey  of  180  attendees  revealed  that  two-thirds 
were  under  25  years  old;  86%  said  their  newspapers 
used  personal  computers,  overwhelmingly  Macintosh; 
and  their  average  salary  is  $41,000. 
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Investing  in  a  SCC  single  copy  conveying  and 
processing  system  is  the  sure  way  to  put  modern 
automation  technologyto  workin  yourmailroom. 

Reliable  performance  and  long  equipment 
life,  even  at  maximum  load,  combined  with  versa¬ 
tility  of  operation  and  flexibility  in  future  expan¬ 
sion,  work  togethertoprotectyouroriginal  invest¬ 
ment. 

Ferag’s  systems  engineering  serves  the  prin¬ 
ted  word  by  streamlining  the  complex  taskof  pro¬ 
ducing  a  newspaper. 

Plan  the  future  with  Ferag  from  the  top  down 
-  and  turn  your  mo'lroom  intot’prcfit  center. 


our  mof /room 


Invest  in  a 


F'E'R'A'G 


FERAG  INC.,  BRISTOL,  PA.  19007 
KEYSTONE  INDUSTRIAL  PARK,  190  RIHENHOUSE  CIRCLE 
TELEPHONE  215-788-0892,  TELEX  834743 


Reuters  offering  diversified  services  to  newspapers 


By  Andrew  Radolf 

In  the  last  few  months,  Reuters  has 
formed  a  media  strategy  committee 
for  developing  new  services  world¬ 
wide. 

The  purpose  of  the  committee  is  to 
“take  advantage  of  our  capabilities  in 
one  area  and  replicate  our  product 
into  other  areas,”  explained  Brewster 
Jackson,  senior  vice  president/media 
of  Reuters  Information  Services  Inc. 
and  the  U.S.  representative  on  the 
committee. 

The  Corporate  Media  Marketing 
Committee,  as  the  group  is  formally 
named,  is  chaired  by  Peter  Holland, 
London-based  manager  of  Reuters 
Overseas,  the  division  responsible  for 
Africa  and  Latin  America. 

Jackson  cited  the  Reuters  Business 
Report,  launched  a  year  ago  in  the 
U.S.,  as  an  example  of  the  commit¬ 
tee’s  work.  He  said  RBR,  with  68 
U.S.  clients,  is  now  sold  in  Tokyo 
where  it  is  augmented  with  Japanese 
and  Asian  business  stories.  The  addi¬ 
tional  stories  then  become  part  of  the 
RBR  budget  for  U.S.  distribution. 

“The  media  market,  if  looked  at  on 
a  regional  basis,  is  fully  tapped,” 
Jackson  said.  “We’ve  got  to  develop 
products  with  worldwide  application 
and  then  turn  around  and  regionalize 
them.” 

The  Reuters  Business  Report  is 
sold  to  non-media  clients,  such  as 
government  agencies,  as  well  as 
newspapers.  However,  Jackson 
declined  to  be  specific  for  “propri¬ 
etary”  reasons. 

The  committee  is  also  involved  in 
developing  products  specifically  for 
newspapers,  Jackson  said.  One  prod¬ 
uct  in  the  works  is  a  graphics  service. 

Reuters’  growing  involvement  with 
news  pictures  is  another  example, 
Jackson  said. 

In  1985,  Reuters  acquired  United 
Press  International’s  foreign  picture 
service.  Under  the  agreement,  UPI 
markets  Reuters’  overseas  photos 
within  the  U.S.  to  its  subscribers,  and 
Reuters  markets  UPI’s  domestic 
photos  overseas. 

In  addition  to  this  agreement,  Reu¬ 
ters  is  developing  its  own  photo  ser¬ 
vice  which  can  market  pictures  both 
within  the  U.S.  and  overseas. 

“In  the  U.S.  we  can  sell  Reuters 
pictures  from  anywhere  and  we  do,” 
said  Desmond  Maberley,  executive 
editor  for  North  America. 

“We  see  expansion  of  our  photo 
wire,”  Maberley  continued.  “Inter¬ 


nationally,  without  a  doubt.  In  the 
U.S.,  more  and  more  newspapers 
want  more  and  more  international 
photos.” 

Reuters  is  “studying  a  system  to 
deliver  digitally  via  satellite  a  full 
color  service,”  he  said. 

Reuters  has  also  recently  intro¬ 
duced  its  Washington  Report,  a  day¬ 
book  on  events  in  the  nation’s  capital. 

The  media  committee  is  looking  at 
developing  similar  daybooks  for  other 
world  capitals  which  could  be  “put 
together  as  an  international  day¬ 
book”  for  worldwide  distribution  and 
also  combined  with  Reuters’  Country 
Reports  which  profile  individual 
nations,  Jackson  said. 


Desmond  Maberley 


Reuters,  which  draws  about  90%  of 
its  revenues  from  financial  informa¬ 
tion  services,  has  also  begun  market¬ 
ing  that  data  directly  to  the  media  as 
well  through  what  it  calls  its  Broker 
Wire. 

The  service,  unlike  the  business 
report,  contains  primarily  “real¬ 
time”  financial  data,  market  reports 
and  related  news,  Maberley  said. 

Several  newspapers  take  the 
Broker  Wire  and  “regard  it  as  a 
source”  for  developing  their  own  sto¬ 
ries,  Maberley  said.  “In  most  cases, 
the  brokerage  service  costs  less  than 
the  general  news  wire.  That’s  why 
we’re  getting  demand  for  it.” 

Within  the  U.S.  itself,  Reuters  is 
still  striving  to  reach  its  goal  of  having 
250  newspaper  clients  for  its  news  and 
picture  services. 

Currently,  70  U.S.  newspapers 


take  at  least  one  of  Reuters’  general 
news,  business  news  and  picture  ser¬ 
vices.  That  figure  is  up  from  20  U.S. 
newspapers  four  years  ago,  according 
to  John  DePrez,  Reuters  North 
American  national  sales  manager  for 
media. 

Maberley  added  that  Reuters’  U.S. 
newspapers  include  32  of  the  top  50 
dailies  in  circulation  size  and  49  of  the 
top  100. 

Saying  that  Reuters  has  “doubled” 
its  U.S.  newspaper  clients  in  the  last 
two  years,  Maberley  said  the  news 
service  “now  serves  one-third  of 
daily  readership  in  the  U.S.  We  soon 
expect  to  serve  half  of  that  reader- 
ship.” 

Maberley  commented  that  Reuters 
uses  the  income  from  its  financial  ser¬ 
vices  to  underwrite  its  news  services. 
In  1987,  Reuters  should  approach 
$1.2  billion  in  revenues  and  $160  mil¬ 
lion  in  profits. 

The  rates  to  newspapers  for  its 
news  service  is  less  than  rates  for  the 
Associated  Press  and  UPI,  but  Reu¬ 
ters  officials  also  acknowledge  that 
they  do  not  provide  the  full-fledged 
service  of  the  other  two,  particularly 
with  regard  to  local  and  state  news. 

“We’re  not  in  the  business  of  cov¬ 
ering  state  Capitols,”  Maberley  said, 
adding  that  Reuters  intends  to  “work 
from  our  strengths”  in  building 
clients. 

Those  strengths  include  the  busi¬ 
ness  and  international  news  reports, 
where  Maberley  feels  Reuters  “is 
second  to  none.” 

Reuters  will  have  19  U.S.  bureaus 
by  year-end  and  plans  on  adding  eight 
more  over  the  next  three  years  for  a 
total  of  27,  Maberley  said.  The  U.S. 
staff  has  also  been  increased  by  30% 
in  the  last  three  years  and  now  num¬ 
bers  249  people. 

Worldwide,  Reuters  has  about 
1,100  journalists  and  will  have  111 
bureaus  by  the  end  of  the  year. 
Maberley  noted  that  more  and  more 
of  the  news  staff  is  being  made  up  of 
Americans  who  have  had  an  impact 
on  the  makeup  of  the  news  report. 

“The  American  style  has  gone 
overseas,”  he  said.  “It’s  more  of  a 
format  than  a  style  of 
writing  .  .  .  more  analytical  type  of 
writing  incorporating  their  expertise 
and  the  views  of  other  experts.” 

While  Asia  and  Latin  America,  for 
example,  are  “key  areas”  for  future 
growth,  the  United  States  is  still 
regarded  as  the  market  offering  the 
(Continued  on  page  52) 
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The  world  economy  is  in  constant  motion.  See¬ 
sawing  in  response  to  a  myriad  of  factors  — 
many  of  them  puzzling,  even  to  experts.  But 
this  much  is  clear:  Your  readers  expect  your 
business  pages  to  deliver  useful  insights  — 
trends  and  analyses  that  can  help  them  look 
ahead.  Or  back  into  history  for  valuable  clues  to 
the  future.  A  tough  assignment.  But  a  whole  lot 
easier  with  The  New  York  Times  Information 
Bank  online  via  Nexis® 


J 


The  New  York  Times  Information  Bank  offers  something  for 
every  department  in  your  newspaper.  Including  more  than 
225,000  full-text  business  and  financial  stories  and  columns 
published  in  The  Times  from  June  1980  to  yesterday.  Plus 
over  650,000  abstracts  —  short  takes  from  The  Wall  Street 
Journal,  Forbes,  Fortune,  Barron’s  and  15  other  top  business 
publications.  All  to  help  make  your  business  coverage  more 
meaningful  to  today’s  readers.  Because  world  business  is 
their  business. 

The  New  York  Times  Information  Bank  via  Nexis« 
Call  for  details.  1-800-227-4908.  Or  write  Mead  Data  Central, 
P.O.  Box  1830,  Dayton,  OH  45401. 


CIRCULATION 


Reward  repeat  customers 

Knight-Ridder  president  says  business  as  usuai  no  ionger  good  enough 
for  newspapers  in  the  face  of  deciining  penetration  and  readership 


By  MX.  Stein 

If  airlines,  hotels  and  car-rental 
companies  reward  their  repeat  cus¬ 
tomers,  why  shouldn’t  newspapers? 

That  was  the  question  James  K. 
Batten,  president  of  Knight-Ridder 
Newspapers  asked  at  a  recent  Asso¬ 
ciated  Press  membership  meeting. 

“Maybe  three-,  five-  and  15-year 
subscribers  ought  to  get  special 
recognition  —  perhaps  premiums  or 
invitations  to  exciting  special 
events,”  he  suggested. 

Batten  spoke  at  the  annual  meeting 
of  the  AP  Association  of  California, 
Arizona,  Hawaii  &  Nevada  in  Phoe¬ 
nix.  • 

The  Knight-Ridder  chief  was  trying 
to  make  the  point  that  business  as 
usual  is  no  longer  good  enough  for  the 
newspaper  industry  in  the  face  of 
declining  penetration  and  readership. 

Batten  said  newspapers  must  work 
harder  to  establish  better  relations 
with  subscribers,  advertisers, 
employees  and  suppliers. 

To  illustrate  the  value  of  cultivating 
subscribers.  Batten  cited  an  experi¬ 
ment  at  the  Knight-Ridder-owned 
Bradenton  (Fla.)  Herald,  which 
mailed  out  personal  thank-you  letters 
to  100  subscribers  who  had  recently 
renewed.  They  also  got  a  book  writ¬ 
ten  by  a  popular  columnist,  followed 
by  quarterly  letters  focusing  on  new 
features  and  offering  helpful  hints 
about  the  paper. 

One  hundred  other  renewers 
received  no  special  attention  and  the 
Herald  will  track  the  results  in  both 
groups. 

Batten  noted  that  one  estimate 
reported  the  newspaper  industry 
spends  $300  million  a  year  to  produce 
25  million  new  orders. 

“We  do  that,  of  course,  because 
we’re  all  better  at  attracting  new  sub¬ 
scribers  than  we  are  at  hanging  on  to 
old  ones,”  he  observed.  “It  would 
not  be  unusual  for  one  of  yours  or  my 
100,000-circulation  papers  to  sell, 
say,  50,000  new  orders  this  year  just 
to  stay  even.” 

According  to  Batten,  if  subscriber 
turnover  could  be  reduced  by  a  mere 
8%,  circulation  would  be  up  4%  for 
the  year. 


Jim  Batten 

Knight-Ridder  president  offers 
advice  on  retaining  subscribers 

“And  we  all  know  what  4%  daily 
circulation  would  do  for  us,”  he 
declared. 

Newspapers  should  strive  to  make 
this  happen  by  building  a  new  spirit  in 
their  plants  —  “from  the  newsroom 
to  the  loading  dock,”  he  asserted. 


According  to  Batten,  if 
subscriber  turnover 
couid  be  reduced  by  a 
mere  8%,  circuiation 
wouid  be  up  4%  for  the 
year. 


Papers  should  push  themselves  to 
build  reader  loyalty,  even  affection, 
by  “making  them  think  of  it  as  ‘my 
paper,’  not  ‘the  paper.’  ” 

An  important  source  in  building 
reader  loyalty  is  the  newsroom.  Bat¬ 
ten  asserted. 

“Do  we  put  up  with  phlegmatically 
edited  newspapers  on  the  un¬ 
spoken  —  and  absurd  —  assumption 
that  responsible  journalism  somehow 
tends  more  toward  dullness  than 
sprightliness?”  he  inquired.  “Do  we 


spend  research  money  to  help  our 
editors  understand  their  readers’  real 
interests  and  appetites? 

“Our  subscribers  are  smart.  They 
have  no  difficulty  figuring  out  what 
our  real  priorities  are.  If  we  take  them 
for  granted,  they  will  quickly  know  it 
but,  if  we’re  eager  to  provide  a  good 
newspaper  and  good  service,  they 
will  know  that  too.” 

Advertisers  also  need  more  care 
and  attention.  Batten  said. 

“To  what  degree  do  we  think  seri¬ 
ously  of  our  advertisers  as  our  part¬ 
ners?”  he  asked.  “To  what  degree  do 
our  key  executives  feel  a  direct  sense 
of  identification  with  our  advertisers’ 
business  success? 

“If  newspapers  understood  the 
dynamics  of  their  advertisers’  opera¬ 
tions  more  fully,  they  might  find  ways 
to  help  them  advertise  more  effec¬ 
tively  and,  at  the  same  time,  make 
newspapers  more  essential  in  the  pro¬ 
cess,”  Batten  reasoned. 

One  way,  he  said,  would  be  an 
exchange  of  key  managers. 

A  newspaper  retail  ad  supervisor 
might  spend  a  month  working  at  a 
local  department  store  to  understand 
the  ad  mechanism  from  the  retailer’s 
perspective. 

A  classified  executive  could  spend 
a  few  weeks  at  a  major  auto  dealer¬ 
ship  or  real  estate  brokerage,  he  went 
on.  Newspaper  publishers  and  top 
retailing  executives  might  experiment 
with  joint  task  forces  to  develop  new 
approaches  and  solve  common  prob¬ 
lems  to  benefit  both. 

“The  very  best  newspapers  have 
always  nurtured  relationships  with 
customers  in  more  than  pro  forma 
ways,”  Batten  stated. 

Neasi-Weber  installs 
ADMARC  software 

Neasi-Weber  announced  signing  of 
a  licensing  agreement  with  the  Austin 
(Texas)  American-Statesman. 

The  agreement  calls  for  installation 
of  current  ADMARC  software  for  the 
newspaper’s  25  workstations  operat¬ 
ing  in  an  IBM  mainframe  environ¬ 
ment. 
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Colorliner 


You  don't  have  to  choose 
between  paging  and  color.  Not 
anymore.  The  75,000  cph  Goss" 
Colorliner"'  provides  both  with 
its  stacked  unit  arrangements. 
Plusoptimum  printquality 
from  short  couple-to-couple 
web  leads,  three-form-roller 
inking  and  direct-to-plate 
dampening. 

And  you  can  expand  color 


economically  by  adding  couples 
or  stacked  units  when  require¬ 
ments  change  without  sacri¬ 
ficing  paging. 

The  menu-driven,  touch- 
entry  Advanced  Press  Control 
System  (APCS  )  accelerates 
makereadyand  improves 
on-the-run  productivity.  And 
microprocessor-based  informa- 
— tion  systems  monitor  and  log 


operations  for  management 
evaluation. 

Paging  and  color  flexibility. 
It's  not  either/or  anymore  with 
the  Goss  Colorliner  press. 

For  more  information,  con¬ 
tact  Goss  Newspaper  Products, 
Graphic  Systems  Division, 
Rockwell  International,  3100 
South  Central  Avenue,  Chicago, 
IL  60650.  312  656-8600. 


Rockwell  International 

.  where  science  gets  down  to  business 


Aerospace  /  Electronics  /  Automotive 
General  Industries  / A-B  Industrial  Automation 


WEEKLY  EDITOR 


Malcolm  Hobbs 
The  Cape  Codder 
Orleans,  Mass. 


By  Tom  Riordan 

The  editor  looked  up  from  his  type¬ 
writer.  He  saw  a  friendly  state  senator 
holding  a  large  envelope,  which  he 
casually  dropped  onto  the  editor’s 
desk. 

“You  might  want  to  look  into  this,” 
said  Massachusetts  Sen.  Ed  Stone,  a 
former  president  of  Equitable  Life 
Insurance  Co. 

“It  turned  out  to  be  a  blockbuster,” 
Malcolm  Hobbs,  publisher  and  edi¬ 
tor-in-chief  of  the  Cape  Codder  in 
Orleans,  proclaims  nowadays. 

The  envelope  contained  a  study  by 
a  nationally  prominent  foundation.  It 
recommended  that  the  remaining 
undeveloped  shoreline  of  Cape  Cod 
be  acquired  by  the  National  Park  Ser¬ 
vice. 

“Sen.  Stone  was  sor*  of  fond  of 
us,”  Hobbs  says.  “He  knew  our  little 
paper  was  involved  in  conservation 
stuff.” 

The  Cape  Codder,  which  often  edi¬ 
torialized  for  the  preservation  of  Cape 
beaches,  broke  the  study  story. 
Hobbs  followed  up  with  every  morsel 
of  news  on  the  topic  he  and  his  staff 
could  uncover.  Sides  formed. 

“There  was  a  lot  of  blood  in  the 
gutter  during  this  fight.  Many  local 
business  people  were  not  enthusiastic 
about  putting  land  into  national  parks. 
We  had  advertisers  pulling  out.” 

Pushed  by  a  clamor  from  people 
who  agreed  with  the  plan.  Congress 
jumped  into  the  picture.  In  1963,  it 
happened.  Some  30,000  acres  were 
preserved  in  perpetuity  as  the  Cape 
Cod  National  Seashore  for  public  use. 

The  editor  grins  each  time  he 
recounts  what  he  considers  his  most 
treasured  victory. 

“A  bunch  of  those  who  fought  the 
plan  are  convinced  that  they  thought 
of  the  idea  in  the  first  place.” 

Now  71,  Hobbs  purchased  the 
Cape  Codder  37  years  ago.  Five  years 
earlier,  the  weekly  had  been  founded 
by  a  former  reporter. 

“He  ran  it  out  of  the  back  seat  of  an 
old  Ford,  with  a  telephone  in  Hop¬ 
kins’  Cleaners,”  Hobbs  recalls. 

Hobbs  paid  $5,000,  primarily  for  a 
subscription  list  of  1,600  names. 
“Half  of  those  might  have  been 


Malcolm  Hobbs 


paid.” 

The  white-haired,  slender  Yankee 
native  was  once  a  Latin  America  cor¬ 
respondent  for  Business  Week.  He 
did  stints  in  Washington,  with 
McGraw-Hill  and  Congressional 
Quarterly.  He  spent  a  year  as  an  aide 
to  two  United  States  senators  —  one 
was  Harry  Truman.  Finally,  Hobbs 
labored  five  years  as  a  Washington 
reporter  for  an  overseas  news  agency 
which  folded  in  1950. 

“At  age  35,  I  was  a  pretty  jaded 
character,”  Hobbs  says.  “I  figured  I 
had  seen  everything.  I  thought  I 
would  retire  to  a  blissful  and  carefree 
life  on  the  Cape.  If  I’d  known  how 
hard  I  had  to  work  and  all  the  possible 
pitfalls.  I’d  never  have  bought  the 
paper.” 

As  a  brand-new  editor  and 
publisher,  Hobbs  quickly  found  he 
had  a  major  weak  spot. 

“I  was  completely  ignorant  of  the 
business  side.  By  1960,  the  paper  was 
about  ready  to  fold.  It  was  OK  as  a 
news  product,  but  not  the  business 
end.” 

Enter  Paul  Donham  of  the  Harvard 
Business  School  faculty.  Donham’s 
summers  were  spent  running  a  busi¬ 


ness  on  the  Cape.  Hobbs  told  Don¬ 
ham  about  his  problems.  Paul  began 
to  offer  suggestions  “on  a  pro  bono 
basis,”  the  editor  explains. 

Eventually,  Hobbs  got  Donham  to 
join  the  Cape  Codder  as  vice  presi¬ 
dent. 

Hobbs  believes  that  “He’s  really 
responsible  for  the  success  of  the 
business  end.”  Gross  sales  figures 
help  tell  this  story.  They  go  from 
$25,000  in  1951  to  the  current  $2  mil¬ 
lion. 

“With  two  issues  a  week,  each  con¬ 
taining  between  90  to  100  tabloid 
pages,  the  Cape  Codder  boasts  a 
12,789  ABC-audited  circulation.  All 
this  success  spins  off  an  editorial 
excellence  matched  by  few  commu¬ 
nity  newspapers.  . 

Greg  O’Brien,  whom  Hobbs  named 
editor  several  years  ago,  describes  his 
boss  as  “  .  .  .  the  old  pro.  With  him, 
the  news  comes  first.  He  looks  upon 
the  newsroom  as  the  reason  we’re 
here.  All  other  departments  are  sec¬ 
ondary.” 

Most  of  Hobbs’  writing  now  cen¬ 
ters  on  editorials.  In  one  last  April,  he 
told  readers  about  the  paper’s  new  60- 
by-lOO-foot  printing  plant,  and 
reminisced  about  the  past. 

“When  in  1953  the  paper  printed  on 
its  own  press  for  the  first  time,  a  75- 
year-old  Miehle  No.  1  handfed 
flatbed,  Ralph  Richardson  used  to  fill 
the  press’s  ink  fountain  with  a  wide 
putty  knife  from  a  two-pound  can.  In 
the  new  plant  the  ink  reservoir  fills 
one  corner,  holds  2,000  gallons  and  is 
filled  from  a  long  tank  truck. 

“The  Miehle  gave  way  to  a  great 
thrashing  contraption  called  a  Cox-0- 
Type,  the  one  advantage  of  which  was 
that  it  at  least  printed  from  a  roll  of 
newsprint.  In  the  early  ’60s  we  pulled 
the  only  slick  financial  deal  of  our 
career  by  unloading  the  Cox-O-Type 
on  the  Harvard  Crimson,  whose 
president  at  that  time  has  since 
become  a  top  economic  writer  in 
Washington. 

“In  1966  we  became  one  of  the 
early  papers  to  go  offset.  With  three 
units  of  a  Goss  Community  press  we 
could  print  24  pages  at  a  time.  We 
(Continued  on  page  50) 
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KODAK  EKTACHROME  64 
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Kodak  Ektochrome  64  film  EPV 
odds  warmer  color  balance  to  the 
virtues  photojournalists  demand 
from  Ektochrome  film.  Like  rich 
color  saturation,  fine  grain, 
excellent  sharpness,  great  batch- 
to-batch  consistency,  and  E-6 
processing  convenience.  Try  EPV, 
availoble  now  in  50-roll  Press-Pdcs. 

Kodak  professional  film. 

Choke  of  the  world's  top 
photographers. 


Eastmon  Kodok  Company,  1987 


PROMOTION 


A  different  way  to  get  your  message  to  advertisers 


Rather  than  hosting  the  traditional 
luncheons  for  advertisers,  featuring 
films  and  various  other  presentations 
promoting  a  newspaper  and  its  mar¬ 
ket,  the  Houston  Chronicle  has  been 
taking  the  “lunches”  directly  to  each 
decision-maker’s  office. 

Expanding  on  last  year’s  lunch 
baskets  featuring  Texas-style  foods, 
the  Chronicle  this  year  sent  tins  of 
popcorn,  a  filmstrip  with  viewer  and 
an  extensive  and  colorful  media  kit 
directly  to  some  400  advertisers 
nationally  and  about  150  local  retail 
and  classified  accounts. 

The  Chronicle’s  rep  firm.  Sawyer 
Ferguson  Walker,  then  followed  up 
on  the  accounts,  explained  Lainie 
Gordon,  PR  coordinator  for  the 
Chronicle. 

Gordon  explained  that  the  idea  to 
scrap  the  formal  luncheons  was  made 
because  the  sheer  number  of  presen¬ 
tations  brought  into  cities  from  vari- 


r  fC! 


Pictured  above  is  the  package  of 
items  sent  by  the  Houston  Chronicle  to 
its  advertisers. 

ous  newspapers  and  the  length  of  the 
meetings  themselves  made  it  difficult 
to  get  the  advertising  decision-makers 
to  attend. 

This  year’s  theme,  “Triple  feature 
and  popcorn,”  was  based  on  the  posi¬ 
tive  results  shown  in  three  studies  — 
the  Simmons  1987  Study  of  Local 
Newspaper  Ratings,  Scarborough’s 
1987  Newspaper  Audience  Ratings 


Study  and  the  Audit  Bureau  of  Circu¬ 
lations’  March  1987  Publisher’s  State¬ 
ments,  Gordon  noted. 

The  three  flavors  of  popcorn  were 
packaged  in  three  separate  tins  inside 
a  larger  tin.  The  inside  containers 
were  decorated  with  art  highlighting 
the  Chronicle’s  readership,  market 
share  and  circulation  figures,  each  tin 
featuring  numbers  from  one  of  the 
three  aforementioned  studies. 

The  filmstrip  came  with  a  special 
box-shaped  viewer  decorated  like  a 
moviehouse.  The  five-frame  film  also 
featured  art  illustrating  results  from 
the  Simmons,  Scarborough  and  ABC 
reports. 

The  Chronicle,  which  has  not  done 
luncheon  presentations  in  two  years, 
received  such  a  positive  response  to 
its  new  approach  that  Gordon  said  the 
paper  will  most  likely  do  something 
similar  again  next  year. 

—  Debra  Gersh 


Special  tourism  tab  expanded  by  Texas  news  group 


By  Debra  Gersh 

Last  year’s  investment  by  the  Rio 
Grande  Valley  (Texas)  Group  News¬ 
papers  in  producing  a  special  tabloid 
insert  promoting  tourism  in  the  region 
to  other  states  paid  off  for  the  group 
this  year  when  it  repeated  the  project. 

As  the  group’s  marketing  director. 
Dale  R.  Pearson,  explained  last  year, 
most  of  the  people  who  visit  the 
area  —  which  ranks  tourism  second 
only  to  agriculture  in  terms  of  gener¬ 
ating  business  —  are  farmers  from 
nearby  states  who  spend  two  or  three 
months  in  the  Valley  during  the 
winter  and  90%  of  whom  return  every 
year  (E&P,  Oct.  25,  1986). 

The  primary  objective  of  the  sup¬ 
plement  is  to  create  awareness  of  the 
Valley  as  a  winter  vacation  spot, 
Pearson  noted,  adding  that  the  secon¬ 
dary  purpose  is  to  “prospect”  for 
new  first-time  visitors. 

He  reported  that  last  year  the  Val¬ 
ley  had  its  best  tourism  season  in  his¬ 
tory,  one  that  he  expects  to  be  topped 
this  year  with  increased  circulation  of 
the  tabloid  guide. 

The  Rio  Grande  Valley  Group 
Newspapers  consist  of  the  Valley 
Morning  Star  in  Harlingen,  the  Moni¬ 


tor  in  McAllen  and  the  Brownsville 
Herald. 

This  year’s  tabloid  promotion  dif¬ 
fered  slightly  from  last  year’s,  Pear¬ 
son  explained  in  a  recent  telephone 
interview.  The  circulation  has  been 
increased  from  500,000  to  550,000  and 
the  supplement  was  inserted  in  62 
daily  newspapers  in  12  states,  all 
unduplicated  from  last  year.  The  spe¬ 
cial  tabloid  also  has  been  able  to  turn  a 
slight  profit  this  year,  unlike  last  year 
when  it  lost  about  $l,000-$2,000  on 
the  project. 


according  to  reader  demographics 
that  correspond  to  the  profile  of  those 
most  likely  to  visit  the  Valley. 

But  perhaps  one  of  the  biggest  addi¬ 
tions  is  the  ad  run  in  classified/camp¬ 
ground  directories  of  three  national 
RV-related  publications  —  Trailer 
Life,  Motorhome  and  Good  Sam’s 
Hi-Way  Herald — offering  readers 
the  section  for  $1.  Pearson  said  that 
8,000  copies  of  the  special  insert  were 
reserved  to  fill  these  requests. 

The  ad  promoted  the  tabloid  as  an 
“RV  Traveler  &  Winter  Visitor 


He  reported  that  last  year  the  Valley  had  Its  best 
tourism  season  In  history,  one  that  he  expects  to  be 
topped  this  year  with  increased  circulation  of  the 
tabloid  guide. 


Pearson  noted  that  different  news¬ 
papers  were  selected  this  year  in 
order  to  reach  new  people.  In  addi¬ 
tion,  Indiana  and  Ohio  were  added  to 
the  list  of  states  and,  since  they  have 
produced  well,  the  newspaper  group 
may  go  heavier  in  those  areas  next 
year.  Newspapers  are  selected 


Guide”  with  information  on  camp¬ 
sites  and  parks,  maps  and  winter 
activity  schedules,  coupons  and  dis¬ 
counts,  and  “information  on  what  to 
see  and  do  in  the  Valley  this  winter.” 

Since  the  ad  appeared  in  the 
November-December  issues  of  those 
(Continued  on  page  50) 
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Number  One  in  a  Series 


The  continued  health  of  the 
aircraft  industry  depends  on  three 
conditions: 

Boeing,  McDonnell  Douglas, 
and  Airbus  Industrie. 

As  little  as  35  years  ago,  there  were  17  manufacturers  of 
commercial  aircraft. 

Today,  in  the  entire  world,  only  three  companies  produce 
jetliners  of  over  100  seats:  Boeing,  McDonnell  Douglas,  and 
Airbus  Industrie. 

The  first  two  companies  are  based  in  America,  while 
Airbus  Industrie  is  a  European  consortium — a  joint  effort  of 
companies  in  Britain,  France,  Germany,  and  Spain. 

You  would  think  there  would  be  enough  room  for  three 
players  in  this  global  industry,  and  you’d  be  right.  Over  the  next 
20  years,  the  world  is  expected  to  need  nearly  8,000  new  planes 
worth  over  $400  billion. 

And  it  seems  especially  appropriate  that  jetliners,  which 
transcend  national  boundaries,  are  manufactured  in  more  than 
one  nation. 

In  fact,  there  is  no  such  thing  as  an  all-American  plane. 
Over  30%  of  the  Boeing  767  mainframe  comes  from  outside 
America.  So  does  17%  of  the  McDonnell  Douglas  MD-80,  with 
parts  from  as  far  away  as  the  People’s  Republic  of  China. 

There’s  no  all-European  plane,  either.  Over  25%  of  the 
new  Airbus  Industrie  A320  is  contributed  by  several  hundred 
American  companies.  And  virtually  all  of  the  maintenance  on 
Airbus  Industrie  planes  flying  here  is  performed  by  American 
workers.  The  same  will  be  true  of  future  models,  the  long-range 
A330andA340. 

At  Airbus  Industrie  we  not  only  recognize  globalization  as 
a  way  of  life  in  the  aircraft  industry,  we  encourage  it.  Because  an 
environment  that  lets  manufacturers  draw  on  the  world’s  best 
resources  means  better  planes  for  everybody. 

®  AIRBUS  INDUSTRIE 


For  reprints  of  this  scries,  write  to  “Three  Companies,”  Airbus  Industrie  of  North  America,  Inc. ,  593  Herndon  Parkway,  Suite  300,  Herndon,  VA  22070. 


Financial  reports 

(Continued  from  page  15} 


The  Toronto  Sun  has  shown  “significant”  earnings 
increases  through  the  nine  month  period,  while  the  Cal¬ 
gary  Sun  and  Edmonton  Sun  were  “slightly  behind”  last 
year’s  performance  through  the  first  three  quarters. 

The  Houston  Post,  showed  a  small  operating  profit 
through  the  first  nine  months.  The  sale  to  Media  News 
Corp.  is  expected  to  close  shortly. 

Tribune  Co. 

The  Tribune  Co.  of  Chicago  reported  that  non-recurring 
gains  in  1986  and  employee  severance  charges  at  the  New 
York  Daily  News  in  1987  reduced  its  third-quarter  net 
earnings  by  73%. 

Third-quarter  net  income  totaled  $33. 1  million,  or  420  a 
share.  The  results  included  a  pretax  charge  of  $16.7  million 
for  Daily  News  severance.  Excluding  that  charge,  net 
income  in  the  quarter  was  $41 .9  million,  or  530  per  share. 

In  the  1986  period,  net  income  was  $123.5  million,  or 
$1.53  a  share,  including  non-recurring  gains  primarily 
from  the  sale  of  a  cable  tv  system.  Without  the  one-time 
gains,  net  income  in  the  1986  third  quarter  was  $43.0 
million,  or  420  a  share. 

For  the  nine  months,  net  income  in  1987  was  $98.3 
million,  or  $1.24  a  share,  compared  with  $271.5  million,  or 
$3.35  a  share,  a  year  earlier.  Excluding  Daily  News  sever¬ 
ance  costs  from  both  years  and  1986  non-recurring  gains, 
net  income  in  the  nine  months  increased  14%  to  $108.0 
million  from  $94.8  million,  while  earnings  per  share  rose 
17%  to  $1.37  from  $1.17. 

Newspaper  operating  profits  for  the  quarter  were  $29.3 
million  versus  $45.0  million  in  1986.  Excluding  Daily 
News  charges,  operating  profits  were  up  only  slightly  to 


$46.1  million  as  a  result  of  higher  newsprint  costs. 

Newspaper  revenues  in  the  quarter  rose  by  more  than 
$31  million  to  $351  million. 

For  the  nine  months,  newspaper  revenues  rose  to  $1.1 
billion  from  $988.2  million,  while  operating  profits 
declined  slightly  to  $133.4  million  from  $136.3  million, 
again  reflecting  Daily  News  severance  charges. 

Washington  Post  Co. 

The  Washington  Post  Co.  posted  third-quarter  net 
earnings  of  $61.3  million,  or  $4.77  a  share,  compared  with 
$21.1  million,  or  $1 .65  a  share,  a  year  earlier.  Revenues  for 
the  quarter  increased  to  $312.9  million  from  $291.5  mil¬ 
lion. 

For  the  nine  months,  net  income  rose  to  $122.3  million, 
or  $9.51  a  share,  from  $63.9  million,  or  $4.98  a  share. 

Revenues  in  the  nine  months  rose  to  $950.4  million  from 
$881.6  million. 

Third  quarter  net  income  in  1987  included  after-tax 
gains  of  $30.3  million  from  the  sale  of  interests  in  Detroit 
Cellular  Telephone  Co.  and  SportsChannel. 

Newspaper  division  revenues  rose  8%  in  the  third  quar¬ 
ter  and  9%  in  the  first  three  quarters. 

Washington  Post  advertising  volume  rose  40,000  inches 
in  the  quarter  to  1.345  million  and  148,700  inches  in  the 
three  quarters  to  4,1 15,600. 

Southam  Inc. 

Southam  Inc.  reported  1987  third-quarter  net  income  of 
$8.6  million  (Canadian),  or  140  per  share,  compared  with 
$6.5  million,  or  1 10  per  share,  a  year  earlier. 

Southam’s  newspapers  saw  third-quarter  revenues 
improve  to  $164.3  million  from  $150.8  million  a  year  ear¬ 
lier,  while  newspaper  operating  income  in  the  period 
jumped  to  $16.2  million  from  $11.9  million. 

For  the  nine  months,  newspaper  revenues  rose  to  $504. 1 
million  from  $472.1  million,  while  operating  income 
increased  to  $61.5  million  from  $53.6  million. 

—  Compiled  by  Andrew  Radolf 


Insurance  words  don’t  always  mean  what  they 
are  intended  to  mean  to  non- insurance  people. 
Example:  In  insurance  lingo,  a  tort  reformer  is 
someone  trying  to  improve  the  civil  justice  system, 
not  a  baker  fancying  up  some  tortes. 

If  you  need  help  in  translating  “insurancese" 
into  plain  English,  give  us  a  call.  For  that 
matter,  if  you  have  any  kind  of  question  about 
personal  insurance,  call  us.  If  we  can’t  help, 
we  may  be  able  to  point  you  to  someone 
who  can. 


Public  Relations  Department 
STATE  FARM  INSURANCE 
(309)  766-2521  or  766-2625 
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Some  listings  companies  count  on  you  not  to  check  the 
facts.  They'll  tell  you  their  editorial  quality  is  "just  the  same" 
as  TV  data's.  They  might  even  claim  theirs  is  better. 

TV  DATA®  invites  you  to  check  the  facts.  Compare  us  to 
our  competitors.  Head  to  head.  Side  by  side. 

Take  a  good,  hard  look  at  your  movie  listings.  How  well 
are  descriptions  written?  Do  they  give  your  readers  all  they 
need  to  make  an  informed  viewing  decision? 

And  what  about  your  series  episode  descriptions?  Are 
they  solidly  written?  Or  just  a  little  "fluffy"? 

Look  at  theirs.  Look  at  ours.  Then  let's  talk. 

Call  Robert  R.  Newell,  TV  DATA'S  Director  of  Marketing, 
at  800-833-9581  or  518-792-9914. 


™  TV 
S!i  DAIA 

AN  AFFILIATE  OF  UNITED  MEDIA 
A  SCRIPPS  HOWARD  COMIANY 


Literacy  projects  grow 

More  and  more  newspapers  are  sponsoring  programs  to  help 
illiterate  people  learn  how  to  read  the  news  each  day 


By  M.L.  Stein 

“Hundreds  of  newspapers”  are 
currently  sponsoring  literacy  projects 
in  their  communities,  an  American 
Newspaper  Publishers  Association 
representative  announced  at  an  Asso¬ 
ciated  Press  meeting  in  Phoenix 
recently. 

The  sponsors  range  from  the  Dan¬ 
ville  (Ky .)  Advocate  MessengerXo  the 
Los  Angeles  Times,  Gannett  Founda¬ 
tion  and  the  Washington  Post, 
according  to  Carolyn  Ebel  Chandler, 
ANPA’s  Project  Literacy  coordina¬ 
tor. 

Chandler  appeared  on  a  panel, 
“The  Attack  on  Literacy,”  at  the 
annual  meeting  of  the  AP  Association 
of  California,  Arizona,  Hawaii  and 
Nevada. 

She  noted  that  44  newspaper 
groups,  newspaper  foundations  and 
independent  papers  have  launched 
campaigns  to  turn  functional  illit¬ 
erates  into  readers.  They  include 
Scripps  Howard,  Gannett,  Cox, 
Landmark,  Chicago  Tribune  Chari¬ 
ties  and  Knight-Ridder. 

In  all.  Chandler  added,  “hundreds 
of  newspapers  have  implemented 
projects  to  help  eradicate  illiteracy  in 
their  hometowns.” 

Many  newspapers,  she  said,  are 
taking  innovative  steps  to  get  the  liter¬ 
acy  message  across. 

An  example,  she  noted,  is  the  Ban¬ 
gor  (Maine)  Daily  News,  which  has 
developed  public  service  advertise¬ 
ments  and  contributed  company  time 
for  employees  to  attend  literacy 
classes. 

She  also  called  attention  to  these 
programs; 

•  The  Cleveland  (Ohio)  Plain 
Dealer  sponsored  a  meeting  of  college 
presidents  and  school  superinten¬ 
dents  in  its  area  to  focus  on  joint 
efforts  to  sponsor  students  tutoring 
students. 

•  At  the  Tulsa  World,  a  project 
called  “Read  Up”  uses  the  daily 
newspaper  and  an  associated  tele¬ 
phone  information  service  to  help 
adult  illiterates  improve  reading 
skills. 

•  The  Columbus  (Ohio)  Dispatch 


has  published  a  textbook,  “Ready  to 
Read,”  which  teaches  reading  to 
beginning  adult  readers  through  the 
newspaper. 

Another  panelist,  Christy  C. 
Bulkeley,  vice  president  of  the  Gan¬ 
nett  Foundation,  which  supports  lit¬ 
eracy  programs  at  local,  state  and 
national  levels,  advised  newspapers 
interested  in  sponsoring  or  helping 
literacy  projects: 

“Volunteer-based  literacy  organi¬ 
zations  need  help  learning  how  to  ask 
for  money.  The  best  sales  trainer  at 
your  newspaper  can  help  —  and 
should.” 


chances  of  a  nuclear  weapons  agree¬ 
ment  between  the  U.S.  and  Russia 
were  two  questions:  “What  are 
nuclear  weapons?  Why  have  the 
Soviets  and  the  Americans  agreed  to 
cut  back  on  them?” 

Then,  in  short  sentences,  the  col¬ 
umn  explained  the  world  distribution 
of  these  weapons,  how  they  are  used 
and  what  the  superpowers  must  do  to 
make  a  treaty  official. 

Pope  John  Paul  II’s  recent  U.S. 
tour  also  was  laid  out  in  simple  lan¬ 
guage,  as  well  as  a  backgrounder  on 
the  late  Elvis  Presley. 

David  Brown,  executive  editor  of 


She  noted  that  44  newspaper  groups,  newspaper 
foundations  and  independent  papers  have  launched 
campaigns  to  turn  functional  illiterates  into  readers. 


Noting  that  literacy  programs  need 
technology  for  instruction  and  rec¬ 
ord-keeping,  she  suggested  that 
newspaper  computer  users  can  con¬ 
tribute  their  expertise  in  this  area. 

Newspapers  can  also  donate  maga¬ 
zines,  out-of-town  newspapers  “and 
any  other  stuff  that  hits  your  news¬ 
room  desks,”  she  added,  pointing  out 
that  literacy  programs  need  current 
reading  material. 

Newspaper  ad  and  promotion 
departments  might  also  help  with 
flyers,  newsletters  and  outreach  print 
matter,  Bulkeley  observed. 

She  noted  that  the  Gannett  Founda¬ 
tion  has  poured  several  hundred  thou¬ 
sand  dollars  into  literacy  programs 
and  USA  Today  alone  has  started  a 
$2-million  competitive  grants  project 
to  expand  adult  literacy  systems  in 
cooperation  with  state-level  groups. 

Clay  Kallam,  director  of  a  literacy 
project  for  the  Contra  Costa  (Calif.) 
Times,  said  his  newspaper  has  started 
a  column,  “The  Informed  Reader,” 
which  is  written  to  make  it  easier  for 
adults  with  reading  problems  to 
understand  the  news. 

The  column  defines  difficult  words 
and  provides  background  for  current 
issues.  Heading  a  column  on  the 


the  Memphis  Commercial  Appeal  and 
vice  chairman  of  ASNE’s  literacy 
committee,  said  his  newspaper  has 
been  successful  in  helping  organize 
literacy  classes  for  such  groups  as 
public  works  department  laborers. 

After  a  two-week  program,  the 
workers  increased  3  V2  grades  in  read¬ 
ing  comprehension.  Brown  said. 

Other  groups  given  help  through 
Commercial  Appeal  programs  have 
been  civilian  employees  at  an  Army 
Defense  Depot  and  local  high  school 
students  in  danger  of  becoming  drop¬ 
outs,  he  added. 

According  to  Brown,  literacy  cam¬ 
paigns  are  crucial  in  Memphis,  which 
has  an  estimated  80,000  to  90,000 
functionally  illiterate  adults  in  a 
population  of  800,000. 

Affiliated  ups 
stake  in  McCaw 

Affiliated  Publications  has 
increased  its  stake  in  McCaw  Cellular 
Communications  Inc.  to  46.5% 
through  a  transaction  involving  the 
exchange  of  its  cellular  telephone 
license  rights  in  several  markets  for  17 
million  shares  of  McCaw’s  unregis¬ 
tered  common  shares. 
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f  Some  pcOTle  think  this  fi 
photograph  is  more  explosive 
than  this  bomb. 


No  pictures  allowed  thestniggle.Theinibalanceofpowerbetween  tighter,  those  photos  might  be  the  last  por- 

Not  of  civil  unrest.  Not  of  the  police.  South  Africa’s  24  miUion  blacks  and  4.8  trait  of  South  Africa  for  years  to  come. 

Not  in  South  Africa  after  the  govern-  million  whites.  Living  under  apartheid  In  a  In  South  Africa.  David  Hirnley  is  one 

menfs  harsh  press  restrictions  were  land  borrowing  time.  In  a  place  perpetually  of  18  staff  members  working  at  15  Knight- 

announced  in  June  1986.  in  mourning.  In  Soweto.  Thembisa  and  Ridder  foreign  bureaus  around  the  globe. 

The  only  way  photographer  David  Mamelodi  where  death  is  seldom  a  stranger  He  has  traveled  for  more  than  a  year 

Hirnley  of  Kriight-RidderS  Detroit  Free  Press  A  l6-page  collection  of  David  HirnleyS  throughoutSouth  Africa,  photographing  a 

could  do  his  jcJ)  was  to  risk  getting  arrested  photographs  was  published  in  the  Detroit  land  of  astonishing  contrasts,  in  its  worst 

'Ilrrnley  was  detained,  searched,  interrogated  Free  Press  last  December.  It  won  the  time  of  strife.  Few  newspapers  would  put 

and  released.  Overseas  Press  Club  Award  for  I  this  kind  of  effort  into  a  story  But 

Despite  the  ban.  'Ilirnley.  based  in  photographic  reporting  abroad.  I  J  the  Detroit  Free  Press  is  a  Knight- 

Johannesburg.  has  continued  to  document  He  feels  that  if  restrictions  get  Ridder  newspaper. 

KNIGHT-RIDDER 

We  never  underestimate  the  American  people. 

Knight-Ridder.  winner  of  five  Pulitzer  Prizes  in  1987.  is  a  worldwide  communications  company  with  eight  television  stations, 
cable  systems,  business  information  services  and  32  daily  newspapers. 

KOLD-TV  TUscon.  Ariz.  •  KTVlt  Oklahoma  CityOkla.  •  WALATV  Mobile.  Ala.  •  WJRT-TV  Flint.  Mich.  •  WKRN-TV  Nashville.  Ttnn. 

WPRl-TV  Providence.  R.I.  •  WTEN-TV  Albany  N.Y  •  WTKR-TV  Norfolk.  Va. 


Update  on  the  syndicated  research  companies 


By  Debra  Gersh 

Now  that  their  syndicated  newspa¬ 
per  ratings  studies  have  been 
released,  Simmons  Major  Market 
Research  Inc.  and  the  Scarborough 
Research  Corp.  are  working  out  solu¬ 
tions  in  markets  that  questioned  their 
numbers,  and  they  are  looking  ahead 
to  future  projects. 

The  following  is  an  update  on  the 
latest  activities  of  the  two  research 
companies. 

Simmons  announced  that  it  is  cur¬ 
rently  conducting  a  test  of  a  concept 
that,  if  successful,  will  result  in  a  new 
local  market  product  featuring  multi- 
media  information  as  well  as  local 
shopping  information,  according  to 
Kay  Schultz,  president  of  SMMR. 

Schultz  said  Simmons  is  waiting  to 
see  if  the  test  is  successful  before 
releasing  the  full  details,  but  she 
noted  that  it  is  a  very  substantial  test 
utilizing  more  than  2,000  interviews  at 
a  cost  of  more  than  $50,000. 

“If  it  works  it  will  be  a  dynamite 
program,”  she  said,  adding  that  the 
test  should  be  completed  in  January 
or  February. 

In  addition,  Schultz  said  subscriber 
problems  with  data  from  the  1987 
newspaper  ratings  studies  are  being 
handled  by  providing  a  two-data  base 
average,  with  average  figures  from 
the  1985  and  1987  studies. 

The  Chicago  Tribune  has  accepted 
that,  although  others  may  not  opt  for 
it,  she  said,  noting  that  Simmons  has 
called  upon  the  Newspaper  Research 
Council  to  offer  some  procedure  for 
resolving  those  problems  of  statistical 
probability  before  the  next  ratings 
study. 

SMMR  did  find  an  error  in  the  New 
York  Daily  News  study  which  was 
corrected  and  letters  were  sent  to  all 
involved  noting  the  correction, 
Schultz  said. 

The  Scarborough  Research  Corp. 
and  Birch  Research,  both  owned  by 
VNU/Amvest,  announced  that  they 
will  consolidate  their  production  and 
data-collection  facilities  for  clients  at 
newspapers  and  radio  and  television 
stations. 

The  VNU  Research  and  Produc¬ 
tion  Center,  based  in  Coral  Springs, 
Fla.,  will  handle  most  of  the  Scarbor¬ 
ough  newspaper  ratings  work  — 
coding,  quality  checking,  preparation 
of  reports,  actual  printing,  etc.  —  as 
well  as  similar  work  for  the  Birch 
broadcast  ratings  studies.  Additional 
sites  will  be  based  in  Sarasota,  Fla., 


and  San  Antonio,  Texas. 

Scarborough  will  continue  to  work 
with  Windsor  Systems,  also  owned 
by  VNU,  for  processing  multimedia 
and  syndicated  newspaper  studies. 

According  to  Scarborough  vice 
president/newspapers  and  marketing 
Jeff  Rodgers,  the  Windsor  staff  will  be 
working  closely  with  Birch  data-pro- 
cessing  personnel. 

Rodgers  explained  that  although 
the  Birch  sales  and  marketing  staff 
will  now  also  be  selling  the  Scarbor¬ 
ough  studies  to  agencies,  the  two 
reports  will  continue  to  be  packaged 
and  sold  separately. 


“The  numbers  stand 
as  published,” 
commented  Rodgers. 
“We  can’t  see  anything 
incorrect” 


The  Los  Angeles  Times  raised 
questions  about  Scarborough’s 
weighting  procedures  in  its  metropoli¬ 
tan  statistical  area  subareas,  accord¬ 
ing  to  John  Mount,  the  paper’s  direc¬ 
tor  of  marketing  research. 

Mount  explained  that  at  first 
glance,  the  Scarborough  numbers 
were  among  the  highest  ever,  but  the 
seven  subareas  of  the  L.A.  market 
were  oversimplified  and  then 
weighted  and  brought  back  in  line. 
The  total  was  OK,  he  said,  but  the 
components  were  not. 

“Personally,  I  feel  there  was  some 
mechanical  glitch,”  he  said.  “In  some 
ADIs  [areas  of  dominant  influence] 
the  numbers  looked  super,  but 
because  of  the  problems  with  the  sub- 
areas  we  elected  to  use  the  Simmons 
numbers,  which  are  more  in  line  with 
the  others.” 

Geography  and  the  weighting  of 
samples  need  to  be  addressed  before 
the  next  studies  are  begun.  Mount 
added,  noting  that  it  is  important  to 
understand  what  happened  this  time 
in  order  to  learn  for  the  future. 

“The  numbers  stand  as  pub¬ 
lished,”  commented  Rodgers.  “We 
can’t  see  anything  incorrect.” 

Scarborough  has  been  working 
with  the  L.A.  Times  in  an  effort  to 
answer  its  questions  about  the  study, 
which  Rodgers  explained  showed 
some  differences  from  the  1985  study 
as  some  of  the  L.A.  market  areas 


were  slightly  redefined  during  those 
two  years.  Those  changes  would 
account  for  slight  changes  in  reader- 
ship,  but  nothing  tremendous. 

Rodgers  further  noted  that  no 
weighting  problems  were  found,  and 
when  data  before  and  after  weighting 
was  compared  there  was  no  signifi¬ 
cant  difference  and  no  measurable 
impact  on  the  results. 

Although  some  other  markets  have 
raised  questions  about  the  results, 
Rodgers  maintained  that  there  were 
no  cases  where  the  results  of  the 
study  were  an  issue. 

Booklet  to  highlight 
newspaper  careers 

The  ANPA  Foundation  has 
received  a  grant  of  $125,000  from  the 
Gannett  Foundation  toward  the  publi¬ 
cation  of  a  four-color  booklet  show¬ 
casing  careers  in  the  newspaper  busi¬ 
ness. 

The  booklet,  “The  Newspaper  — 
What’s  in  It  for  Me?  Your  Guide  to 
Opportunities  in  the  Newspaper  Busi¬ 
ness,”  is  a  cooperative  project  of  the 
ANPA  Foundation,  the  International 
Newspaper  and  Advertising  Market¬ 
ing  Executives  Foundation  and  other 
newspaper  associations.  Contribut¬ 
ing  organizations  include  the  South¬ 
ern  Newspaper  Publishers  Associa¬ 
tion,  the  International  Newspaper 
Financial  Executives  and  the  Interna¬ 
tional  Circulation  Managers  Associa¬ 
tion. 

Promotional  efforts  have  been  con¬ 
tributed  by  the  Dow  Jones  Newspa¬ 
per  Fund.  Consulted  in  the  booklet’s 
contents  were  the  contributing  orga¬ 
nizations  and  the  American  Society  of 
Newspaper  Editors,  the  International 
Newspaper  Marketing  Association, 
ANPA’s  telecommunications,  human 
resources  and  technical  departments, 
the  Task  Force  on  Minorities  in  the 
Newspaper  Business,  and  a  panel  of 
high  school  students  and  their 
counselors. 

The  booklet,  slated  for  December 
release,  is  targeted  to  high  school 
juniors  and  seniors  and  first-  and  sec¬ 
ond-year  college  students,  describing 
careers  in  accounting,  advertising, 
circulation,  graphics,  human 
resources,  news/editorial,  produc¬ 
tion,  promotion  and  telecommunica¬ 
tion  departments  at  newspapers.  A 
wall  poster  and  videotape,  currently 
in  production  by  the  Chicago  Tribune 
Co.,  will  accompany  the  booklet. 
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Sorting  things  out  in  Superior,  Mont. 

Paper  shuts  down,  lawsuit  pending  in  aftermath  of  publisher  suicide 


By  Debra  Gersh 

The  weekly  Mineral  Review,  of 
Superior,  Mont.,  ceased  publication 
about  a  month  after  it  was  started  by 
three  employees  of  the  publisher  who 
turned  his  gun  on  himself  after  killing 
the  man  who  repossessed  the  Mineral 
Independent  from  him,  (E&P,  Sept. 
26). 

The  Mineral  Review  was  started  by 
three  former  employees  of  Don 
McMillen,  who  owned  and  published 
the  Independent  until  John  Peters 
repossessed  it  for  non-payment  of 
debts  owed  by  Paul  Gales,  the  man 
who  bought  the  paper  from  Peters  and 
sold  it  to  McMillen  —  apparently 
without  ever  telling  McMillen  of  the 
outstanding  payments  due. 

Three  days  after  Peters  regained 
possession  of  the  Independent, 
McMillen  shot  and  killed  him  and 
then  minutes  later  killed  himself  with 
the  same  gun.  Gales  had  already  left 
Superior  and  is  believed  to  be  residing 
in  Galifomia. 

Ethel  McGurry,  McMillen’s 
mother,  filed  suit  on  behalf  of  her 
son’s  estate  to  regain  control  of  the 
Independent,  and  she  has  also  filed 
suit  against  Gales  for  fraud. 

Peters’  widow,  Marveen  has  filed 
a  wrongful  death  suit  against  the 
McMillen  estate,  while  the  Superior 
Printing  Service,  owned  by  Peters, 
continues  to  put  out  the  Independent. 

Shaun  Donovan,  Mineral  Gounty 
attorney  and  private  counsel  for  the 
Peters  estate,  explained  that  he  had 
filed  a  motion  to  restrain  McGurry 
from  spending  any  of  the  McMillen 
estate’s  money  on  the  Mineral 
Review,  as  that  would  diminish  the 
estate’s  worth  and  adversely  affect 
any  award  his  client  might  receive 
from  the  wrongful  death  action. 

That  became  a  moot  point,  how¬ 
ever,  as  the  Mineral  Review  ceased 
publishing  a  few  di,iys  before  the 
motion  was  filed,  Donovan  said. 

The  Missoula  attorney  represent¬ 
ing  the  McMillen  estate  declined  com¬ 
ment  on  any  of  the  issues  surrounding 
the  litigation  and  the  Review. 
McGurry  could  not  be  reached  for 
comment. 

Shawn  Lake,  who  served  as  news 
editor  for  the  Mineral  Review, 
explained  that  the  financial,  emo¬ 


tional  and  legal  strain  just  wore  down 
McMillen’s  mother  and  three  daugh¬ 
ters. 

“It  was  just  too  trying  for  them  to 
run  a  long-distance  operation,”  she 
noted. 

“There  was  no  problem  with  them 
liking  the  paper.  We  wanted  to  go  on. 
There  had  been  a  lot  of  positive 
response  from  the  community,  but  we 
reluctantly  agreed  to  stop,”  said 
Lake,  who  ran  the  Review  along  with 
Peggy  Bye,  who  served  as  office  man¬ 
ager,  and  Sherry  Sutton,  who  was 
advertising  director. 


Donovan  said  he  and  his  client  are 
anxious  to  see  what  the  McMillen 
estate  consists  of  and  are  thinking 
about  negotiating  a  settlement  from 
assets,  including  whatever  may  be 
awarded  from  the  claim  against  Gales. 

The  McMillen  estate,  however,  is 
probably  a  small  one,  valued  at  less 
than  $7,500.  Donovan  noted  if  that  is 
true,  and  given  the  size  of  the  claim  — 
several  hundred  thousand  dollars,  or 
even  a  million  —  he’s  not  sure  if  it 
makes  sense  to  litigate  the  issue. 

He  said  there  has  been  no  action  on 
the  McGurry  claim  to  the  Mineral 
Independent,  as  that  is  being  dis¬ 
cussed  in  the  settlement  for  the 
wrongful  death  claim  —  if  the 

Coverage  leads  to 

A  highly  publicized  Northern  Gali- 
fornia  murder  trial  recently  was 
shifted  to  another  county  after  a 
defense  attorney  confronted  a  judge 
with  1 15  pages  of  newspaper  clippings 
and  two  hours  of  tv  broadcast  video¬ 
tapes  of  the  case. 

Marysville  Superior  Gourt  Judge 
Dennis  Buckley  granted  the  change  of 
venue  after  agreeing  with  the  defense 
lawyer  that  defendant  Joseph  Gole- 
man  could  not  get  a  fair  trial  in  Yuba 
Gounty. 


McMillen  estate  is  judged  to  own  the 
paper  it  would  become  an  asset  of  the 
estate  and  subject  to  Peters’  claim 
anyway. 

Before  a  settlement  can  be  nego¬ 
tiated,  Donovan  said  he  and  his  client 
will  wait  until  the  McMillen  estate’s 
claim  against  Gales  is  settled  or 
reaches  a  point  where  the  outcome  is 
clear. 

“We’re  not  anxious  to  settle 
knowing  there  may  be  the  potential  of 
recovery  from  Gales,”  he  noted, 
adding  he  is  sure  the  wrongful  death 
claim  would  be  successful. 


Donovan  further  commented  that 
McMillen’s  heirs  are  looking  upon  the 
Gales  claim  as  a  way  to  vindicate 
McMillen  by  showing  he  was 
defrauded. 

The  attorney  noted  that  he  and  his 
peer  handling  the  McMillen  estate 
have  been  talking  but  are  holding  off 
from  proceeding  with  litigation. 

“There  is  the  potential  to  generate 
attorneys’  fees  in  excess  of  the  settle¬ 
ment,”  Donovan  said,  adding  that 
would  leave  his  clients  with  little 
more  than  a  piece  of  paper.  “We  want 
our  clients  to  really  consider  [what 
could  happen]  before  ending  up  there 
[in  court].” 

a  change  of  venue 

The  trial  was  moved  to  Merced 
Gounty  in  Gentral  Galifomia. 

Goleman,  27,  is  accused  of  fatally 
beating  Brenda  Ferreira  in  1981.  She 
suffered  massive  head  injuries  and 
was  in  and  out  of  a  coma  for  almost 
five  months  until  her  death  in  April 
1982. 

The  case  was  the  subject  of  a  GBS- 
tv  “Sixty  Minutes”  program,  which 
reported  that  Yuba  Gounty  authori¬ 
ties  were  initially  reluctant  to  prose- 
(Continued  on  page  52) 


“There  was  no  problem  with  them  liking  the  paper. 
IVe  wanted  to  go  on.  There  had  been  a  lot  of  positive 
response  from  the  community,  but  we  reluctantly 
agreed  to  stop,”  said  Lake . . . 
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Some  people  who  claim  to  speak  to  see  this  progress  reversed.  And  they  federal  and  state  governments  to  lower 

for  everybody  are  really  speaking  for  certainly  don’t  want  to  change  a  law  their  rates  still  further, 

almost  nobody.  that  has  revitalized  failing  railroads  and  Maybe  But  if  they  win,  most  other 

For  example,  ther^  a  group  in  made  it  possible  for  all  railroads  to  rail  shippers  will  lose-through  higher 

Washington  calling  itself  Consumers  become  so  competitive  with  each  other  rates,  deteriorating  service,  and-as 

United  for  Rail  Equity  (C.U.R.E.)  that  and  with  other  modes  of  transportation  railroads  decline-perhaps  through  loss 

claims  to  speak  for  rail  shippers.  Itk  a  that  rates  overall  are  dropping.  of  service  altogether, 

group  that  is  supported  principally  by  Even  the  rates  paid  by  CU.R.Ei  If  you’re  a  journalist  interested  in 

the  coal  and  electric  utility  industries.  supporters  for  shipping  coal  have  these  issues,  the  Association  of  American 

And  itb  seeking  revisicats  to  the  Staggers  dropped  for  the  past  two  years.  Down  2  Railroads  will  be  happy  to  provide  you 

Rail  Act  of  1980  which-if  they  benefit  percent  in  1985  and  down  2. 5  percent  in  with  more  informatiOT.  Because  we 

anyone-would  primarily  benefit  the  coal  1986  They’re  now  at  their  lowest  level  think  that  to  tell  the  story  properly,  you 

and  utility  industries  at  the  expense  of  since  1981.  In  addition,  the  contracts  need  facts,  not  Just  assertions.  To  get  the 

most  other  rail  customers.  made  possible  by  the  Staggers  facts,  write  Media  Information, 

Most  shippers-87  percent  ctf  those  Act  have  assured  many  utilities  ^  A  Association  of  American  Railroads, 
surveyed  recendy-are  happy  with  the  of  low  rates  in  the  future.  f  1  50  E  St.,  N.W,  Washington,  D.C 

improved  service  and  rates  brought  Nevertheless,  CU.R.Ei  I  I  20001,  Dept.711.  If  you’re  on  a 

abwt  by  deregulation.  They  don’t  want  members  think  they  can  use  deadline,  call  (202)  639-2555. 

ASSOCIATION  OF 

<0  1987  Association  at  American  Railroads  AMERICAN  RAILROADS 


NEWSPEOPLE  IN  THE  NEWS 


William  Block  Jr.  has  been 
named  president  of  the  Toledo  Blade 
Company  and  vice  president  of  Blade 
Communications  Inc.,  the  Toledo 
Blade's  parent  company. 

John  Robinson  Block,  most 
recently  assistant  managing  editor  for 
Sunday  and  features,  was  appointed 
executive  editor  and  also  named  a 
vice  president  of  Blade  Communica¬ 
tions. 

The  promotions  were  announced 
by  John  Harms,  president  of  the  cor¬ 
poration. 

William  Block  Jr.  is  responsible  for 
all  business  functions  of  the  newspa¬ 
per  and  management  of  all  Blade  divi¬ 
sions  except  cablevision  and  televi¬ 
sion  properties.  He  has  served  since 
1983  as  assistant  to  the  president, 
director  of  operations  and  most 
recently  as  vice  president-general 
manager.  Earlier  he  was  publisher  of 
the  Shrew'shun'  ( N .  J . )  Daily  Register. 
He  is  a  graduate  of  Trinity  College, 
Hartford,  and  Washington  and  Lee 
University  School  of  Law. 

John  Robinson  Block  also  has 
served  as  Blade  Sunday  editor  and  is  a 
former  correspondent  for  the  paper  in 
Washington,  D.C.,  and  Europe.  A 
graduate  of  Yale  University,  he 
worked  in  Miami  and  New  York 
bureaus  of  the  Associated  Press. 

*  * 

William  Hugh  Shearman  Jr.  has 
been  promoted  to  publisher  of  the 
Hohhs  (N.M.)  Daily  News-Sitn,  a 
fully  owned  daily  of  the  Shearman 
Newspaper  Group. 

He  formerly  was  assistant 
publisher  of  the  Lake  Charles  (La.) 
American-Press,  another  Shearman 
paper  where  he  held  a  variety  of  edito¬ 
rial  positions.  A  graduate  of  the 
Medill  School  of  Journalism  at  North¬ 
western  University,  he  also  is  a  for¬ 
mer  staff  writer  for  the  New  Orleans 
Times-Picayane. 


Shepard  Barbash  is  the  newly 
named  chief  of  the  Houston  Chroni¬ 
cle’s  bureau  in  Mexico  City. 

Barbash,  who  worked  for  the  Asso¬ 
ciated  Press,  the  Stamford  (Conn.) 
Adovcate,  the  Mexico  City  News  and 
other  newspapers,  has  been  a  free¬ 
lance  writer  the  past  year. 

He  holds  a  degree  from  Harvard 
University  with  a  major  in  history  and 
science  and  a  minor  in  Mexican  his¬ 
tory. 

*  *  * 

Joyce  Golden  has  been  appointed 
controller  of  the  San  Francisco  News¬ 
paper  Agency  with  responsibility  for 
all  accounting  and  reporting  func¬ 
tions.  She  succeeds  George  Hearst, 
who  was  appointed  assistant  adver¬ 
tising  director. 

Golden  is  a  former  director  of 
accounting  for  Citicorp  Savings  in 
Oakland  and  previously  was  with 
Bank  of  America,  San  Francisco,  as 
vice  president  in  several  areas  of  the 
operations  and  earlier,  a  senior 
accountant  with  Arthur  Andersen  & 
Company,  San  Francisco. 


Nancy  Tobin  has  joined  the  Asbury 
Park  Press,  Neptune,  N.J.,  as  design 
director.  In  the  newly  created  posi¬ 
tion,  she  oversees  art,  photo  and 
news  layout  departments  and  serves 
as  an  in-house  consultant  in  all  areas 
of  the  newspaper's  design. 

Tobin  spent  the  past  three  years 
with  the  Newhouse  School  of  Public 
Commnications  at  Syracuse  Univer¬ 
sity  as  an  assistant  professor  special¬ 
izing  in  newspaper  design  and  visual 
communications.  Design  consultant 
for  the  Asbury  Park  Press  the  past 
four  years,  she  oversaw  the  paper's 
redesign  in  1983. 

Prior  to  the  Newhouse  School, 
Tobin  was  graphics  editor  for  the  Buf¬ 
falo  News  and  worked  1 2  years  for  the 
now-defunct  Buffalo  Courier 
Express. 

*  *  * 

Changes  in  the  editorial  depart¬ 
ments  at  Capital  Newspapers, 
Albany,  N.Y.,  follow. 

Joann  M.  Crupi,  named  executive 
city  editor  of  the  Times  Union,  suc¬ 
ceeding  Lois  Uttley,  who  takes  the 
new  position  of  state  editor  in  charge 
of  an  expanded  state  capitol  bureau. 

Michael  V,  Spain,  moves  from 
Knickerbocker  News  night  city  editor 
to  executive  city  editor,  succeeding 
Crupi. 

Other  Knickerbocker  News 
changes  include  Timothy  Aurentz, 
from  assistant  news  editor,  and 
Monica  Bartoszk,  from  the  Middle- 
town  (N.Y.)  Times-Herald-Record, 
to  assistant  city  editors. _ 

Will  Hughes,  from  the  Troy 
(N.Y.)  Times  Record,  to  an  assistant 
news  editor,  and  Jeee  Waggoner, 
from  the  Arkansas  Gazette  and  Ar¬ 
kansas  Democrat,  Little  Rock,  to  the 
reporting  staff  after  completing  grad¬ 
uate  work  at  Penn  State  University. 


LEE  DIRKS  &  ASSOCIATES 


We  specialize  in  assisting 
owners  in  exploring, 
negotiating,  and 
consummating  the  sale 
of  their  daily  newspapers 
or  their  daily  or  non-daily 
newspaper  groups. 


Lee  E.  Dirks 


Suite  210  255  E.  Brown  St.  Birmingham,  Michigan  48011 
313-646-4230 
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Editorial  staff  promotions  at  the 
Dallas  Times  Herald  include: 

Jack  Sheppard,  to  assistant  sports 
editor.  He  joined  the  newspaper  in 
1981  from  the  San  Angelo  Standard- 
Times. 

Ron  Ryan,  to  the  editorial  board. 
He  rejoined  the  Times  Herald  earlier 
this  year  after  a  short  stint  at  the  Dal¬ 
las  Morning  News. 

Cliff  Foster,  to  assistant  metro 
editor  for  projects.  He  moved  from 
the  Norfolk  Ledger-Star  in  1982  and 
since  has  served  as  night  city  editor 
and  assistant  suburban  editor  in  Dal¬ 
las. 

Debra  Davis,  to  night  city  editor. 
She  has  served  as  state  courts  and 
suburban  reporter  and  earlier  was 
with  the  Denton  (Texas)  Record 
Chronicle. 


Maurice  Hickey  Joseph 

Maurice  Hickey,  publisher  of  the 
Detroit  News,  will  become  editor  and 
publisher  of  the  Denver  Post  after 
transfer  of  ownership  to  the 
MediaNews  Group. 

The  appointment  was  announced 
by  William  Dean  Singleton,  presi¬ 
dent  of  MediaNews  which  is  buying 
the  Post  from  Times  Mirror  Co.  The 
sale  is  expected  to  close  on  Dec.  1. 

Hickey  has  been  an  executive  with 
Gannett  Inc.  the  past  24  years.  As 
publisher  he  will  succeed  Richard  T. 
SCHLOSBERG  III,  who  said  last  month 
that  he  will  remain  with  Times  Mirror 
as  a  senior  executive  in  newspaper 
operations. 

David  Hall,  editor  of  the  Post 
since  1984,  said  Oct.  22  that  he  also 
will  remain  with  Times  Mirror  in  a 
senior  editorial  capacity. 

Hickey  has  been  publisher  of  the 
Detroit  News  since  January  1986  and 
before  that  publisher  of  the  Reno 
Gazette-Journal.  Simultaneously,  he 
served  as  president  of  Gannett’s  West 
Region.  He  was  planning  publisher 
for  USA  Today  and  earlier  involved  in 
the  start-up  of  Today,  Cocoa,  Fla., 
and  served  as  publisher  of  several 
other  Gannett  newspapers. 


Ross  Earl  Cobb 

At  the  New  Orleans  Times-Pica- 
yune,  Joseph  I.  Ross  has  been  named 
associate  publisher  of  the  Newhouse 
publication,  and  Earl  Cobb  was 
named  business  manager. 

Ross  joined  the  classified  advertis¬ 
ing  department  in  1952  and  moved  to 
retail  advertising  in  1960.  He  became 
department  manager  six  years  later 
and  was  promoted  to  vice  president 
and  business  manager  in  1971,  and 
subsequently  named  secretary.  He 
remains  vice  president  and  secretary 
of  the  corporation. 

Cobb  first  worked  in  the  circulation 
department  and  transferred  to  audit¬ 
ing,  becoming  assistant  auditor  in 
1966  and  auditor  three  years  later.  In 
1974,  Cobb  was  promoted  to  a  vice 
president  and  then  named  treasurer  in 
1985.  He  also  is  a  director  of  Elec¬ 
tronic  Delivery  System  Inc.,  a  sub¬ 
sidiary  of  the  newspaper. 


Two  Chicago  Sun-Times  advertis¬ 
ing  department  veterans  have  been 
promoted. 

Jack  Londergan,  a  32-year  staff 
member,  was  promoted  to  national 
advertising  manager  from  retail 
advertising  major  accounts  manager. 

John  Meyers  was  named  advertis¬ 
ing  sales  development  manager  with 
responsibilities  for  directing  opera¬ 
tions  of  the  telemarketing  depart¬ 
ment,  special  advertising  sections, 
and  other  assignments  in  the  depart¬ 
ment.  He  most  recently  was  north 
division  manager. 


^Carrier- 

Insurance 


Up  to  $750,000  on- 
duty  medical  protection 
for  youngsters  under  18. 
24-hour  protection  on  and 
off  duty  for  carriers  1 8  and 
older. 

The  cost?  Just  pennies  a 
day.  Call  for  details.  Ask 
about  Carrier  and  Dealer 
Bonding,  too. 

Originator:  Carrier  Accident 
Insurance.  Newspaper  Independent 
Contractor  Bond 


Karla  Bielanski  recently  joined 
the  Boulder  (Colo.)  Daily  Camera  as 
classified  advertising  manager,  mov¬ 
ing  from  the  Snowmass  (Colo.)  Sun. 
where  she  was  assistant  publisher/ 
general  manager. 


Richard  M.  Sekella,  a  veteran 
newspaper  marketing  executive,  is 
now  retail  advertising  manager  of  the 
Antelope  Valley  Press,  Palmdale, 
Calif. 

He  replaces  Jack  Bennett,  who 
retired  after  1 1  years  with  the  newspa¬ 
per.  Most  recently  Sekella  was  with 
the  Warren  (Ohio)  Tribune-Chronicle 
and  had  served  as  director  of  adver¬ 
tising  and  director  of  marketing. 


Deane 


1754  WESTWOOD  BOULEVARD 
LOS  ANGELES.  CALIFORNIA  90024 
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NEWSPEOPLE  IN  THE  NEWS 


Nathalie  Dupree  is  writing  a  new 
column  on  food  and  living  for  the 
Contemporary  Living  page  of  the 
Atlanta  Journal  and  the  Atlanta  Con 
stitution.  Founder  of  the  Rich's 
Cooking  School  in  Atlanta  where  she 
taught  for  nine  years,  Dupree’s  latest 
project  is  a  public  television  program, 
“New  Southern  Cooking  With 
Nathalie  Dupree,"  and  a  companion 
cookbook  of  the  same  name. 

*  *  * 

Nelson  K.  Benton  III  has  been 
named  managing  editor  of  the  Salem 
(Mass.)  Evening  News.  He  succeeds 
Roland  Corneau,  who  died  Oct.  7  of 


Benton  was  appointed  city  editor  in 
July  1986  and  previously  covered  the 
Statehouse  and  a  number  of  com¬ 
munities.  With  the  newspaper  since 
the  summer  of  1972,  he  started  as  an 
intern. 

Assisting  Benton  in  the  newsroom 
management  is  James  H.  Campanini, 
news  editor. 


The  Midwest  Newspaper  Adver¬ 
tising  Executives  Association  has 
installed  Thomas  R.  Golden,  adver¬ 
tising  director  of  the  St.  Paul  Pioneer 
Press  Dispatch,  as  president. 


The  vice  president  is  Jimmy  Skeen, 
advertising  director  of  the  Monroe 
(La.)  News  Star  World,  and  secre- 
taryAreasurer  is  Don  R.  Stewart, 
display  advertising  director  of  the 
Baton  Rouge  State  Times  &  Morning 
Advocate. 

*  *  * 

Dick  Mitchell,  general  manager 
of  the  Ocala  (Fla.)  Star-Banner,  has 
been  named  publisher  of  the  Marco 
Island  (Fla.)  Eagle,  a  weekly. 

Mitchell,  who  has  25  years  of  expe¬ 
rience  in  advertising  and  management 
with  newspapers  in  Florida,  replaces 
Frank  Hague,  publisher  since  1985. 


Gary  Black,  72,  chairman  of  the 
board  of  the  Baltimore  Sun  for  nearly 
30  years,  died  Oct.  17  of  cancer.  In 
1947  he  was  named  to  the  board  of  the 
A.S.  Abell  Co.,  the  family  company 
which  owned  the  newspapers. 

Black  did  not  like  publicity  and 
took  pride  in  his  successful  battle  to 
get  his  named  removed  from  “Who's 
Who  in  America.” 

*  *  * 

Burnett  Bolloten,  78,  who  cov¬ 
ered  the  Spanish  Civil  War  in  1936  as 
a  United  Press  correspondent,  died  of 
prostate  cancer  Oct.  27  at  his  home  in 
Sunnyvale,  Calif. 

He  wrote  several  books  on  the  war 
and  was  honorary  curator  of  the 
Spanish  Archival  Collection  at  the 
Hoover  Institute,  Stanford  Univer¬ 
sity.  Born  in  Wales,  he  lived  in 
Mexico  after  the  war  and  moved  to 
the  United  States  in  1949. 

*  *  * 

Cecil  Brown,  80,  who  began  his 
career  as  a  newspaper  reporter  in 
Ohio  and  was  a  correspondent  for 
International  News  Service  in  Europe 
when  Edward  R.  Murrow  hired  him 
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as  a  CBS  correspondent,  died  Oct.  25 
of  a  ruptured  aorta  at  Medical  Cen¬ 
ter  of  the  University  of  California, 
Los  Angeles. 

Brown  was  expelled  from  Italy  in 
1941  by  Italian  dictator  Benito  Mus¬ 
solini's  government  and  later  broad¬ 
cast  from  Yugoslavia,  the  Middle 
East,  and  after  Pearl  Harbor  from 
Singapore.  He  quit  CBS  in  1943. 

He  covered  the  Korean  War  in  1952 
and  then  became  Far  East  bureau 
chief  for  N  BC .  He  later  taught  at  Cali- 
fornia  Polytechnic  University, 
Pomona,  before  retiring  in  1980. 

*  *  * 

Gary  Cummings,  46,  an  Emmy 
award-winning  broadcaster,  newspa¬ 
per  reporter  and  journalism  profes¬ 
sor,  died  Oct.  3 1  at  a  Chicago  hospital 
of  complicatons  from  skin  cancer. 

Cummings,  an  associate  professor 
and  chairman  of  the  broadcast  news 
program  at  Medill  School  of  Journal¬ 
ism,  Northwestern  University  since 
September  1986,  began  his  career 
with  United  Press  International  in 
Concord,  N.H.,  and  then  worked  for 
the  Chicago  American  and  Chicago 
Today. 

He  moved  to  broadcasting  in  1972 
at  WBBM,  then  to  WCBS-tv,  New 
York,  and  up  the  ranks  to  vice  presi¬ 
dent  of  CBS  Television  Stations  Divi¬ 
sion  and  vice  president  and  general 
manager  of  WBBM. 

He  grew  up  in  Peterborough,  N.H., 
where  his  family  owned  the  Tran¬ 
script,  and  went  to  the  Chicago  area 
to  attend  Northwestern,  graduating  in 
1963  with  a  journalism  degree. 

*  *  * 

Edward  Harvey  Fawsett,  71  a 
retired  treasurer  with  the  late 
Washington  Star,  died  Nov.  4  at 
Chevy  Chase  Retirement  and  Nursing 
Home  of  cancer. 


Thomas  P.  Reynders,  68,  political 
writer  for  the  Toledo  Blade  for  36 
years,  died  Oct.  22. 

He  joined  the  Blade  in  June  1939  as 
a  composing  room  apprentice  and 
retired  in  1984,  ending  a  career  in 
political  reporting  that  began  in  1948 
with  Harry  Truman’s  whistlestop 
train  campaign  for  the  presidency. 

Reynders  covered  Ohio  delega¬ 
tions  in  every  national  political  con¬ 
vention  from  that  time.  He  worked 
briefly  after  retirment  as  a  speechwri- 
ter  in  Washington  for  Rep.  Delbert 
Latta  (R-Ohio). 

*  *  * 

Jack  Roth,  63,  a  former  reporter 
for  the  New  York  Times,  died  in  his 
sleep  Oct.  25  at  his  home  in  New  York 
City. 

Roth  worked  as  a  City  College  cor¬ 
respondent  for  the  Times  from  1944  to 
1945,  when  he  was  appointed  to  the 
city  staff.  He  began  his  career  on  the 
radio  broadcast  desk  and  transferred 
to  the  general  news  staff. 

He  left  the  Times  in  1967  to  become 
a  senior  vice  president  of  the  Sydney 
S.  Baron  Corporation,  a  public  rela¬ 
tions/management  consultant  firm. 


Doyle  F.  Smee,  67,  a  former  Wall 
Street  Journal  reporter  in  Pittsburgh 
and  bureau  manager  in  Philadelphia, 
died  Oct.  24  at  his  home  in  Upper  St. 
Clair,  Pa.  He  was  the  retired  director 
of  public  relations  for  Allegheny 
International  Inc.,  Pittsburgh. 

*  *  * 

Tom  Weber,  70,  a  San  Francisco 
Chronicle  war  correspondent  who 
was  on  the  front  lines  in  Lebanon, 
Nicaragua  and  the  Philippines,  died 
Nov.  5  of  cancer.  He  began  his  career 
at  the  late  New  York  Mirror. 
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ous  than  a  youthful  one.  So  Ws 
time  (in  fact,  past  time!)  to  take 
some  of  your  money  out  of  stocks, 
to  reduce  the  risk  of  loss.  ” 
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Arizona  Reput 

By  M.L.  Stein 

An  Arizona  Republic  series  uncov¬ 
ering  cilleged  criminal  fraud  and  ram¬ 
pant  abuses  by  the  federal  govern¬ 
ment  at  the  expense  of  Indian  tribes 
sparked  a  pending  investigation  by 
the  U.S.  Senate. 

Citing  the  series.  Senate  Indian 
Affairs  chairman  Daniel  K.  Inouye 
(D-Hawaii)  called  for  the  establish¬ 
ment  of  a  special  investigation  to 
examine  the  newspaper’s  reports  of 
fraud  and  abuses  by  the  Bureau  of 
Indian  Affairs  involving  oil  leases, 
sexual  abuse  on  Indian  reservations, 
miserable  Indian  housing  and  poor 
health  care,  among  other  things. 

The  series,  “Fraud  in  Indian  Coun¬ 
try:  A  Billion-Dollar  Betrayal,”  ran  in 
the  Republic  in  early  October  follow¬ 
ing  a  six-month  investigation  by  a  10- 
member  team  that  reviewed  thou¬ 
sands  of  documents,  traveled  more 
than  40,000  miles  in  18  states,  and 
conducted  more  than  500  separate 

>lic  series  spurs  Senat 

interviews. 

The  project  was  headed  by  Mike 
Masterson,  with  Chuck  Cook  as  the 
investigative  reporter.  Another 
staffer,  Mark  Trehant,  a  member  of 
the  Shoshone-Bannock  Tribe,  was 
the  project’s  special  correspondent, 
and  John  Doherty,  the  researcher. 

e  investigation 

committee  —  similar  to  those  created 
to  examine  Watergate  and  the  recent 
Iran-contra  scandal. 

Sen.  John  Melcher  (D-Mont.),  who 
chairs  the  Senate  Energy  Subcommit¬ 
tee  on  Mineral  Resources,  said  his 
committee  will  hold  oversight  hear¬ 
ings  in  November  on  charges  that  oil 

The  series . . .  ran  in  the  Republic  in  early  October 
following  a  six-month  investigation  by  a  10-member 
team  that  reviewed  thousands  of  documents,  traveled 
more  than  40,000  miles  in  18  states,  and  conducted 
more  than  500  separate  interviews. 

“If  10%  of  the  charges  and  allega¬ 
tions  are  documented,  what  we  have 
before  us  is  a  terrible  situation,” 
Inouye  said.  He  added  that  the  Senate 
Select  Committee  on  Indian  Affairs 
will  formally  urge  Senate  colleagues 
to  mount  a  special  investigative 

companies,  with  the  assistance  of  fed¬ 
eral  officials,  have  looted  billions  of 
dollars’  worth  of  oil  and  gas  from 
Indian  reservations. 

Masterson  said,  “When  we  began 
the  project,  we  weren’t  certain  what 
(Continued  on  page  52) 
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Glossary  of  terms 
produced  by  FOA 

The  Future  of  Advertising’s  Stan¬ 
dardization  Task  Force  has  produced 
“Jargon,”  a  71 -page  soft-cover  book 
featuring  definitions  of  more  than 
1,600  newspaper,  advertising,  mar¬ 
keting,  communications  and 
accounting  terms. 

Joe  Lafferty,  chairman  of  the  Bran¬ 
ham/Newspaper  Sales  rep  firm,  was 
credited  as  the  driving  force  behind 
the  book.  Lafferty  and  Branham 
office  manager  Josephine  Lizzari 
compiled  the  definitions  from  a  num¬ 
ber  of  glossaries  covering  different 
aspects  of  the  media  business.  “Jar¬ 
gon,”  produced  by  the  Newspaper 
Advertising  Bureau,  is  the  FOA’s 
12th  publication. 

Greek  newsmen 
guilty  of  printing 
info  from  wiretap 

Two  executives  of  Greece’s  sec¬ 
ond-largest  paper  have  been  fined  for 
printing  material  obtained  in  a  wiretap 
of  the  New  York  Times  office  in 
Athens. 

George  Bobolas,  61-year-old 

publisher  of  the  afternoon  daily  Eth¬ 
nos,  and  editor  Alexander  Filipopou- 
los,  59,  paid  the  equivalent  of  $165 
each. 

The  decision  in  an  appeals  court 
ended  four  years  of  litigation  between 
Ethnos  and  Cypriot  journalist  Paul 
Anastasiadis,  a  correspondent  for  the 
Daily  Telegraph  of  London  and  a 
part-time  correspondent  for  the 
Times. 

In  July,  1983,  Ethnos  published 
excerpts  of  a  conversation  between 
Anastasiadis  and  an  Athens  lawyer 
that  purported  to  show  the  Cypriot 
journalist  was  planning  to  murder 
Ethnos  employees  to  undermine 
Greek  democracy. 

Judge  Christos  Anastopoulos, 
president  of  the  court,  ruled  that 
Bobolas  and  Filipopoulos  “know¬ 
ingly  and  willfully  published  phone 
conversations  obtained  through- 
illegal  means.” 

S.F.  Examiner 
expands  tv  section 

In  response  to  readers’  requests, 
the  San  Francisco  Examiner  has 
expanded  its  coverage  of  television 
programming  to  three  pages  of  listings 
each  day. 

Executive  editor  Larry  Kramer 
said  the  new  pages  span  25  hours  of 

network,  independent,  cable  and  pre¬ 
mium  channel  programming. 

“TV  Guide  goes  to  press  three 
weeks  before  its  issue  date,”  Kramer 
added.  “We  publish  every  day.  So 
our  readers  are  guaranteed  the  most 
up-to-date  information  available.” 

According  to  Kramer,  the  paper’s 
tv  listings  contain  no  lapses,  enabling 
readers  to  find  even  more  complete 
coverage  than  that  provided  by  tv 
specialty  magazines,  as  well  as  news¬ 
papers. 

Examiner  movie  listings  include 
date,  synopsis,  cast,  information 
about  videocassette  availability,  star 
ratings  and  violence  guides. 

Twenty-six  Northern  California  tv 
stations  are  carried  in  the  listings, 
along  with  17  basic  and  premium 
cable  stations. 

The  new  pages  are  the  result  of  a 
recent  poll  in  which  readers  asked  for 
greater  television  coverage,  Kramer 
said. 

Calif,  tabloid  to 
reopen  as  a  weekly 

The  Long  Beach  (Calif.)  Tribune,  a 
monthly  tabloid  that  ceased  publica¬ 
tion  in  May  after  10  months  of  opera¬ 
tion,  was  brought  back  Oct.  7  with  a 
new  focus  as  a  weekly  neighborhood 
newspaper. 
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THKEt:  $5,000  PRIZES 

will  be  ^ven  by  the  Mollie  Pamis  Livingston 
Foundation  for  the  best  1987  print  or  broadcast 
coverage  of  local,  national  and  international 
news;  by  journalists  aged  34  and  younger 


PURPOSE:  Tb  recognize 
and  ftirther  develop  the 
abilities  of  young  journalists 


PROCEDLRE:  All  entries  will  be  judged  on  the  basis  of  a  single 
report  or,  in  the  case  of  series,  up  to  seven  reports.  Organizations 
may  apply  for  individuals,  or  individuals  may  apply  on  their  own. 
The  d^line  for  1987  entries  is  February  15, 1988.  Application 
forms  may  be  obtained  from  Charles  R.  Eisendrath,  Executive 
Director,  The  Uvingston  Awards.  The  University  of  Michigan. 

Ann  Arbor,  Michigan  48109.  Tfelephone:  (313)  764-2424. 
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Calgary  Herald 
opens  full-service 
day-care  center 

The  Calgary  (Alberta)  Herald  has 
opened  a  full-service  day-care  center 
operated  by  a  private  organization  for 
the  children  of  the  newspaper’s 
employees. 

The  facility  is  licensed  to  care  for 
up  to  80  youngsters  and  accepts  occa¬ 
sional  “drop  ins”  as  well  as  children 
enrolled  on  a  regular  basis.  Fees  are  in 
line  with  those  charged  by  day-care 
operations  in  the  city. 

The  newspaper’s  personnel  depart¬ 
ment,  under  manager  Bill  Ouellet,  is 
responsible  for  the  day-care  opera¬ 
tion.  Under  Alberta’s  child-care  laws, 
the  Herald  was  required  to  hire  a 
fully  trained  attendant  for  every  three 
infants  under  19  months  old  and  one 
for  every  four  children  between  19 
months  and  five  years. 

The  center  is  located  in  what  used 
to  be  a  large  auditorium.  The  “Special 
Edition,”  which  got  its  name  from  a 
companywide  competition,  opened 
with  seven  attendants  working  under 
the  supervision  of  coordinator  Mag- 
delena  Hellebrand.  Several  of  the 
workers  are  multilingual. 

A  fenced-in  outdoor  playground 
adjoins  the  center,  which  is  isolated 
from  the  rest  of  the  building  and  has 
its  own  entrance  so  it  does  not  inter¬ 
fere  with  the  paper’s  normal  opera¬ 
tions. 

“We  may  be  the  first,  but  it  is  obvi¬ 
ously  a  difficult  pattern  for  others  to 
follow,”  noted  publisher  J.P.  O’Cal¬ 
laghan.  “Most  newspapers  are  facto¬ 
ries,  bulging  at  the  walls  with  machin¬ 
ery  and  people.  The  Herald  is  fortu¬ 
nate  to  have  the  luxury  of  a  modem, 
state-of-the-art  plant,  with  acres  of 
unused  space,  set  in  relatively  serene 
surroundings  out  of  the  city’s  core.” 

Playboy  restricted 
to  adults  at 
Arizona  library 

Playboy  magazine  has  been 
restricted  to  adults  at  the  Scottsdale 
(Ariz.)  library  after  a  mling  by  the 
acting  city  attorney. 

The  official,  Dick  Filler,  said 
blanket  distribution  of  Playboy  vio¬ 
lates  Arizona  law  and  could  subject 
the  city  to  criminal  liability. 

The  state  statute  says  it’s  a  felony 
to  make  available  to  minors  material 
deemed  harmful  to  them,  and  to  pub¬ 


licly  display  explicit  matter. 

Although  the  library  allowed 
minors  to  check  out  Playboy,  it  did 
not  place  the  magazine  in  public  view. 

The  publication,  which  the  library 
has  carried  for  several  years,  has  been 
the  recent  target  of  an  anti-smut  cam¬ 
paign  by  Scottsdale  resident  Peter 
Morgan. 

Prior  to  Filler’s  ruling,  Morgan  and 
his  supporters,  including  two  attor¬ 
neys,  appeared  before  the  city  council 
to  claim  that  Playboy’s  presence  in 
the  library  violated  state  law. 

The  council  gave  a  vote  of  confi¬ 
dence  to  the  library’s  advisory  selec¬ 
tion  board,  but  Mayor  Herb  Drink- 
water  instructed  the  city  attorney  to 
study  the  matter  and  deliver  a  legal 
opinion. 

Commenting  on  Filler’s  opinion 
and  the  city  manager’s  enforcement 
of  it,  Drinkwater,  according  to  the 
Phoenix  Gazette,  said:  “We’ve  done 
the  right  thing.  1  don’t  believe  in  cen¬ 
sorship,  but  I’m  not  going  to  ask  any 
employees  of  mine  to  do  anything 
that  might  be  illegal.  Playboy  is  not 
the  issue.  It’s  a  First  Amendment 
issue.” 

Morgan,  the  Gazette  reported, 
planned  to  ask  the  council  to  order  the 
library  to  cancel  its  Playboy  subscrip¬ 
tion  entirely. 

Editors  recognize 
loyal  older  readers 

A  new  survey  shows  that  newspa¬ 
per  editors  around  the  nation  recog¬ 
nize  elderly  persons  as  their  “most 
loyal  and  thorough  readers”  and  are 
reaching  out  to  that  audience  in  a 
variety  of  ways. 

The  survey,  sponsored  by  the 
National  Press  Foundation  and  the 
American  Association  of  Retired  Per¬ 
sons,  found  that  of  the  167  editors 
responding,  90%  saw  older  readers  as 
their  most  consistent  audience.  They 
estimated  that  approximately  43%  of 
their  average  readership  is  age  50  and 
older. 

More  than  40%  of  the  respondents 
publish  a  special  section  or  special 
page  for  older  readers,  most  often  on 
a  weekly  basis,  and  one-fourth  of 
those  who  do  not  are  considering 
doing  so  in  the  future,  the  study 
reported.  The  primary  content  of 
these  sections  includes  local  news, 
stories  on  health  and  medicine  and 
Social  Security,  human-interest  fea¬ 
tures  and  activity  schedules  and/or 
club  calendars. 

Nearly  half  of  the  editors  who 
responded  now  use  a  regular  column 


on  aging  —  either  nationally  syndi¬ 
cated  or  locally  produced  —  and  23% 
assign  a  reporter  to  cover  the  “aging 
beat”  on  a  regular  basis. 

Four  out  of  every  five  editors  said 
they  could  use  news  and  feature  mate¬ 
rial  written  for  older  readers  on  medi¬ 
cine  and  health,  69%  of  them  wanted 
information  on  consumer  issues,  56% 
on  housing,  54%  on  news  from  their 
state  capital,  52%  on  business,  51% 
on  news  from  Washington,  D.C.,  and 
50%  on  travel,  according  to  the 
survey  results. 

In  addition,  91%  of  the  editors 
agreed  that  the  subject  matter  of  news 
and  features  of  interest  to  older  read¬ 
ers  “can  be  made  interesting  for  all 
readers,  young  and  old  alike.” 

Several  of  the  editors  who  do  not 
use  special  sections  or  columns  or 
assign  special  beat  reporters  on  aging 
argued  that  older  readers  and  other 
special  audiences  shouldn’t  be 
“targeted”  or  that  news  of  interest  to 
older  readers  is  of  “limited  news 
value.” 

Entries  open  for 
DANDY  Awards 

Entries  are  open  for  the  15th  annual 
Auto  Dealers  Newspaper  Display 
Advertising  competition,  according 
to  the  Newspaper  Advertising 
Bureau.  The  DANDY  Awards  honor 
the  best  automotive  display  advertis¬ 
ing  in  daily  newspapers.  Entries  close 
Nov.  25. 

DANDY  awards  will  be  given  for 
the  best  campaign  and  single  ads  by 
dealer  associations,  individual  deal¬ 
ers  in  markets  served  by  a  daily  paper 
with  less  than  100,000  circulation,  and 
by  individual  dealers  served  by  a 
paper  with  more  than  100,000  circula¬ 
tion. 

A  special  award  will  be  offered  for 
the  best  use  of  color  in  dealer  or 
dealer  association  display  advertis¬ 
ing,  and  a  second  special  award  will 
be  offered  for  the  best  campaign  or 
single  ad  run  by  a  dealer  trade  associ¬ 
ation  or  multiline  group. 

Ads  or  campaigns  entered  in  the 
competition  must  have  run  in  a  daily 
or  Sunday  newspaper  between  Jan.  1 
and  Nov.  25,  1987.  Winners  will  be 
announced  at  the  National  Automo¬ 
bile  Dealers  Association  convention 
in  San  Francisco,  Feb.  6-9,  1988. 

For  more  information  and  entry 
forms,  write  to:  DANDY  Awards, 
Newspaper  Advertising  Bureau,  280 
North  Woodward,  Suite  206,  Bir¬ 
mingham,  Mich.  48011;  or  call  (313) 
642-9200. 
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Laser  printers 

They  cost  about  30%  less  to  buy  and  operate  than  phototypesetters 
and  more  and  more  small  newspapers  are  beginning  to  use  them 


By  George  Garneau 

At  the  Bluefield  (W.  Va.)  Daily 
Telegraph,  cathode-ray-tube  photo¬ 
typesetters  are  being  nudged  into  his¬ 
tory  by  plain-paper  laser  printers. 

The  approximately  28,000-circula¬ 
tion  daily  has  switched  to  four  Apple 
Computer  Inc.  LaserWriter  Plus 
printers  for  all  editorial  and  classified 
typesetting. 

LaserWriters,  which  with  Apple 
Macintosh  personal  computers  have 
revolutionized  the  way  newspapers 
produce  news  graphics,  are  changing 
the  way  small  and  medium-sized 
papers  set  type.  The  trend  to  laser 
printers,  which  moved  from  office 
desktop  publishing  to  small  weeklies, 
is  expected  to  spread  to  larger  dailies 
as  prices  decrease  and  output  quality 
improves. 

Laser  printers  use  plain  paper, 
eliminating  expensive  photographic 
paper,  processing  machines,  chemi¬ 
cals,  maintenance  and  labor.  They 
cost  about  30%  less  to  buy  and  oper¬ 
ate,  according  to  some  estimates.  The 
LaserWriter  Plus  lists  for  $5,700, 
about  the  cost  of  a  used  phototypeset¬ 
ter. 

While  type  set  on  plain  paper  by 
most  laser  printers  is  less  sharp  than 
that  from  phototypesetters,  the  differ¬ 
ence  when  printed  on  newsprint  is 
unnoticeable,  according  to  Herb 
Smith,  whose  company  installed  the 
Telegraph’s  system. 

Smith,  president  of  Electric 
Knowledge  Inc.,  the  Charlottesville, 
Va.-based  division  of  Worrell  Enter¬ 
prises  Inc.,  said  “dramatic”  cost 
savings  have  driven  more  than  20 
Worrell  newspapers  to  switch  to 
LaserWriters  as  their  principal 
typesetting  technology.  The  company 
has  been  installing  LaserWriters  “as 
fast  as  we  can,”  asserted  Smith. 

He  said  one  newspaper  realized 
savings  of  $30,000  a  year  by  replacing 
CRT  typesetters  with  LaserWriters. 

Founded  in  1982  by  Worrell  and 
Smith,  Electric  Knowledge  devel¬ 
oped  a  front-end  typesetting  system 
for  Worrell’s  small  and  medium-sized 
newspapers  that  is  based  on  personal 
computers  compatible  with  Interna¬ 
tional  Business  Machines  Corp.  PCs. 


In  1986  it  sold  the  rights  to  its  TSS/80 
system  to  Compugraphic  Corp., 
which  markets  it  under  the  Intrepid  II 
and  III  names. 

Electric  Knowledge,  which 
retained  the  marketing  rights  for  Wor¬ 
rell  papers,  later  developed  an  inter¬ 
face  linking  its  systems  to  LaserWrit¬ 
ers,  which  understand  the  PostScript 
page-description  language. 

According  to  Smith,  Compu¬ 
graphic  officials  could  not  tell 
whether  a  newspaper  front  page  were 
set  by  laser  on  plain  paper  or  by  CRT 
on  photographic  paper.  Compu¬ 
graphic  has  since  purchased  non¬ 
exclusive  rights  to  the  LaserWriter 
interface. 


Now  a  division  of  Worrell,  Electric 
Knowledge  has  installed  four 
LaserWriters  at  the  Daily  Telegraph, 
hooking  them  to  a  30-terminal  TSS/80 
system,  and  a  similar  system  at  the 
Las  Cruces  (N.M.)5wn,  another  Wor¬ 
rell  newspaper. 

Tom  Colley,  Telegraph  executive 
editor,  stated  the  system,  installed 
last  April,  works  “extremely  well,” 
setting  classified  and  editorial  text 
and  headlines  for  the  paper’s  24-  to 
36-page  editions.  Compugraphic 
phototypesetters  have  been  retained 
for  setting  ad  copy. 

Eliminating  processing,  which  took 
up  to  15  minutes,  has  been  “critically 
important,”  Colley  noted.  The 
LaserWriter’s  output  time  of  about  a 
minute  has  proven  “a  significant 
advantage,  particularly  on  deadline,” 
he  said,  allowing  news  to  be  prepared 
faster  for  pasteup. 

Colley  said  type  was  “excellent, 
very  crisp,  very  clean.”  However, 
long  headlines  set  horizontally  some¬ 


times  show  “fading,”  which  is 
remedied  by  breaking  up  the  headline 
and  setting  on  paper  positioned  verti¬ 
cally. 

Labor  savings  were  significant, 
too,  Colley  said.  LaserWriters, 
located  in  the  newsroom,  eliminate 
the  need  for  cartridges  to  be  unloaded 
manually  from  typesetters  and  loaded 
into  processors. 

Type  from  the  LaserWriter,  which 
has  a  resolution  of  300  dots  per  inch, 
shows  ragged  edges  when  viewed 
under  a  magnifying  glass  but,  with  the 
dot  gain  on  newsprint,  “you  can’t  tell 
the  difference,”  observed  Smith. 

New  models  have  resolutions  of 
450  dots  an  inch,  and  other  companies 


have  introduced  higher-resolution 
models  —  which  also  carry  higher 
tags. 

The  move  to  laser  printers  by 
smaller  newspapers  is  taking  place  at 
a  time  when  there  is  a  proliferation  at 
larger  papers  of  far  more  expensive, 
high-resolution  laser  “imagesetters” 
for  setting  text  and  screened  images  in 
applications  in  pagination  and  pro¬ 
ducing  ads  with  graphics. 

Smith,  formerly  with  Advo  Sys¬ 
tems  Inc.  and  Whalen  Computer  Ser¬ 
vices  Inc.,  developed  the  TSS/80  sys¬ 
tem  and  moved  it  in  a  direction  oppo¬ 
site  to  most  newspaper  systems, 
which  are  developed  by  vendors  and 
sold  to  newspapers. 

Like  the  system  developed  at  Mor¬ 
ris  Communications  Corp.  and  later 
sold  to  Information  International 
Inc.,  the  Worrell  system  started  at  its 
newspapers  and  was  sold  commer¬ 
cially  before  being  taken  over  by 
Compugraphic,  which  specializes  in 
marketing  to  newspapers. 


While  type  set  on  plain  paper  by  most  laser  printers 
is  less  sharp  than  that  from  phototypesetters,  the 
difference  when  printed  on  newsprint  is  unnoticeable, 
according  to  Herb  Smith,  whose  company  installed 
the  Telegraph’s  system. 
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CompuServe  acquires  Collier-Jackson 


By  Jim  Rosenberg 

Collier-Jackson  Inc.,  the  business 
and  newspaper  software  applications 
provider,  has  been  purchased  by 
CompuServe  Inc.,  of  Columbus, 
Ohio,  an  online  information  service 
and  wholly  owned  subsidiary  of  H&R 
Block  Inc. 

Charles  W.  Jackson  will  stay  on  as 
president  of  Collier-Jackson,  which 
he  founded. 

Terms  of  the  purchase  were  not 
disclosed.  Collier-Jackson  spokes¬ 
man  Terry  Walsh  affirmed  that  “CJl 
has  been  very  profitable,  comparing 
1986  to  today,”  noting  further  that  the 
“recent  trend  was  in  consolidation  of 
software  houses.”  To  survive  in  the 
long  run,  Collier-Jackson  did  not 
want  to  remain  “small.” 

Charles  W.  McCall,  president  and 
CEO  of  CompuServe,  said  “the  addi¬ 
tion  of  the  Collier-Jackson  product 
line  will  allow  CompuServe  to  offer  a 
broad  spectrum  of  applications  soft¬ 
ware,  database  management  software 
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and  computer  communications  ser¬ 
vices  to  our  customers.” 

CompuServe  spokesman  David 
Kishler  noted  that  not  only  the 
“health  of  the  company”  but  its  “cor¬ 
porate  culture”  made  Collier-Jackson 
attractive.  He  listed  “a  good 
employee  fit  with  CompuServe”  and 
a  good  match  in  terms  of  progressive 
outlook,  operating  philosophy  and 
employee  relations  as  reasons  why 
CompuServe  made  the  acquisition. 

Last  year  CompuServe  acquired 
Software  House,  a  database  manage¬ 
ment  service  in  Cambridge,  Mass, 
(now  CompuServe  Data  Technolo¬ 
gies).  CompuServe’s  effort  to  “offer 
additional  products  through  acquired 
companies,”  includes  such  “new 
niches”  as  newspapers,  according  to 
Kishler,  who  said  that  CompuServe 
continues  to  look  for  other  companies 
in  the  DEC  marketplace. 

CompuServe  already  counted 
newspapers  among  the  1,200  clients 
of  its  larger  commercial  section, 
which,  among  other  things,  offers 
VAR  products,  data  services,  AP 
wire  clipping  service  and  electronic 
mail,  bulletin  boards  and  conferenc¬ 
ing. 

CompuServe’s  diversity  is  hoped 
to  offer  an  opportunity  for  cross-mar¬ 
keting,  allowing  customers  of  one 
product  or  service  to  avail  themselves 
of  other,  recently  acquired  Com¬ 
puServe  capabilities. 

In  this  respect,  Clark  Woodford, 
executive  vice  president  of  Com¬ 
puServe’s  Network  Services  Div., 
sees  a  “synergy”  in  the  recent  pur¬ 
chases,  providing  “one-stop  shop¬ 
ping”  for  commercial  clients. 

In  a  telephone  interview,  CJl’s 
Walsh  said  that,  with  respect  to  news¬ 
papers,  he  viewed  the  acquisition  as 
an  effort  to  retain  and  “expand 
[Collier-Jackson’s]  leadership  posi¬ 
tion,”  referring  to  the  “capability  to 
develop  solutions  for  the  newspaper 
market  because  of  our  added 
resources.” 

CompuServe’s  Woodford  sees 
newspapers  as  “definitely  a  well- 
defined  ^  easy-to-spot  marketplace” 
where  he  wants  CompuServe  to  be 
recognized  as  the  best  provider. 

Collier-Jackson’s  Walsh  “was 
pleased  that  CompuServe  picked  us 
to  spearhead  their  entry  into  the  mini¬ 
computer  software  market.” 

Though  the  company  will  continue 


to  operate  out  of  its  Tampa  head¬ 
quarters,  Walsh  speculated  that  Col¬ 
lier-Jackson  and  CompuServe  will 
“probably  consolidate  marketing  and 
sales  in  the  future.” 

In  addition  to  supporting  manage¬ 
ment  and  operations  in  newspaper 
circulation,  advertising,  paper  track¬ 
ing,  inventory  and  finance,  Collier- 
Jackson  supplies  business  manage¬ 
ment  software  systems  to  DEC  VAX 
and  HP3000  users  for  financial 
accounting  and  human  resources 
management. 


DEC  reports  48% 
hike  in  net  income 

!  Digital  Equipment  Corp.  reported 
total  first-quarter  operating  revenues 
of  more  than  $2.5  billion  were  up  24% 
over  1986  figures. 

Net  income  of  almost  $270  million 
for  the  quarter  ended  Sept.  26  was 
48%  above  the  same  period  a  year 

lago. 

DEC  president  Kenneth  H.  Olsen 
noted  that  while  “overseas  business 
remained  firm,”  domestic  orders 
“accelerated  somewhat.”  DEC 
senior  vice  president  John  F.  Smith 
noted  a  strong  initial  demand  for 
recently  announced  Micro  VAX  and 
VAXstation  3000  product  families. 


Hartley  succeeds 
Boyd  as  Harris 
Corp.  chairman 

Harris  Corporation’s  president  and 
CEO,  John  T.  Hartley,  was  elected  to 
succeed  Dr.  Joseph  A.  Boyd  as  chair¬ 
man  of  the  board  by  the  company’s 
board  of  directors. 

Hartley  joined  Harris  as  a  research 
engineer  in  1956  and  was  elected  CEO 
in  1986.  Boyd  will  remain  on  the 
board  of  the  Melbourne,  Fla.-based 
manufacturer  of  information  technol¬ 
ogy  products. 

Director  of  corporate  communica¬ 
tions  for  Harris,  Peter  Carney,  was 
named  vice  president,  corporate  rela¬ 
tions.  Carney  came  to  Harris  in  1981 
from  Burroughs  Corp.,  where  he 
served  in  various  corporate  commu¬ 
nications  management  positions. 


44 


EDITOR  &  PUBLISHER  for  November  14,  1987 


How  to 
improve 
your  paper's 
circulation 

Improving  your  paper's  circulation 
in  your  reelroom  has  been  our 
business  for  over  thirty-five  years. 

The  Jervis  B.  Webb  Company  was 
one  of  the  first  companies  to  apply 
material  handling  technology  to 
newsprint  roll  handling.  Our  sys¬ 
tems  currently  operate  in  newspaper 
publishing  facilities  across  the  U.S. 
and  Canada,  transporting  newsprint 
rolls  from  receiving  docks  to  presses 
in  the  most  timely,  efficient  manner 
possible. 

Our  success  in  newsprint  roll 
handling  stems  from  an  in-depth 
working  knowledge  of  newspaper 


production  and  an  ability  to  offer 
the  widest  range  of  alternatives  to 
satisfy  production  requirements.  We 
can  design  single-source  systems 
incorporating  a  wide  range  of  Webb 
products,  including  Towveyor®  floor 
conveyors,  Prontow®  Automatic 
Guided  \fehicles,  appropriate  control 
systems  and  Webb-Triax®  Automated 
Storage  and  Retrieval  Systems.  Webb 
engineers  design  each  system  with 
the  material  handling  products  nec¬ 
essary  to  handle  the  demands  of 
the  facility  it  serves. 

Implementing  the  right  newsprint 
roll  handling  system  may  be  the 
first  step  towards  achieving  the  effi¬ 
ciency  and  quality  you  need  to 
increase  your  readership.  Contact 
a  Webb  representative  for  a  free 
brochure  on  the  latest  newsprint 
roll  handling  techniques  and  see 
what  we  can  do  to  improve  your 
paper's  circulation. 


Jervis  B.  Webb  Company 
World  Headquarters,  Webb  Drive 
Farmington  Hills,  Ml  48018 
313/553-1220 


NEWS/TECH 


Offsetting  newsprint  price  hikes 

Rising  newsprint  prices  couid  undo  standardization  of  ad  sizes 
as  some  newspapers  may  begin  trimming  web  widths  to  save  money 


By  Mark  Fitzgerald 

Continuing  price  increases  in  news¬ 
print  may  sabotage  the  newspaper 
industry’s  hard-won  efforts  at  stan¬ 
dardization,  a  production  executive 
warned. 

Most  at  risk,  according  to  this  anal¬ 
ysis,  is  the  long-term  future  of  the 
Standard  Advertising  Unit,  adopted 
in  1984  after  years  of  effort. 

James  J.  Rogers,  business  manager 
and  director  of  production  for  the 
Portland  Oregonian,  issued  the 
warning  at  the  recent  fourth  Ameri¬ 
can  Newspaper  Publishers  Associa¬ 
tion  Pressroom  Options  Symposium, 
held  in  Chicago. 

Rogers  said  he  fears  that  newsprint 
price  increases  will  force  some  news¬ 
papers  to  trim  their  web  widths. 

This  in  itself  would  not  be  so  bad, 
Rogers  said,  except  that  there  is 
absolutely  no  consensus  among 
newspapers  on  what  web  width 
should  then  be  adopted. 

If  individual  newspapers  change 


their  web  widths  to  a  wide  variety  of 
sizes,  standardization  efforts  such  as 
the  SAU  spacing  system  will  be 
rendered  more  or  less  useless,  Rogers 
suggested. 

Right  now,  according  to  a  survey 
Rogers  conducted  among  55  of  the  top 
100  circulation  papers,  55  inches  is  far 
and  away  the  most  popular  web 
width. 


“We  can’t  continue  to 
pass  on  higher  and 
higher  newsprint  costs 
to  our  subscribers.” 


This  same  survey  showed  over¬ 
whelmingly  that  top  newspaper 
executives  are  not  even  thinking 
about  the  possibility  that  web  widths 
will  have  to  be  reduced.  Only  five 
newspapers  indicated  plans  to  reduce 
their  widths,  Rogers  said.  Three  of 


TECHNICAL  BRIEFS 


Vu/Text  adds  Newsday; 
offers  global  search 

Vu/Text  Information  Services 
Inc.  will  make  available  the  full  text 
of  Newsdav,  dating  from  December 
1985. 

Newsday  will  be  the  first  New  York 
metropolitan  area  newspaper  in  the 
Knight-Ridder-owned  information 
retrieval  service.  The  new  database  is 
expected  to  be  available  before  the 
end  of  the  year.  Its  price  will  be  the 
same  as  other  newspaper  databases. 

Vu/Text  has  also  introduced  a 
global  search  capability  in  five 
groups,  in  an  effort  to  reduce  sub¬ 
scriber  search  time.  New  database 
groups  include  Vu/Text’s  32  newspa¬ 
pers  and  six  wire  services  dating  from 
1983,  wire  service  only,  12  business 
databases,  four  magazines  with  Facts 
on  File  World  News  Digest,  and  all 
years  of  any  of  the  newspapers. 


Further  releases  will  include  sub¬ 
groups  of  the  global  News  file.  Cur¬ 
rent  and  Archival  news  files,  and 
year-by-year  coverage  of  all  32  news¬ 
papers.  Subscribers  may  also  create 
globals  for  their  own  needs. 

Global  files  facilitate  blind  starts, 
giving  lists  of  appropriate  databases 
and  offering  easy-viewing  opportun¬ 
ity.  Searchers  requiring  several 
databases  can  select  or  create  a  global 
rather  than  moving  from  database  to 
database. 

Prices  for  global  searching  are  the 
same  as  those  charged  for  use  of  indi¬ 
vidual  databases.  Several  functional 
improvements  have  also  been 
effected  to  speed  and  more  easily 
target  searches. 

Vu/Text  also  has  announced 
installation  of  its  SAVE  electronic 
library  at  the  Portland  Oregonian. 
Using  words  from  the  text,  a  head¬ 
line,  byline,  section,  date  or  any  com¬ 
bination  of  such  search  keys,  report¬ 
ers  and  editors  can  access  the  library 


those  put  themselves  in  the  “maybe” 
category. 

Rogers,  however,  argues  that  nar- 
rower  web  widths  “seem 
inevitable”  —  and  that  failing  to  pre¬ 
pare  for  the  change  courts  disaster. 

“We  are  now  faced  with  significant 
increases  in  costs.  Rumor  has  it  that 
this  will  happen  rather  quickly.  I  have 
no  doubt  that  newspaper  publishers 
individually  will  narrow  their  web 
widths  just  to  stay  alive,”  Rogers 
asserted. 

Rogers  called  for  the  formation  of  a 
joint  task  force  —  composed  of  rep¬ 
resentatives  from  newspapers,  paper 
manufacturers  and  advertisers  — 
charged  with  the  task  of  adopting  a 
new  web  width  standard. 

“We  are  in  a  struggle  for  our  very 
existence,”  he  declared.  “We  have 
long  since  passed  the  time  when  there 
were  enough  dyed-in-the-wool  news¬ 
paper  subscribers  to  keep  newspa¬ 
pers  alive  .  .  .  We  can’t  continue  to 
pass  on  higher  and  higher  newsprint 
costs  to  our  subscribers.” 


through  their  CSI  text  editing  termi¬ 
nals.  Photographers  use  captions  to 
locate  photos. 

SAVE  software  operates  on  Unix- 
based  AT&T  3B  computers  and  on 
Digital  Equipment’s  VAX  CPUs 
under  the  VMS  operating  system. 


Donohue  shows 
slight  profit  hike 

Quebec-based  Donohue  Inc., 
reported  third-quarter  net  income  of 
$8.9  million  on  $116.2  million  in 
sales,  compared  with  $8.3  million  net 
income  on  $124.2  million  in  third- 
quarter  sales  for  1986. 

Though  prices  for  pulp  and  news¬ 
print  increased  during  the  period 
ended  Sept.  30,  earnings  were 
reported  affected  by  the  Amos  news¬ 
print  mill’s  four-week  work  stoppage 
and  the  increased  value  of  the  Cana¬ 
dian  dollar  relative  to  the  U.S.  dollar. 
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Our  technically-advanced  paint  system  and  graphic  tecKniques  were 
developed  for  street  durability  and  an  image  you  can  be  proud  of.  You  don't 
want  excessive  skin  temperatures,  exhaust  fumes,  and  air-blasted  road  dirt 
to  reduce  the  life  of  your  rack.  Only  Berkley  Small  applies  the  more  costly 
High  Solids  Polyester  paint  on  every  rack.  We  know  the  investment  is  worth 
it.  Compare  our  finish  and  you  will  agree.  \ 


Here’S  Why  Berkley  Small 
Was  Selected  To  Paint  This 
March  Cosworth 


I 


BERKLEY 
SMALL 

Value  for  the  Long  Run 


^  Ml  DMU  ldmi'Xny 


300  Lake  Road  •  Medina,  Ohio  44256 

(216)  723  2332  •  (800)  262  3720  •  in  Ohio  (800)  233  5975 


IN  BRIEF 


Globe  to  appeal 
to  Supreme  Court 

The  Boston  Globe  said  it  plans  to 
file  an  appeal  with  the  U.S.  Supreme 
Court  on  the  one  remaining  piece  of 
the  libel  suit  filed  by  former  Massa¬ 
chusetts  Gov.  Edward  J.  King. 

The  action  follows  a  denial  by  the 
Massachusetts  Supreme  Judicial 
Court  (SJC)  of  the  Globe’s  petition  for 
the  SJC  to  rehear  that  portion  of  the 
case. 

On  Sept.  17,  the  Globe  asked  the 
SJC  to  reconsider  its  Aug.  17  deci¬ 
sion,  which  directed  the  case  go  to 
trial  on  one  of  the  seven  published 
items  cited  in  King’s  original  suit.  The 
item  directed  for  trial  is  a  single  sen¬ 
tence  in  a  political  column  by  former 
Globe  columnist  David  Farrell  pub¬ 
lished  Nov.  8,  1981,  that  said  King 
called  a  judge  and  demanded  he 
change  his  decision  in  a  gang-rape 
case. 

King  originally  sued  the  Globe  over 
seven  published  items:  three  car¬ 
toons,  one  editorial,  one  opinion 
piece,  and  two  political  columns,  all 
of  which  the  Globe  maintained  was 
protected  commentary  and  opinion 
under  the  First  Amendment. 

Suffolk  County  Superior  Court 
Judge  James  P.  Lynch  Jr.,  on  April 
30,  1987,  issued  summary  judgment 
for  the  Globe  on  all  seven  items. 

On  an  appeal  by  King,  however, 
the  SJC,  while  affirming  Lynch’s 
decision  on  six  of  the  published  items, 
reversed  Lynch’s  decision  on  the  Far¬ 
rell  article  and  remanded  the  case  to 
trial. 

Judge  unseals 
documents  from 
Laxalt  case 

Acting  on  a  petition  by  the  Reno 
Gazette-Journal  and  Riverside 
(Calif.)  Press-Enterprise,  a  federal 
judge  has  ordered  the  opening  of 
sealed  documents  filed  in  connection 
with  former  U.S.  Sen.  Paul  Laxalt’s 
S250-million  libel  suit  against  the  Sac¬ 
ramento  Bee. 

U.S.  District  Judge  Edward  C. 
Reed  in  Reno  noted  that  neither  Lax- 
alt  nor  McClatchy  Newspapers  had 
opposed  the  unsealing. 

In  the  case,  which  ended  in  a  settle¬ 
ment  earlier  this  year,  Laxalt  sued 
over  a  1983  news  story  alleging  an 
investigation  into  profit-skimming  at 
a  Nevada  casino  once  owned  by  Lax¬ 
alt  and  other  family  members. 


In  the  petition  filed  by  the  Gazette- 
Journal  and  Press-Enterprise,  it  was 
argued  that  the  sealed  papers  should 
be  made  available  because  they 
involve  no  public  figure. 

Judge  Reed  also  ruled  that  since  the 
libel  suit  had  been  settled  out  of  court, 
both  parties  were  free  to  release  any 
materials  that  had  been  held  for  fear 
of  sensitive  matters  being  leaked  to 
the  media. 

Among  the  documents  sought  by 
the  newspapers’  petition  were  por¬ 
tions  of  Laxalt’s  pre-trial  depositions. 

B.C.  Press  Council 
upholds  complaint 

The  British  Columbia  Press  Coun¬ 
cil  has  upheld  a  complaint  against  the 
Vancouver  Province  regarding  its 
coverage  last  April  of  a  hearing  of  the 
provincial  Liquor  Policy  Review 
Committee.  The  complaint  was 
brought  by  the  Rev.  Russel  G.  Beair- 
sto,  then  the  minister  of  South  Bur- 
nanby  United  Church,  who  presented 
a  brief  to  the  committee. 

Under  the  heading,  “Rev.  cites 
liquor  sin,”  the  Province  story  of  the 
presentation  described  Beairsto  as  a 
New  Westminster  “Presbyterian 
reverend”  and  reported  him  as  saying 
that  “letting  corner  stores  sell  liquor 
would  pave  the  road  to  Sin  City.”  The 
report,  in  which  his  name  was 
wrongly  spelled  Bearisto,  also  said  he 
“thundered  against  private  enterprise 
in  alcohol  distribution.” 

A  “For  the  record”  item  ran  in  the 
Province  the  following  day  in  which 
Beairsto  was  identified  correctly  as 
not  a  Presbyterian  minister  but  as  rep¬ 
resenting  the  Westminster  Presbytery 
of  the  United  Church.  The  paper  also 
published  a  letter  from  Beairsto  in 
which  he  said  he  had  not  used  the 
words  “sin”  or  “sin  city”  and  that 
the  story  had  missed  the  main  thrust 
of  his  brief.  Rather  than  “thunder,” 
he  said,  he  had  read  calmly  from  the 
prepared  brief. 

In  his  complaint  to  the  Press  Coun¬ 
cil,  Beairsto  called  the  report  “a 
totally  inaccurate  caricature  of  clergy 
and  the  church.”  He  considered  the 
reporting  irresponsible  and  mali¬ 
cious. 

Beairsto  told  the  Council  at  a  hear¬ 
ing  that  his  concern  was  not  for  him¬ 
self  but  for  the  public  which,  he  said, 
should  be  able  to  trust  the  press  to 
give  it  factual  information. 

Neil  Graham,  city  editor  of  the 
Province,  told  the  Council  there  was 


no  excuse  for  the  factual  errors  in  the 
story,  which  had  been  corrected.  But 
he  felt  the  way  the  story  appeared  in 
the  paper  had  conveyed  the  meaning 
of  Beairsto’s  presentation. 

Graham  said  a  tabloid  newspaper 
such  as  the  Province  lacks  the  space 
to  give  as  much  detail  as  it  would  want 
to  and  stories  must  be  cut,  although 
sometimes  people  involved  in  stories 
do  not  agree  with  the  selection  of 
material  used. 

The  Council  ruled  that  “The  news¬ 
paper’s  handling  of  Mr.  Beairsto’s 
presentation  to  the  Liquor  Policy 
Review  Committee  was  irresponsi¬ 
ble.  The  errors  of  fact  that  appeared  in 
the  story’s  first  paragraph  were  com¬ 
pounded  by  an  editorial  decision  to 
describe,  unfairly,  Mr.  Beairsto’s 
delivery  as  ‘thundered.’ 

“The  newspaper’s  admission  of 
errors  in  ‘For  the  record’  did  not  cor¬ 
rect  the  misleading  impression  given 
in  the  news  report.  Therefore  the 
Council  upholds  the  complaint. 

“However,  the  Council  dismisses 
any  suggestion  of  malice,  nor  does  it 
agree  that  it  was  the  paper’s  intention 
to  create  a  caricature  of  Mr.  Beairsto. 
The  Council  commends  the  Province 
for  promptly  publishing  Mr.  Beair¬ 
sto’s  letter  to  the  editor.” 

Abitibi-Price  has 
12%  earnings  hike 

Citing  strong  performance  checked 
by  “a  significant  adverse  effect”  of 
the  decline  in  the  value  of  the  U.S. 
dollar,  as  well  as  start-up  at  a  new  mill 
in  Jonquiere,  Que.,  Abitibi-Price  Inc. 
reported  earnings  over  three  quarters 
jumped  to  $91  million,  an  increase  of 
$10  million  or  12%  over  1986. 

Per-share  earnings  rose  from  $1.11 
to  $1.23.  Third-quarter  earnings  for 
1987  were  $33  million,  compared  with 
$31  million  for  the  same  period  in 

1986.  (Nine-month  net  earnings  for 
1986  were  actually  $79  million,  with 
$29  million  for  the  third  quarter, 
owing  to  “an  extraordinary  loss  on 
discontinued  operations.”  No  such 
adjustment  has  been  required  for 

1987. ) 

Researching  desired  production 
levels  at  the  new  mill  early  in  1988, 
combined  with  higher  prices  for 
newsprint  and  other  products,  “will 
result  in  a  significantly  improved 
environment,”  barring  a  further  drop 
in  the  U.S.  dollar’s  value  relative  to 
Canadian  currency,  according  to  Abi¬ 
tibi-Price  chairman  and  CEO,  Bernd 
K.  Koken. 
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New  Kodak 
T-Max  developer 
delivers  some 
amazing  things 
in  the  dark. 


T- Max  developer  wos  made  for 
pushing.  So  when  you  use  it  to 
push  process  Kodak  T-Mox  pro 
fessionol  film  one,  two,  or  even 
three  stops,  you  get  amazingly 
fine  groin. 

It  delivers  better  shadow  defi¬ 
nition,  highlight  seporotion,  and 
overall  tonality  than  most  popular 
push-processing  developers. 

Process  T-Mox  professionol  film 
normally,  ond  T-Mox  developer 
gives  you  excellent  image  quality 
in  rotary  tubes  or  tanks.  It  also 
gets  more  out  of  other  block-ond- 
white  films. 

Shelf  life  is  extremely  long. 

Both  for  liquid  concentrate  and 
working  solution. 

But  if  you  think  we're  enthu-- 
siostic  about  T-Mox  developer,  try 
it  fot  yourself.  Available  through 
your  professional  stockhouse 
dealer.  It  could  be  the  only  liquid 
developer  you'll  ever  need. 
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IVe're  putting  our  commitment 
in  black-and-white. 


Weekly  editor 

(Continued  from  page  22) 


gradually  added  three  more  units.  The 
new  press  has  eight  units  and  can 
print  64  pages  50  percent  faster  than 
before.” 

In  closing  this  editorial,  Hobbs 
reiterated  his  philosophy:  “What  will 
not  change  is  our  intent  to  keep  the 
Cape  Codder  well  above  the  level  of 
newspaper  mediocrity.  Perfection  is 
beyond  us,  but  the  striving  for  it  isn’t. 
Out  faith  is  that  we  will  keep  everlast¬ 
ingly  at  it.” 

Readers  of  this  twice-weekly  fit 
into  a  fairly  sophisticated  strata.  They 
refuse  to  let  their  editor-in-chief  snow 
them  with  platitudes,  and  they 
chuckle  on  the  occasions  he  springs 
the  unexpected. 

Take  the  headline  in  Latin  over  a 
Hobbs  editorial:  “Quam  Diutius,  O 
Nixonis,  Tu  Abutere  Nostra  Patien- 
tia?” 

Loosely  translated:  “Why  must  we 
be  forced  to  listen  to  Richard  M. 
Nixon  anymore?” 

,  Thirty-seven  years  ago,  Hobbs 
gathered  the  news  and  wrote  it.  He 
sold  the  ads,  laid  out  pages.  He  had 
little  help.  Today  his  news  staff 
includes,  besides  editor  O’Brien, 
managing  editor  Larry  Fox,  one-time 
sports  editor  of  the  New  York  Daily 
News;  a  copy  editor,  and  six  full-time 
reporters. 

All  writing  and  editing  is  done  elec¬ 
tronically.  Inside,  that  means  with  a 
Harris  front-end  system.  Outside, 
reporters  often  carry  their  four-pound 
portable  Tandy  word  processors. 
This  allows  them  to  write  on  site,  then 
transmit  via  modem  over  a  phone  line 
to  the  office. 

Coverage  extends  from  Orleans 
into  Chatham,  Brewster,  Eastham, 
Harwich,  Wellfleet  and  Truro. 
Emphasis  always  is  on  hard  news  — 
town  selectmen,  planning,  zoning, 
education,  business,  residential 
development.  The  Cape  Codder  long 
has  had  a  reputation  for  concern  over 
the  environment. 

Spin-off  publications  include  a 
monthly  business  paper  and  weekly 
entertainment  sections. 

“Population  has  doubled  and  busi¬ 
ness  growth  has  more  than  doubled,” 
Hobbs  has  noted. 

This  prompted  a  campaign  last 
winter  for  a  change  in  local  govern¬ 
ment.  Since  its  founding  in  1797, 
Orleans  has  operated  under  the  New 
England  open  town  meeting  concept, 
with  three  elected  selectmen  to  carry 
out  mandates  of  the  people. 

Backers  of  a  different  style  — 
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H’s  Beach  Senon 
AndHere’«\S'hen; 
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The  Cape  Codder 


home  rule  charter,  with  a  town  execu¬ 
tive  and  five  selectmen  as  policy¬ 
makers  —  proposed  a  vote. 

Cape  Codder  news  columns  fully 
explained  all  sides  of  this  question.  Its 
editorials  supported  the  change. 


“Town  meetings  would  be  pre¬ 
served  and  strengthened,”  explained 
Hobbs  to  nervous  New  Englanders 
wary  of  losing  this  cherished  tradi¬ 
tion. 

With  51.3%  of  the  electorate  vot¬ 
ing,  the  issue  carried  1,165  to  907. 

“We’re  on  the  side  of  good  plan¬ 
ning,  zoning,  controlling  growth  and 
better  education”  Hobbs  is  con¬ 
vinced. 

What  about  trying  to  help  by  seek¬ 
ing  elective  office? 

“That’s  a  lousy  idea.  At  one  time 
we  had  a  part-time  reporter  who  was  a 
selectman.  It  was  a  disaster.  We’ve 
got  to  be  independent,  stand  aside  and 
make  comments,  but  we  can’t  really 
be  a  part  of  it.” 

And  retirement?  “I  don’t  expect  to. 
I  still  have  fun.  I  have  a  19-foot  sail¬ 
boat  and  sail  around  the  Pleasant  Bay 
area.  I  play  tennis  and  do  a  lot  of  bike 
riding.  They’ll  have  to  carry  me  out 
on  a  board.” 

Hobbs  offers  a  terse  piece  of  advice 
for  the  young  person  heading  into 
community  journalism:  “Learn  how 
to  write  a  simple  declarative  sen¬ 
tence.  Damn  few  coming  out  of  col¬ 
lege  these  days  are  able  to.  If  you  can, 
you  are  well  on  the  way.” 


New  York  Times  ads  variety  of  coiumns 


The  New  York  Times  announced  it 
is  introducing  a  broad  variety  of  col¬ 
umns  on  subjects  ranging  from  health 
and  medical  science  to  law,  education 
and  fashion. 

The  columns  will  appear  on  six  new 
thematic  pages  added  to  the  Monday 
through  Saturday  newspaper  and  in 
the  Sunday  Times  magazine. 

Executive  editor  Max  Frankel  said, 
“The  model  for  what  we  are  doing  is 
the  science  news  department,  which 
has  shown  that  a  staff  of  special  writ¬ 
ers  can  produce  a  distinguished 
weekly  showcase  report  and  also 
enrich  our  local,  national  and  interna¬ 
tional  report  every  day  of  the  week.” 

Richard  Flaste,  director  of  science 
news,  was  named  overall  editor  of 
science  and  health  news. 

Holcombe  Noble,  a  supervising 
editor  of  the  Times’  coverage  of  the 
Strategic  Defense  Initiative  which 
won  a  1986  Pulitzer  Prize,  was  named 
science  and  health  editor  for  the  New 
York  Times  Sunday  Magazine. 

On  a  daily  basis,  the  coverage  of 
lifestyles  —  local,  national  and 
international  —  will  be  channeled 
into  all  parts  of  the  newspaper  by 
editor  Claudia  Payner  and  her  deputy, 
Harold  Gal. 

Some  of  the  new  columns  and  fea¬ 
tures  include  “On  Your  Own”  and 


“Keeping  Fit’’  in  Sports  Monday;  a 
Section  B  page  on  Fridays  devoted  to 
law  with  a  column  “At  the  Bar;”  a 
Wednesday,  Section  B  education 
page  with  a  column  called  “Les¬ 
sons.” 

There  will  also  be  several  new  col¬ 
umns  on  nutrition  and  health,  new 
fashion  columns,  and  columns  called 
“Coping”  and  “Parent  &  Child.” 


Tourism 

(Continued  from  page  24) 


publications,  Pearson  said  his  office 
has  been  receiving  some  20-30 
requests  per  day  for  the  guide. 

Besides  making  a  little  extra  money 
for  the  newspapers  —  about  26-30 
cents  on  each  guide  sent  out  —  the 
group  also  sells  a  list  of  people  who 
request  guides  to  advertisers  — 
another  way  to  produce  extra 
revenue  from  the  special  supplement, 
Pearson  commented.  In  addition, 
while  some  advertisers  in  the  tourist 
tabloid  might  have  bought  ads  in  these 
national  magazines,  the  group  was 
able  to  get  those  ad  dollars  for  itself  by 
advertising  for  them,  in  the  section  as 
a  whole,  instead. 
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" .  .you  gotta  ac-centuate  the  positiver 

If  memory  serves  us  correctly,  the  reference  of 
that  old  song  lyric  is  to  love.  But  we  are 
confident  it  applies  to  awards  programs  too. 

The  more  awareness  about  your  awards  the 
better  the  volume  of  response.  Concomitantly, 
it  follows  that  the  quality  of  the  winning 
entries  would  be  higher. 

Your  advertisement  in  the  E&P  Awards  and 
Fellowship  Section,  December  26th  will  well 
support  your  awards  or  fellowship  program. 

Act  now  to  accentuate  the  positive.  Order  your 
ad  in  for  Editor  &  Publisher’s  1988  Direc¬ 
tory  of  Journalism  Awards  and  Fellow¬ 
ships.  The  results  will  have  you  singing. 

Space  Closing:  December  9th 
Copy  Closing:  December  15th 

The  1988  Editor  &  Publisher 
Directory  of  Journalism  Awards  and  Fellowships. 

Call  your  advertising  representative  or  Donald  Parvin,  Advertising  Manager  at  212-675-4380. 

New  York  Chicago  Los  Angeles  San  Francisco  Toronto 

1 1  West  19th  Street  303  East  Ohio  Street  Suite  500,  3700  Wilshire  Blvd.  Suite  505,  433  California  St.  148  King  Road.  E. 

New  York,  NY  1001 1  Chicago,  IL  6061 1  Los  Angeles,  CA  90010  San  Francisco,  CA  94104  King,  Ontario  LOG  IKO 

(212)675-4380  (312)645-0123  (213)382-6346  (415)421-7950  (416)833-6200 
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Cross-ownership 

(Continued  from  page  9) 


Smith  said  Packwood  has  “no  offi¬ 
cial  role”  in  the  foundation  but  has 
helped  raise  funds. 

The  FEF  draws  its  support  from 
numerous  media  companies,  or 
related  foundations,  which  have 
interests  in  newspapers  and  broad¬ 
casting. 

Contributors,  according  to  FEF’s 
list,  include  the  Atlanta  Journal  and 
Constitution,  Chicago  Tribune,  Dal¬ 
las  Morning  News,  Capital  Cities/ 
ABC,  Freedom  Newspapers,  Gan¬ 
nett  Foundation,  Newhouse  Founda¬ 
tion,  Media  General  Foundation, 
Newhouse  Foundation,  Scripps 
Howard  Broadcasting,  Stauffer 
Foundation  and  Times  Mirror. 

The  FEF’s  Research  Advisory 
Board,  which  Smith  said  approves  the 
foundation’s  research  projects 
including  its  cross-ownership  studies, 
includes  Gannett  Co.  chairman  Allen 
Neuharth,  Times  Mirror  chairman 
and  CEO  Robert  F.  Erburu,  Washing¬ 
ton  Post  Co.  chairman  Katharine  Gra¬ 
ham,  Harte-Hanks  Communications 
president  Robert  Marbut,  Capital 
Cities/ABC  chairman  Thomas  S. 
Murphy  and  Knight-Ridder  Inc. 
senior  vice  president  for  news  Larry 
Jinks. 

The  FEF  also  stated  its  goals  have 
been  endorsed  by  the  American 
Newspaper  Publishers  Foundation 
and  the  American  Society  of  Newspa¬ 
per  Editors. 

Smith  said  Fox  Broadcasting  “paid 
minimal  membership  dues”  of  $2,500 
to  FEF  but  that  Fox  owner  Rupert 
Murdoch  has  “no  involvement”  with 
the  foundation’s  activities. 

Following  his  acquisitions  of  televi¬ 
sion  stations  in  New  York  and  Bos¬ 
ton,  Murdoch  is  required  under  the 
cross-ownership  rules  to  sell  his  New 
York  Post  and  Boston  Herald  in  the 
next  few  months. 

There  has  been  speculation  that 
Murdoch,  in  an  attempt  to  keep  the 
newspapers,  was  underwriting  a 
broad-scale  effort  to  seek  the  repeal 
of  the  cross-ownership  rules. 

The  FEF  also  argues  for  the  rule’s 
elimination  on  First  Amendment 
grounds. 

“Newspaper  publishers  are  denied 
the  right  to  acquire  a  broadcast 
license  in  the  same  market  solely 
because  of  their  ownership  of  non¬ 
broadcast  mass  media  facilities,”  the 
petition  stated.  “Broadcast  licensees 
are  forbidden  to  acquire  a  daily  news¬ 
paper  in  the  same  market  unless  they 
relinquish  their  broadcast  license. 

“The  rules  force  broadcaster  and 


newspaper  publisher  to  choose  only 
one  medium  of  expression  to  employ 
in  a  given  market  and,  as  a  conse¬ 
quence,  restrict  their  freedom  of 
expression.” 

Noting  that  newspaper-owned  tele¬ 
vision  stations  tended  to  devote  more 
airtime  to  news  and  public  affairs,  the 
FEF  petition  said  eliminating  the 
rules  would  also  improve  local  pro¬ 
gramming. 

The  petition  argued  that  existing 
antitrust  laws  “are  available  to 
address  potential  harm”  from  “seri¬ 
ous  concentration”  of  media  owner¬ 
ship  in  a  given  market. 

The  FCC  has  not  yet  responded  to 
petition.  The  commission  can  either 
institute  a  rule-making  proceeding  to 
consider  elimination  of  the  cross¬ 
ownership  rule,  or  deny  the  founda¬ 
tion’s  petition. 


Reuters 

(Continued  from  page  18) 


greatest  growth  prospects,  Maberley 
said. 

“We  see  an  enormous  potential 
still,”  he  said.  “It’s  fair  to  say  in  the 
last  three  or  four  years  we’ve  tailored 
our  product  for  the  American  mar¬ 
ket.” 


Series 

(Continued  from  page  38) 


we  would  find  but,  as  we  continued  to 
kick  over  rocks,  one  snake  after 
another  crawled  out  from  beneath 
them.  Pretty  soon  the  picture  was 
clear.  The  Indians  were  losing  in  this 
system,  as  were  the  taxpayers.  It  was 
obvious  that  something  has  to  change 
if  the  American  Indians  are  ever  to 
truly  get  on  their  feet  and  gain  finan¬ 
cial  independence.” 


Shop  taik 

(Continued  from  page  68) 


reporter  had  gathered. by  watching 
and  listening  to  the  family.  There 
wasn’t  a  bureaucrat  in  the  story. 

There  are  many  techniques  to  help 
students  write  better.  Use  examples 
in  groups  of  threes.  Get  good  anec¬ 
dotes.  Get  good  quotes.  Use  physical 
description.  Pay  attention  to  the 
ending.  Active  voice.  Short  sen¬ 
tences.  Research.  Outline.  Rewrite. 
But  all  these  techniques  rely  on  one 
essential  —  the  reporter  has  already 
gathered  great  material. 

Indeed,  some  of  the  problems  that 
have  haunted  journalism  in  recent 


years,  the  hoaxes,  the  stories  with 
composite  characters,  the  Janet  Kent 
Cookes,  have  come  about  because  we 
had  people  with  great  writing  abilities 
who  struggled  as  reporters.  They 
wanted  to  write  gripping  material  but 
they  couldn’t  find  it.  So  they  sort  of 
fudged  it. 

The  next  time  someone  talks  about 
great  writing  in  newspapers,  throw  in 
a  word  for  great  reporting.  Without 
the  great  reporting,  the  writing 
doesn’t  work. 


Change  of  venue 

(Continued  from  page  32) 


cute  Coleman  because  of  insufficient 
evidence. 

The  investigation  was  reopened  in 
late  1986  following  complaints  from 
Ferreira’s  family  and  Dr.  John  Clark, 
a  Chico  neurosurgeon  who  treated  the 
victim.  The  county  again  refused  to 
charge  Coleman. 

But  last  spring,  the  state  attorney 
general’s  office  investigated  the  crime 
and  charged  Coleman  with  murder. 

Ingersoll  to  buy 
four  newspapers 
in  England 

Ingersoll  Publications  Co.  has 
reached  an  agreement  in  principle  to 
acquire  four  newspapers  in  England 
—  three  in  Birmingham  and  another 
in  Coventry  —  for  a  total  of  $  1 06  mil¬ 
lion. 

The  dailies  are  the  30,000  morning 
circulation  Birmingham  Post,  the 
260,000  evening  circulation  Birming¬ 
ham  Mail,  the  Birmingham  Sunday 
Mercury  with  170,000  circulation  and 
the  six-day  Coventry  Telegraph  with 
93,600  circulation. 

The  sale  involved  the  acquisition  of 
stock  from  the  Yattendon  Investment 
Trust,  which  is  controlled  by  the  Iliffe 
family. 

The  Iliffe  family  will  retain  a 
minority  interest  in  the  Coventry 
Telegraph  but  will  not  keep  any  inter¬ 
est  in  the  Birmingham  newspapers, 
according  to  James  Plugh,  an  Inger¬ 
soll  senior  vice  president. 

Ingersoll  will  form  a  United  King¬ 
dom-chartered  company  to  own  the 
dailies,  but  has  not  yet  decided  if  the 
U.K.  company  will  stand  alone  or 
become  a  subsidiary  of  one  of  Inger- 
soll’s  U.S.  newspaper  companies, 
Plugh  said. 

Ingersoll  and  the  Iliffe  family  will 
also  team  up  to  pursue  other  newspa¬ 
per  acquisitions  in  both  the  U.K.  and 
U.S.,  Plugh  said. 
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Houston  Post  plans 
six  special  sections 

The  Houston  Post  is  offering  six 
different  year-end  special  editorial 
sections,  targeted  to  specific  audi¬ 
ences  and  the  advertisers  wishing  to 
reach  them. 

October  sections  included  Home 
Furnishing,  Silver  Years  (targeting 
readers  aged  55  and  over).  Holiday 
Gift  Ideas  and  Space:  Today’s 
Challenge  —  Tomorrow’s  Future.  In 
December,  the  Post  will  be  publishing 
three  special  sections,  one  on  Books; 
one  titled  Sparkle,  Sparkle,  which 
features  gift  ideas;  and  one  on  the 
subject  of  Religion. 

Edit  board  includes 
college  paper  editor 

The  Herald-Dispatch  in  Hunting- 
ton,  W.Va.,  has  expanded  its  editorial 
board  to  include  the  editor  of  the 
Parthenon,  the  student  newspaper  at 
Marshall  University.  This  is  the  first 
time  someone  not  associated  with  the 
newspaper  would  be  a  member  of  the 
board. 

Herald-Dispatch  publisher  Dan  A. 
Martin  said  he  created  the  position  for 
the  student  newspaper  representative 
because  of  the  learning  experience  it 
would  provide  the  student  editor  and 
to  strengthen  relations  between  the 
Herald-Dispatch  and  the  journalism 
education  program  at  Marshall  Uni¬ 
versity. 

Publisher  charged 
with  conflict 

A  conflict  of  interest  complaint  has 
been  filed  with  the  California  Fair 
Political  Practices  Commission 
(FPPC)  against  a  publisher  who  was 
elected  to  a  city  council. 

The  complaint  concerns  John 
Mahoney,  publisher  of  the  monthly 
Imperial  Beach  Times,  who  ran  suc¬ 
cessfully  for  the  Imperial  Beach  City 
Couhcil  last  November. 

Richard  Kuhlemeier,  chairman  of 
the  city’s  architectural  review  com¬ 
mittee,  charged  in  his  recent  com¬ 
plaint  to  the  FPPC  that  Mahoney,  as  a 
council  member,  “has  participated  in 
making  decisions  in  which  he  has  a 
financial  interest  and  has  attempted  to 
use  his  official  position  to  influence 
decisions  of  the  city  council.” 

Mahoney  acknowledged  the  con¬ 


flict  of  interest  issue  has  been  raised 
in  the  city  but  said  that,  according  to 
his  informal  discussions  with  the 
FPPC  and  the  city  attorney,  a  conflict 
did  not  exist. 

Kuhlemeier,  a  former  Imperial 
Beach  planning  commissioner, 
claimed  Mahoney’s  paper  has 
received  ad  revenue  from  businesses 
with  an  interest  in  how  beachfront 
property  is  developed. 

Kuhlemeier  also  alleged  in  his  com¬ 
plaint  that  Mahoney  endorsed  himself 
and  two  other  candidates  during  the 
council  election,  and  that  his  wife, 
Tania  Wisbar,  the  Times  editor,  has 
used  the  paper  to  explain  and  amplify 
his  votes  on  the  council. 

Mahoney  told  E&P  that  none  of  his 
council  votes  so  far  have  involved  any 
Times  advertiser. 

“If  such  a  matter  does  come  up,  I 
will  ask  the  city  attorney  about  any 
conflict  of  interest,”  the  publisher 
said. 

Mahoney,  who  writes  a  column  for 
his  paper,  also  asserted  the  Times 
solicits  “opposition  views”  from 
readers  in  the  seaside  community 
near  San  Diego. 

Asked  if  the  thought  that  running 
for  council  in  itself  constituted  a  con¬ 
flict  of  interest,  Mahoney  replied: 
“Absolutely  not.  There  may  not  be 
precedent  for  it  in  the  electronic 
media  but  there  is  a  history  of  print 
people  entering  politics.” 

He  cited  the  late  William  Know- 
land,  who  served  as  a  U.S.  senator 
while  assistant  publisher  of  the  Oak¬ 
land  (Calif.)  Tribune. 

Candidate  told  to 
stop  using  tv  ciip 
in  campaign  ad 

A  Louisiana  television  station  had 
asked  its  attorneys  to  find  out 
whether  a  gubernatorial  candidate 
using  a  clip  from  one  of  its  newscasts 
in  an  ad  violated  copyright  law,  but 
when  the  station  asked  the  candidate 
to  stop  airing  the  ads  he  complied,  and 
the  issue  was  pursued  no  further. 

According  to  a  wire  service  dis¬ 
patch,  the  commercial  for  Secretary 
of  State  Jim  Brown  showed  a  clip  of 
an  interview  with  Gov.  Edwin 
Edwards  in  which  Edwards  said,  “I’ll 
give  my  enemies  a  tip.  If  they  really 
want  to  get  me  defeated,  the  best 
chance  they  have  is  to  get  me  in  a 
runoff  with  Jim  Brown.” 

The  station’s  newscasts  are  all 
copyrighted. 

Frank  Greer,  the  media  consultant 


who  produced  the  commercial, 
reportedly  said  that  Edwards  has 
repeated  the  statement  to  other  news 
organizations. 

“As  far  as  we’re  concerned,  it’s 
public  domain,”  Greer  was  quoted  as 
saying.  “Everywhere  in  the  country, 
we  have  always  used  public  state¬ 
ments  by  candidates  if  something  is 
said  that  voters  need  to  know  about.” 

Dan  Bates,  vice  president  and  gen¬ 
eral  manager  of  KSLA  in  Shreveport, 
La.,  said  the  station  simply  asked 
Brown  to  stop  airing  that  commercial, 
and  he  did.  “We’re  not  pursuing  it 
because  he  hasn’t  run  it”  since  then. 
Bates  said,  adding,  “it’s  a  dead 
issue.” 

National  ads  down 
for  Fla.  television 

National  advertisers  made  substan¬ 
tial  cuts  in  their  Florida  television 
market  expenditures  in  the  third  quar¬ 
ter  of  1987,  according  to  the  Televi¬ 
sion  Bureau  of  Advertising.  The 
period  covered  was  the  first  three 
months  of  the  tax  on  advertising  by 
the  state. 

Marketing  by  Broadcast  Advertis¬ 
ers  Reports  in  the  six  largest  Florida 
tv  markets  showed  national  advertis¬ 
ing  expenditures  on  a  market-by-mar- 
ket  spot  basis  totaled  $66,480,300 
during  July,  August  and  September 
1987,  a  decline  of  11.8%  from 
$75,342,000  in  the  third  quarter  of 
1986. 

The  decline  in  Florida  was  further 
emphasized  by  the  fact  that  national 
spot  tv  advertising  in  all  U.S.  markets 
rose  2.9%  in  the  third  quarter  of  1987, 
according  to  the  TvB. 

National  spot  decreases  were  regis¬ 
tered  in  five  of  the  six  Florida  markets 
ranging  from  6.9%  to  19.8%,  with  the 
exception  of  West  Palm  Beach/Ft. 
Pierce  where  the  increase  was  4.0%. 

Local  television  spot  advertising 
(retail)  in  the  third  quarter  of  1987  in 
the  six  Florida  markets  amounted  to 
$82,392,100,  compared  with 
$80,373,  icio  in  the  like  quarter  a  year 
ago,  an  increase  of  2.5%.  Throughout 
all  markets  in  the  U.S.,  local  tv  adver¬ 
tising  was  up  4.6%  in  the  third  quarter 
of  1987,  the  TvB  reported,  noting, 
however  that  more  than  half  the  local 
$2-million  increase  in  tv  advertising 
was  in  the  Mobile/Pensacola  ADI 
(area  of  dominant  influence),  a  part  of 
which  was  not  affected  by  the  tax. 

The  six  markets  monitored  by 
BAR,  out  of  1 1  in  the  state,  represent 
the  largest  share  of  tv  advertising  in 
Florida. 
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Gallup  moves  into  the  area  of  graphics 

The  survey  research  organization  adds  a  visual  feature  to  a  roster 
of  offerings  that  includes  the  52-year-old  ‘Gallup  Poll’  column 


Source:  The  Gallup  Organization  ©1987  Los  Angeles  Times  Syndicate 

A  recent  example  of  the  new  'Gallup  Graphics'  feature. 


By  David  Astor 

Last  month,  newspaper  readers 
found  out  that  the  percentage  of  peo¬ 
ple  who  smoke  has  decreased  from 
43%  in  1972  to  30%  today,  that  swim¬ 
ming  is  the  country’s  favorite  partici¬ 
patory  sport,  that  seat  belt  use  has 
quadrupled  since  1982,  that  about  half 
of  all  adult  Americans  own  handguns, 
and  more. 

It  was  no  surprise  that  this  informa¬ 
tion  came  from  the  Gallup  Organiza¬ 
tion.  After  all,  the  company  has  been 
surveying  the  public  for  newspapers 
since  1935. 

What  was  surprising  was  the  fact 
that  this  data  did  not  appear  in  the  52- 
year-old  “Gallup  Poll”  text  feature, 
instead,  it  was  part  of  the  new  “Gal¬ 
lup  Graphics"  panel  introduced 
October  i  2  by  the  Los  Angeles  Times 
Syndicate  (LATS). 

“People  these  days  like  to  have 
their  information  neatly  packaged,” 
said  George  Gallup  Jr.,  co-chairman 
of  the  board  of  the  Princeton,  N.J.- 
based  survey  research  organization. 
And,  he  noted,  they  want  it  fast. 

Gallup  Organization  president 
Andrew  Kohut  added  that  newspa¬ 
pers  are  increasingly  using  graphics, 
and  that  “there's  no  denying  the 
impact  of  USA  Today”  in  populariz¬ 


ing  this  method  of  conveying  informa¬ 
tion. 

Kohut  and  company  co-chairman 
Alec  M.  Gallup  developed  “Gallup 
Graphics”  with  the  help  of  LATS, 
which  is  distributing  the  feature  to 
papers  such  as  the  Baltimore  Evening 
Sun,  Boston  Herald,  Dallas  Times 


Herald,  Madison  Wisconsin  State 
Journal,  Pittsburgh  Press,  Sac¬ 
ramento  Bee,  Salt  Lake  (Utah)  Trib¬ 
une,  San  Diego  Union,  and  San  Fran¬ 
cisco  Chronicle.  “Gallup  Graphics” 
clients  include  “Gallup  Poll”  sub¬ 
scribers  as  well  as  papers  not  running 
that  text  feature. 

The  computerized  graphics,  which 
use  information  from  Gallup  surveys, 
are  available  in  color  or  black  and 
white .  They  appear  five  times  a  week, 
with  one  graphic  covering  food  or 
beverages,  one  focusing  on  business/ 
finance,  one  concentrating  on  sports, 
and  two  targeting  lifestyle  matters. 

They  are  sent  out  in  three-week 
batches  every  third  Monday,  two 
weeks  in  advance  of  suggested 
release  dates.  The  graphics  are  cur¬ 
rently  distributed  via  the  mail,  but 
Kohut  said  there  could  be  computer- 
to-computer  delivery  in  the  not-too- 
distant  future.  This  would,  among 
other  things,  enable  papers  to  use 
their  own  typefaces  on  the  graphics. 

The  Gallup  Organization  could  be 
moving  into  other  graphics  areas  as 
well.  George  Gallup  Jr.  and  Kohut 
reported  that  the  company  may  even- 


A  print  version  of  hit  game  show 

A  word  game  based  on  the  extremely  popular  Wheel  of  Fortune  television 
game  show  has  made  its  debut  in  over  100  newspapers. 

Clients,  according  to  King  Features  Syndicate,  include  the  Birmingham 
(Ala.)  News,  Boston  Herald,  Chicago  Tribune,  Dallas  Times  Herald,  Denver 
Rocky  Mountain  News,  Des  Moines  Register,  Detroit  News,  Houston  Chroni¬ 
cle,  Little  Rock  Arkansas  Gazette,  Los  Angeles  Herald  Examiner,  Milwaukee 
Sentinel,  Minneapolis  Star  and  Tribune,  San  Jose  Mercury  News,  and  Seattle 
Times. 

The  “Wheel  of  Fortune”  feature,  available  six  days  a  week  and  Sundays, 
offers  readers  three  word  puzzles  to  solve.  As  on  the  tv  show,  every  puzzle  has 
its  own  category  (such  as  people,  phrase,  or  thing)  and  a  time  restriction  based 
on  how  many  letters  are  revealed. 

“Wheel”  has  a  progressive  format.  A  new  puzzle  is  introduced  every  day, 
and  letter  clues  are  added  until  the  answer  is  revealed  on  the  third  day.  The 
Sunday  feature  is  also  progressive ,  and  includes  a  one-time  bonus  puzzle  every 
week. 

Wheel  of  Fortune,  a  Merv  Griffin  Enterprises  Production  that  premiered  in 
tv  syndication  in  September  1983,  has  about  42  million  viewers. 
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1984,  for  example,  the  feature  pre¬ 
dicted  Ronald  Reagan’s  59%  to  41% 
margin  of  victory  over  Walter  Mon¬ 
dale. 

During  a  presidential  election  year, 
about  80%  of  the  “Gallup  Poll"  col¬ 
umns  may  be  devoted  to  the  race  and 
related  matters  —  and  Kohut 
observed  that  the  1988  campaign  is 
shaping  up  as  a  particularly  interest¬ 
ing  one. 

“It’s  likely  to  be  a  much  closer 
election  than  in  1984,”  he  stated. 
“There  are  more  unknowns  than  in 
any  other  election  in  recent  history. 
Leading  Democrats  have  been 
knocked  out  early.  And  it’s  the  first 
presidential  race  in  a  long  time  [in 
which  there’s]  no  incumbent.  It’s 
very  hard  to  handicap." 

During  non-presidential  years,  per¬ 
haps  40%  of  the  “Gallup  Poll”  col¬ 
umns  focus  on  election-related  mat¬ 
ters  —  with  the  others  covering 
numerous  other  topics.  Recent  col¬ 
umns,  for  instance,  have  asked  peo¬ 
ple  what  they  think  about  the  Central 
American  peace  plan  (67%  said  the 
U.S.  should  back  it);  the  Judge  Rob¬ 
ert  Bork  nomination  (31%  favored 
him,  25%  opposed  him,  and  44%  were 
undecided  as  Senate  confirmation 
hearings  began);  the  Iran-contra 
(Continued  on  page  56) 


George  Gallup  Jr. 

tually  offer  visuals  with  the  “Gallup 
Poll”  column. 

This,  of  course,  would  not  be  the 
first  change  in  the  long  history  of  the 
twice-weekly  text  feature.  Com¬ 
puterization,  for  instance,  has  had  an 
enormous  impact  on  the  way  “Gallup 
Poll”  public  opinion  data  is  analyzed. 
And  the  column  in  recent  years  has 
provided  readers  with  more  informa¬ 
tion  about  matters  such  as  how  a 
survey  was  conducted,  sampling 


Andrew  Kohut 


error,  and  so  on. 

But  one  thing  that  has  remained  a 
constant  is  the  effort  to  be  objective. 
“This  is  vital,”  said  George  Gallup 
Jr.,  who  noted  that  people  of  various 
political  persuasions  check  the  way 
survey  questions  and  results  are 
worded. 

The  “Gallup  Poll”  is  perhaps  best 
known  for  its  pre-election  forecasting 
(Gallup’s  Paul  Perry,  now  retired, 
was  an  election-polling  pioneer).  In 


YULE  LOVE  OUR  PACKAGES  FOR  READERS. 


with  everything  from  holiday  fashions  and  gifts  to  party  tips 
and  recipes.  And  to  make  your  holidays  complete,  wrap  the 
season  up  with  our  exclusive  Christmas  ColorFoto. 

Call  toll-free  800-445-4555*  for  free  samples  of  Christmas 
and  Yuletide  Mini,  just  two  of  our  25  Special  Feature  Pack¬ 
ages.  They'll  make  your  revenues  shine  a  lot  brighter  this 
year. 


What  to  give  the  readers  who  have  everything.  Our  two 
Special  Ad  Packages,  of  course.  They're  both  wrapped  and 
ready  to  go. 

You  can  deck  your  pages  with  our  Yuletide  Mini  with  13 
features,  seven  with  art.  Or  choose  our  25-feature  Christmas 
supplement,  including  13  features  with  art  and  infographics. 

The  contents  of  our  packages  will  spruce  up  your  pages 


P.O.  Box  190  •  San  Diego,  CA  92112 

'Alaska,  California,  Hawaii  and  Canada,  ^11  collect  (619)  293*1818. 
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(Continued  from  page  55) 
hearings  (55%  thought  they  were 
good  for  the  nation);  Soviet  leader 
Mikhail  Gorbachev  (54%  gave  him  a 
favorable  rating);  and  premarital  sex 
(46%  now  believe  it’s  wrong,  up  from 
39%  in  1985). 

The  “Gallup  Poll”  —  written  by 
George  Gallup  Jr.  and  Gallup  vice 
president  James  Shriver  —  appears  in 
about  100  newspapers.  It  came  to 
LATS  in  1982  from  the  old  Field 
Newspaper  Syndicate. 

Other  Gallup  Organization  offer¬ 
ings  include  George  Gallup  Jr.’s  and 
Jim  Castelli’s  “Gallup  Religion  Poll” 
from  LATS  (see  E&P,  November  15, 
1986);  the  “Gallup  Youth  Poll”  from 
the  Associated  Press;  the  ""News¬ 
week  Poll”;  polls  for  Times  Mirror, 
individual  newspapers,  and  television 
stations;  and  so  on.  And  Gallup  has 
about  40  foreign  affiliates  conducting 
survey  research  in  over  80  countries. 

The  organization  was  founded  by 
George  Gallup  Sr.  (1901-1984). 


CS,  NAS  making 

Some  staff  reductions  have  been 
made  at  Creators  Syndicate  (CS)  and 
will  be  made  at  North  America  Syndi¬ 
cate  (NAS). 

Three  people  anonymously  phoned 
E&P  November  9  to  say  that  there 
have  been  at  least  four  recent  layoffs 
at  CS  because  of  alleged  financial 
problems.  But  Creators  founder/ 
president  Richard  S.  Newcombe  said 
a  total  of  three  editorial  and  adminis¬ 
trative  people  “with  combined  expe¬ 
rience  of  less  than  12  months”  were 
laid  off,  and  that  two  phone  salespeo¬ 
ple  were  hired  during  the  same 
period. 

“This  is  only  the  latest  round  of 
rumors  about  our  early  demise,”  said 
Newcombe.  “I  predict  we’ll  be  hear¬ 
ing  these  rumors  periodically  for  the 
next  20  years.  I  remember  hearing 
similar  rumors  about  Universal  Press 
Syndicate  and  the  Los  Angeles  Times 


‘Bloom’  Strip  causes  controversy 


At  least  20  newspapers  altered  the 
November  6  “Bloom  County”  comic 
or  replaced  it  with  an  old  “Bloom” 
episode. 

The  November  6  strip  —  which  was 
part  of  a  satirical  “Bloom”  series  in 
which  cartoonist  Berke  Breathed 
replaced  most  of  his  regular  charac¬ 
ters  with  scabs  —  showed  Opus  the 
penguin  substitute  “Li’l  Ollie  Funt” 
saying  “Reagan  sucks!” 

Washington  Post  Writers  Group 
sales  manager  A1  Leeds  said  the  syn¬ 
dicate  felt  the  word  “sucks”  was  in 
the  American  vernacular  and  not 
obscene.  But  some  “Bloom”  sub¬ 
scribers  (such  as  Newsday)  thought 
the  word  was  obscene,  while  others 
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Syndication  ; 
Associates,  Inc.i 


announces 

a  NEW  special  column  series 

[for  ‘Whom  ‘Hie’ 

'Brush  ‘roles 

by  PRISCILLA  HAUSER. 
America’s  first  lady 
of  tole  and  decorative  painting 

P.O.  Box  1000,  Bixby,  OK  74008 
(918)  366-6532 


SPECIAL 
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objected  to  the  remark  referring  to 
President  Reagan. 

The  New  York  Daily  News  and 
several  other  papers  substituted  the 
word  “stinks”  for  “sucks,”  and  at 
least  one  client  substituted  various 
punctuation  marks  that  cartoonists 
often  use  to  show  cursing. 

At  least  20  of  the  over  1,100  (daily, 
Sunday,  and  college)  “Bloom” 
clients  also  altered  or  replaced 
Breathed’s  November  11  comic, 
which  played  off  the  November  6 
strip  by  showing  Opus  saying  “Rea¬ 
gan  socks!”  Then  Milo  tells  him  that 
“sucks”  is  the  correct  word. 

The  Detroit  News,  which  ran  the 
November  6  “Bloom”  in  its  original 
form,  published  a  front-page  story 
about  the  controversy  on  November 
7.  Accompanying  the  piece  was  a 
number  readers  could  call  to  say 
whether  or  not  they  wanted  the  word 
“sucks”  to  stay  in  the  November  1 1 
episode.  Hundreds  responded,  with 
pro  and  con  opinion  about  evenly 
divided.  The  News  subsequently  car¬ 
ried  the  strip  unchanged. 

The  scab  character  in  the  Novem¬ 
ber  6  episode  (and  November  7  strip) 
looked  very  much  like  “Punk,”  the 
penguin  in  the  editorial  cartoons  of 
Universal  Press  Syndicate’s  Pat  Oli- 
phant.  Apparently,  Breathed  was 
responding  indirectly  to  the  criticism 
he  received  from  Oliphant  after  win¬ 
ning  the  Pulitzer  Prize  earlier  this  year. 


Staff  reductions 

Syndicate  10  years  ago.” 

He  added;  “After  the  stock  market 
crash  I  decided  to  scale  back  slightly 
to  bring  Creators  closer  to  the  break¬ 
even  point.” 

Newcombe  —  who  said  other  syn¬ 
dicates  periodically  lay  off  people  — 
noted  that  he  had  originally  projected 
getting  CS  out  of  the  red  in  1989.  He 
said  he  now  anticipates  this  happen¬ 
ing  next  year. 

The  executive  pointed  out  that  the 
10-month-old  CS  still  has  14  people  on 
staff.  “We  have  created  14  jobs  in  the 
syndicate  industry  in  less  than  a  year 
and  I  suspect  that’s  more  than  any 
other  syndicate,”  he  declared. 

Newcombe  added  that  CS  —  which 
has  a  stated  policy  of  offering  talent 
ownership  rights  and  shorter  con¬ 
tracts,  and  which  has  been  criticized 
by  rival  syndicates  and  praised  by 
creators  —  now  has  12  features. 
These  include  “Ann  Landers,” 
Johnny  Hart’s  “B.C.”  comic,  Tom 
Batiuk’s  “Crankshaft”  strip,  Her- 
block’s  editorial  cartoons,  and,  in  a 
recent  signing,  Stephen  Chapman’s 
column  (see  story  in  next  week’s 
issue). 

At  NAS,  about  a  dozen  of  the  32  or 
so  people  at  the  Irvine,  Calif.,  office 
will  be  dropped  —  with  severance  pay 
—  as  of  January  1.  Executive  editor 
Tom  Reinken  is  among  those  being 
terminated. 

King  Features  Syndicate  vice  presi¬ 
dent/creative  director  Dennis  R. 
Allen  said  some  kind  of  NAS  staff 
reduction  had  been  planned  ever 
since  the  Hearst  Corporation  offi¬ 
cially  purchased  the  former  News 
America  Syndicate  earlier  this  year. 

“There’s  some  duplication  of 
efforts  when  you  buy  a  syndicate,” 
stated  Allen.  “We’ve  tried  to  handle 
[staff  cutbacks]  as  sensitively  as  pos¬ 
sible.” 

Various  NAS  functions  already 
have  been  moving  to  Hearst/King’s 
New  York  City  headquarters  during 
the  past  few  months,  but  Allen  said  he 
still  wanted  to  keep  most  of  the  30- 
plus  California  staffers  on  the  payroll 
until  the  end  of  1987. 

The  Irvine  office  next  year  will  con¬ 
tinue  to  handle  things  like  Info- 
Graphics  (which  Allen  said  is  being 
expanded),  health  columnist  Dr. 
Larry  Lamb’s  newsletter,  and  reader 
mail  operations.  Functions  that  will 
be  handled  by  the  New  York  City 
staff  include  Select  Features  (book 
serializations,  etc.),  the  editing  of 
NAS  columnists,  and  so  on. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES 

AVAILABLE 


ANNOUNCEMENTS 


ENERGY 


"ENERGY  EXCERPT."  Great  for  how-to, 
auto  and  home  sections.  FREE  to  Cali¬ 
fornia  newspapers.  Illustrated,  camera- 
ready  ener^  tips  in  attractive  1  and 
2-column  formats.  Produced  as  public 
service  by  California  Energy  Commis¬ 
sion.  Roy  Heatly/Associates,  2131 
Capitol  Avenue,  Sacramento,  CA 
95816.  (916)  442-5000. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown,  NY  10940; 
(914)  692-4572. 


REAL  ESTATE 


INMAN  REAL  ESTATE 
NEWS  FEATURES 

Cartoon  graphic  service,  and  column 
(California  only).  Features  carried  by 
Miami  Herald,  Chicago  Sun-Times, 
New  York  Daily  News,  San  Francisco 
Examiner,  San  Diego  Union  and  many 
others.  Call  or  write  Bradley  Inman, 
5321  Manila  Ave.,  Oakland,  CA 
94618,  (415)  658-9252, 


"SENIOR  CLINIC".  Only  syndicated 
specialist-written  health  column 
addressing  medical  problems  of  your 
mature  (50  plus)  readers.  Weekly,  600 
words  (Q&A).  Sixth  year,  30  newspap¬ 
ers.  "Vifarm,  witty  authoritative,  excel¬ 
lent  reader  response"  (Rochester  (NY) 
Democrat  &  Chronicle).  Four  weeks' 
trial.  Samples,  rates.  Dr.  Frank  Macln- 
nis,  H.F.M.  Literary  Enterprises  ,  P.O. 
Box  307,  Edmonton,  Alberta,  Canada 
T5J  2J7  (403)  973-2361. 


WEEKEND  COLUMN 


SULTRY  BLONDES  and  GUNSHOTS 
Gumshoe!  deals  with  both  in  350  words 
ach  week.  Great  column  for  the 
leekend.  Stationhouse  Publications, 
591  East  8600  South,  Sandy,  UT 
4070. 


AND  SEW  ON 


PACE  SAVER!  Unique  column 
ombining  fashion,  sewing,  home 
ecoratlng  and  needlecrafts.  AND  SEW 
IN,  Box  71,  Martinsville,  NJ  08836 
201)  722-5676. 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. 


NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
_ (904)  234-1117 _ 

J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


NEWSPAPER  BROKERS 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (617)  644-5772. 
Appraisals*Consulting'‘Brokerage. 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fainvay,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGr& 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


Fournier  Media  Service  Inc. 
Appraisal«Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
(6 1 4)  889-9747  (6 1 4)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 
(513)  381-7775 

Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


NEWSPAPER  BROKERS 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPER  CONSULTANTS 


CONSULTATION  SERVICES 
Design  &  Graphics,  Advertising, 
Circulation,  Editorial;  Appraisals. 
Start-up  Specialist 

Howard  S.  Barbanel  &  Assoicates 
PO  Box  370773  Miami,  FL  33137 
(305)  865-2765 


James  M.  Adkins,  Sr. 

JMA  Consultants 
Newspaper/Consultants 
All  Phases 

8102  Windwood  Way 
Parker,  CO  80134 
(303)  841-4087 


NEWSPAPERS  FOR  SALE 


125  YR.  OLD  exclusive  weekly,  sunbelt, 
gross  $1.5  million.  Cash  offers  only  - 
10  times  cash  flow.  Write  Box  2496, 
Editor  &  Publisher. 


3  MILLION  CASH 

Management  wants  to  stay  as  majority 
absentee  owners  retire.  Totally  domin¬ 
ant  shopper  in  geographically  protected 
western  and  always  growing  market.  An 
impressive  operation. 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


AWARD-WINNING  MIDWEST  suburban 
weekly  group.  $1. 5-million.  Profitable 
gross.  Excellent  opportunity  tor  buyer 
with  strong  business  management. 
Motivated  owner  will  stay.  Box  2491, 
Editor  &  Publisher. 


BANKRUPTCY  AUCTION-The  Cumber¬ 
land  County  Times,  Crossville,  Tennes¬ 
see  will  be  sold  at  auction  3:30  PM  CST 
Friday,  November  20.  Sale  will  be  on 
the  premises  and  will  include  the  ongo¬ 
ing  business,  all  furniture,  fixtures, 
equipment  and  archives.  Terms:  15% 
earnest  money  balance  in  cash  within 
30  days.  Cumberland  County  Times 
publishes  weekly  1,400  paid  circula¬ 
tion,  also  publishes  super  times 
(controlled  circulation)  13,400.  Cross¬ 
ville  pop.  7,000.  Cumberland  county 
pop.  33,20(3.  Limited  financial  infor¬ 
mation  available.  Contact  John  C. 
McLemore,  Trustee,  PO  Box  2758, 
Nashville,  TN  37219.  Phone  (615) 
255-4545. 

Bk  case  No.  284-02302.  US  Bankrupt¬ 
cy  Court  Middle  District  of  TN. 


EXCITING  seven-year  old  weekly  in 
booming  fringe  of  major  metropolitan 
area  has  great  potential.  Partner  or  buy¬ 
out  sought  by  tired  owners  who  have 
been  running  to  keep  up  with  growing 
circulation.  Box  2440,  Editor  & 
Publisher. 

PAID  MIDWESTERN  weekly  with  TMC. 
Good  management.  Gross  over 
$500,000  and  growing.  Priced  below 
gross  on  good  terms  to  qualified  buyer. 
Box  2490,  Editor  &  Publisher. 
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NEWSPAPERS  FOR  SALE 


MONTHLY  TABLOID  for  seniors  in 
Southern  California.  12  to  36  pages  in 
two  years.  Tremendous  growth  poten¬ 
tial.  Has  county  support.  Under 
$100,000.  Sellers  will  carry.  Details 
available.  Brenda  B.  Abbott,  Realtor 
Associate,  1924  Tradewinds  Lane, 
Newport  Beach,  CA  92660;  (714) 
646-5959. 


NORTHERN  WISCONSIN  NEWSPAPER 
A  UNIQUE  OPPORTUNITY 
Enjoy  many  things  with  this  lively  news¬ 
paper.  Priced  below  gross  with  lots  of 
potential  for  growth.  Imagine.. ..owning 
your  own  business,  right  in  the  heart  of 
God’s  country;  it’s  the  American 
Dream!!  Call  today  tor  details;  Schmidt- 
Haus  Realty  at  (715)  543-2300  or 
(715)  543-2544  (evenings). 


NORTHWEST  MOUNTAINS  semi¬ 
weekly,  shopper,  4-unit  web  press, 
gross  $1.2  million.  Exclusive,  covers 
5-county  area,  college.  Under¬ 
developed,  terms. 

CAROLINA  WEEKLY,  with  web  press, 
over  5,000  paid  subs,  $300,000  plus 
gross.  Terms. 

KANSAS  WEEKLIES,  county  seat, 
unapposed,  industrial  based,  4-unit 
web,  gross  $640,000.  Terms. 
CHICAGO  SUBURBAN  weeklies,  full 
web  plant,  project  $2.5  million.  Fast 
growth  market.  Terms.  Management 
stay  on. 

MISSOURI  WEEKLY  AND  SHOPPER, 
non-competitive,  gross  $180,000,  pop. 
3,300,  circ.  2,900.  Terms. 
TENNESSEE  WEEKLY  fast  growth  area, 
gross  $750,000,  excellent  product. 
Cash  and  terms. 

IOWA  DAILY,  WEEKLY,  contiguous 
counties,  gross  $900,000.  Make  offer, 
reasonable  terms. 

For  information  write 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive 
Suite  10(3A,  Fairway,  KS  66205 


Profitable  New  Mexico  shopper, 
$135K.  Almost  $200K  gross  for  1986. 
We  have  others,  free  list.  ATN,  Inc.,  Bill 
or  Ed  Berger,  PO  Box  161503,  Austin, 
TX  78716-1503,  (512)  476-3950. 


TEXAS  WEEKLY  newspaper  group. 
Quarter  of  million  dollar  gross.  Profit¬ 
able.  Ideal  for  man-wife  team.  Write  Box 
2489,  Editor  &  Publisher. 


TIRED  OF  NEWS  BUREAUCRACIES? 
Wake  up  owning  established,  small- 
scale  reporting  business.  Ideal  for 
couples/partners  who  are  "California 
Dreaming.”  Box  2514,  Editor  & 
Publisher. 


NEWSPAPERS  WANTED 


COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 


Well-known  public  communications 
company  with  reputation  for  quality 
community  newspapers  seeks  small  to 
medium  sized  dailies,  weeklies  with 
potential  to  go  daily,  or  small  newspap¬ 
er  groups.  Company  is  well  financed, 
able  to  pay  cash,  experienced  in  acquis¬ 
itions,  and  interested  in  keeping 
management  in  place.  Confidentialiw 
guaranteed.  Write  Box  2519,  Editor  & 
Publisher. 

57 


ANNOUNCEMENTS 


PUBLICATIONS  FOR  SALE 


EXCEPTIONAL  QUALITY  periodical. 
First  time  offer.  Established  8  years 
exclusive  in  its  region.  Explosive  growth 
area,  Southeast  Florida.  Statewide- 
regional  recognition  and  linkages.  Some 
paid.  Gross  sales  in  exess  of  $280,000. 
Send  inquiries  to  Box  2438,  Editor  & 
Publisher. 


COMPUTER  CONSULTANTS 

CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 

WE  TALK  newspaper  production  ANo 
computer  systems.  Let  ALPHA  help  you 
with  your  system  search,  selection  and/ 
or  Installation.  Call  ALPHA  computer 
consulting,  1-800-637-4663,  then  at 
the  tone  dial  25742  (ALPHA). 


_ INVESTMENTS _ 

GROWING  CITY  BUSINESS  MAGAZINE 
needs  capital  to  expand  in  high-tech 
white  CO  lar  university  market.  Potential 
high  profit.  Inquiries  Mr.  Heath  (217) 
356-8110. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


150  PLUS  Top  Circulation  Ideas  of 
1987!  Same  day  mailing  service.  Full 
money  back  guarantee!  Send  $15  to: 
Jack  Einreinhof.  136  Yorkshire  Circle, 
Lynchburg,  VA  24502-2757. 


BURKE  CIRCULATION  SERVICES  - 
Sales.  Distribution,  Promotion.  Short  or 
Long  term  basis. 

(516)  588-2735 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

Circulation  Development.  Inc. 
Leader  in  Newspaper  Telemarketing 
Toll  Free  l-(800)  247-2338 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


PROFESSIONALISM  AND  POSITIVE 
public  relations  in  boy  crew  and  tele¬ 
phone  sales.  In  house  or  outside  prog¬ 
rams.  Any  size  newspaper.  Permanent, 
temporary  or  periodic  service.  National¬ 
ly  recognized  in  youth  and  adult  sales 
motivation.  (314)  282-0974. 


NEWSPAPER  MARKETING 

EFFECTIVE,  AFFORDABLE  paper 
research,  marketing,  ad  sales  plans. 
$395-$l,250.  250+  Clients-increase 
ad  sales-proven  results!!  Pulse 
Research  (503)  227-4660. 


SERVICE  &  REPAIR 

ASSOCIATED  WEB 
TECHNOLOGY  INCORPORATED 
Web  Press  installation  service  and 
repair  training  and  start-ups.  Specializ¬ 
ing  in  Harris  and  Goss  presses. 

Larry  Welch.  Route  3,  Box  153,  Tuttle, 
OK  h089.  1-800-338-9656. 


WEB  SPECIALIST-Press  Repair.  Relo¬ 
cation,  Erection,  Personnel  Training 
and  Start-ups.  Reasonable  Rates. 

Hank  Bustos  (301)  521-5178 


EQUIPMENT 
&  SUPPLIES 

CAMERA  &  DARKROOM 


SQUEEZE  LENSES  for  SAU/TAB. 
Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


COMPUTER  SOFTWARE 

CROSFIELD  HASTECH  3  HS-2330 
CPU’s  6  magician  terminals. 

No  reasonable  offer  will  be  refused.  Call 
today.  (813)  923-3635. 


PLATEMAKING 


NuArc  Flip-top  mdl  FT62V4UPNS 
NuArc  Flip-top  mdl  FT52LNS 
ONE  Corporation 

(404)  458-9351  Telex  700563 


_ MAILROOM _ 

GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 


LONG  LIFE  PLASTIC  PALLETS 
Supplying  “Super  D"  40  x  48  Pallets  to 
Maiirooms,  Nationwide  Since  1972. 
PDQ  PLASTICS  INC.,  (201)  823-0270. 
PO  BOX  1001-EP,  Bayonne,  NJ 
07002. 


MUELLER  MARTINI  TYPE  227  insert 
feeder  machines.  5  into  1  capability 
complete  with  Type  231  compensating 
stackers  and  “U"  type  infeed.  Two  (2) 
only  serial  Nos.  932083  and  932085. 
In  operation  three  years.  $125,000 
U.S.  each.  Contact: 

R.D.  Lindsay 
London  Free  Press 
London,  Ontario  Canada 
(519)  679-1111 


TWO  PACEPAK  MINISTACK  10-50 
counter-stackers.  Originally  purchased 
1980.  Both  in  good  working  order,  also 
includes  some  spare  parts.  $10,000 
each.  For  more  information  contact 
Burt  May  or  Doug  Davis,  The  Daytona 
Beach  News-Journal  (904)  252-1511. 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESFTTING 

APS  5  G,  70  Pica  with  Micro  L-8  Draw¬ 
er,  768K  Memory,  8/1600  Mag  Tape, 
APS  61  Communications,  Serial  I/O 
Option,  3  yrs.,  $55,000. 

BOB  WEBER.  (216)  831-0480. 


BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
C(j  parts  available.  Call  GRAPH-X  INC. 
(215)439-1942  Telex  846239 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


CG  8400,  MCS-10,  Preview,  $17,000: 
CG  8600/45,  $17,000: 

CG  8668,  $20,000 
David  John  (216)562-5000 


COMPJGRAPHIC  8600,  45  pica  with 
fonts.  $17,000  or  best  offer.  (813) 
484-2611,  Bob  Vedder. 


Computer  Power  Backup  with  Surge 
and  Shut-Off  Protection  15KW,  like 
new,  $10,000;  WINCO  Backup  Power 
Generator  35KW  with  35,000  W, 
$9,000. 

BOB  WEBER.  (216)  831-0480. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


NATIONAL  GRAPHIC  ARTS  EQUIP¬ 
MENT  BROKERS  CG,  VARITYPER, 
VGC,  LINOTYPE,  ITEK,  NU  ARC, 
AUTOLOGIC,  KODAK.  IBM,  LOG  E, 
DSA.  THE  DAVID  JOHN  COMPANY 
(216)  562-5000. 


PRINTED  CIRCUIT  BOARDS  and  a  wide 
variety  of  typesetter  parts  for  almost  all 
models  of  CG  equipment  and  other 
manufacturers.  Call  for  a  free  catalogue 
tailored  to  your  needs.  Over  1000 
boards  in  stock. 

BOB  WEBER.  (216)  831-0480. 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
B^ob  Weber,  (216)  831-0480 


_ PRESSES _ 

3  UNIT  AND  FOLDER,  18,000  per  HR. 

22  3/4  X  36",  delivery  and  install 
under  $50,000. 

6  UNIT  NEWS  KING,  2  folders,  6  roll 

position,  2  motor  drives,  run  as  6  unit 

press  or  2  and  4  unit.  Will  sell  as 
2  unit  or  4  unit. 

SUBURBAN  900  add  on  units,  1  unit 
Suburban  with  modified 
community  folder. 

KODAK  POLYMATIC  plate  processor, 
model  30  subtractive. 

BALDWIN  ALLIGNER,  2  year  old, 

2  Web. 

2  WEB  auto  pasters. 

(408)  289-1400  Telex  172644. 


DON’T  SELL  YOUR  WEB  PRESS  ' 
until  you  contact  Newman  International 
Web  Press  Sales  (913)  362-8888. 


GOSS  COM  M  U  N ITY  -  3  grease  units  with 
sidelay-and  community  folder,  15  hp 

GOSS  SUBURBAN  -  2  units  of  900 
available  now 

COLOR  KING  -  K-J6  upper  former 

Call  Web  Specialties  Inc. 

(916)  635-1610 


GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives 
Harris  V25  jpper  balloon  former 
Goss  S/C  folder 

TKS  8  units  21  1/2"  (43"  circumfer¬ 
ence)  2  jaw  folders,  pasters  1977. 
Goss  Urbanite  1,000  Series,  7  mono, 
folder,  3  color  unit. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
3  Butler  Pasters,  1  Guilmont  1/4  folder 
&  trimmer. 

WANTED;  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)459-9700  Telex  206766 


EQUIPMENT  &  SUPPLIES 


_ PRESSES _ 

FOR  SALE:  Compugraphic  MCS  System 
with  dual  work  stations,  dual  disk 
drives.  High  range  8216  typesetter  with 
20  typefaces.  Excellent  condition. 
$12,000.  Call  Bob  Horne  at  (703) 
669-2181. 


GOSS  URBANITE  II,  only  2  years  old. 
21  1/2  "  cut-off,  60,000  pph. 

3  mono  units,  1  tricolor,  folder,  3 
pasters  plus  much  more.  Available 
immediately.  Offered  exclusively  by 
Inland  at  1-800-255-6746  or  (913) 
492-9050. 


2-UNIT  COLOR  KING  web  offset  press 
doing  excellent  quality  legal  publication 
on  book  stock.  Can  be  seen  running. 
Available  in  30  days. 

WEB  PRESS  CORPORATION 
Midwest  Office  (816)  931-5291 
4200  Pennsylvania,  Ste.  210 
Kansas  City,  MO  64111 
Contact:  Terry  Morton 


Goss  Metro,  4  units,  1  deck 

Urbanite,  4  units,  2  3-colors 
Urbanite  ’lOOO’series  folder 
Suburban,  8  units.  Urbanite 
folder 

SC  4  units  (circ.),  1978 
SC,  3  units,  1972-75 
Upper  formers  for  Goss  folders 
ONE  Corporation 

(404)  458-9351  Telex  700563 


HARRIS 

Harris  V15-A,  4  units  1  folder 
Harris  V15-A  add  on  units, 

Harris  V-25  add  on  units 
Harris  upper  former  to  fit  JF-25, 

JF-4,  JF-7 

GOSS 

4  unit  community  SSC  21  1/2  inch 
cutoff 

5  unit  community  SSC  21  1/2  inch 
cutoff 

5  unit  community,  suburban  folder 

22  3/4  inch 

MISCELLANEOUS 
Goss/Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  V15-A,  V15-D.  V22, 
V25  Goss  community  cylinders  and 
copper  rollers 

All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD.,  NAUGATUCK, 
CT  06770 

(203)  723-0928  Telex  140186 

TURNKEY,  QUOTATION  AVAILABLE 
25  -  Nohab  Ampress  Units  1970-5 
6-128  Page  Folders 

6  -  13  Side  Color  Humps 
25  -  Angle  Bar  Assemblies 

25  -  42^  Fully  Automatic  Auto-pasters 
Modern  Electronic  Thristor  Drives 
70,000  CPH 

23  9/16"  Cut-off,  90°  Stagger 
Fitted  with  Magnetic  Shims 
Complete  Platemaking  system  available 
Complete  Mailroom  available 

All  Equipment  manufactured  1970-5 
Part  of  the  equipment  can  be  inspected 
on  edition 

Part  of  the  equipment  is  available 
immediately 

Box  2484,  Editor  &  Publisher 


The  Classified  Pages  of  EDITOR  &  PUBLISHER 
move  mountains...  of  equipment ,  supplies, 
services. ..for  the  newspaper  trade.  Call  us, 
tvhen  you  need  Classified. 


212  675-4380 
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EDITOR  &  PUBLISHER  for  November  14,  1987 


CLASSIFIED  ADVERTISING 

Order  Blank 

NarriA 

(Vimpany 

Address _ 

OHy 

<;tatn  7ip 

Phnna 

Olassiflrjitinn 

Aiithnri7a<i  Si(}natiira 

fVipy 

CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1987 

LINE  ADS  POSITIONS  WANTED 

1  week  —  $5.50  per  line  1  week  —  $3.50  per  line 

2  weeks  —  $4.90  per  line,  per  issue.  2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $4.10  per  line,  per  issue.  3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $3.25  per  line,  per  issue.  4  weeks  —  $2.30  per  line,  per  issue. 

Add  $6.00  per  insertion  for  box  service.  Add  $3.50  per  insertion  for  box  service. 

Count  as  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  tiorders.  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  or  more  times  $75  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  ft  Publithor 

11  West  19lh  Street.  NY.  NY  10011.  (212)  675-4380. 

EDITOR  &  PUBLISHER  for  November  14,  1987 


EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

PRESSES 

PRESSES 

PRESS  EQUIPMENT 

1  News  King  floor  unit 
fully  reconditioned 

2  News  King  units  “as  is" 

1  KJ6  1/2  and  1/4  page  folder 

4  Color  King  units  with  KJ6  folder 

6  Unit  News  King  with  KJ6  folder 

2  Community  oil  lubricated  add-on 
units 

2  Unit  Community  oil  lubricated  with 
Community  folder 

7  Unit  SSC,  1983,  21  1/2",  4-high,  3 
floor  Community  units 

13  Unit/4-folder  (Community  SC  &  SSC 
1975/1985  consisting  of  floor  units; 
4-high;  stacked  units;  four  105 
Count-O-Veyors 

4  Unit  Goss  Suburban  with  Suburban 
folder 

4  Unit  Goss  Urbanite  II,  21  1/2”  cut¬ 
off,  3  pasters,  1985  vintage 

10  Unit  1000  Series  Urbanite;  6  floor 
position;  4  stacked;  upper  former;  skip 
slitter  1973/76 

1  Harris  V-15A,  unit  and  JF7  folder 

4  Unit  Harris  V-15A,  1970  vintage 
Community  splicers  manufactured  by 
AMAL;  Imprinter 

CALL  US  IF  YOU'RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS! 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 

HARRIS 

-N-845,  8  units.  1-RBC2. 

-N-845,  5  units,  1-RBC2,  1974 
-V-15D.  8  units.  JF-25,  JF-4,  1980 
-V-15A,  4  units. 

-V-15  "Vanguard”,  2  units  (add-on) 

GOSS 

-Metro.  4  units,  1  half  deck,  22  3/4 
-Metroliner,  2  units,  half  deck,  22 
-Goss  SSC  add  on  units  1980,  22  3/4 
-Urbanite  add-on  units  and  folders 
BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 

NEWSPAPER  PRESSES 

Rebuilt  and  guaranteed 

GOSS  COMMUNITY  3-Unit  press, 
running  side  register,  folder  w/  20  H.P. 
drive,  complete  press  with  all 
accessories. 

GOSS  SC  FOLDER  rebuilt,  1/4  fold  tape 
delivery,  50  H.P.  Fincor. 

NEWSKING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER,  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 

Camano  Island,  WA  98292 
(206)  387-0097 

PRESS  EQUIPMENT 

Will  sell  as-is  reconditioned,  or  remanu¬ 
factured.  Extended  warranty  available 
on  remanufactured  equipment.  Will 
quote  F.O.B.  our  warehouse,  and  turn¬ 
key  installed  prices. 

Harris  VI 5A;  7  units,  1976 

Harris  JFl;  Folder  w/50  HP  Motor  & 
Drive 

Harris  JF7;  Folder,  w/upper  former 
Harris  JF4:  Folder 

Harris  VISA;  3  units,  1971 

Harris  VISA;  6  units,  1973 
*^'1^70°*°'^  King,  5  units,  KJ6  Folder, 

This  is  a  partial  list  of  our  ever  changing 
inventory.  Call  us  with  your  equipment 
needs. 

We  buy  Printing  Equipment 

PRESS  ENGINEERING  &  SALES,  INC. 
747  Lauren  Parkway 

Stone  Mountain,  Georgia  30086 
Telephone:  (404)  297-9218 

Telex:  154111/  154197  OCOM  UT 
Facsimilie;  (404)  393-2604 

TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 

1  -  Half  deck 

8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers  -  22  3/4" 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40”) 
Tension  lockup  -  with  K  &  F 
DiLitho  saddles 

Electric  compensators,  skip 
slitter 

HOE  COLORMATIC  -  22  3/4"  cutoff 

8  -  units 

1  -  double  3:2  folder 

6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 

MISC.  EQUIPMENT 

4  Goss  Mark  II  color  cylinders 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 

NEWS  KING  6  units,  1  KJ6  folder.  30 
HP,  1  KJ  4  folder,  15  HP,  6  roll  stands, 
complete  press.  Can  be  seen  running. 
Available  November  1987.  Call  Web 
Specialties,  Inc.  (916)  635-1610. 

NOTICE  TO  OUR  GOOD 
CLASSIFIED  ADVERTISERS: 

The  E&P  issue  for  November  28  will  close 

Friday,  November  20  at  2:00  pm 
for  line  ads. 

For  display  ads,  the  closing  will  be 
Wednesday,  November  18. 

HAVE  A  SAFE  AND  HAPPY 
THANKSGIVING!! 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


Used  L50,  50  hp  motor  wanted  for 
V-15A  Harris  offset  press,  138 
amperes,  208  volts  any  condition, 
(317)  345-5133. 


_ PRESSROOM _ 

HARRIS  REEL  STANDS  (4).  10  years 
old.  Available  immediately.  Best  offer. 
Call  Clarence  Gicker  (215)  622-8800. 


HELP 

WANTED 


_ ACADEMIC _ 

ASSISTANT  PROFESSOR 
(tenure  track)  to  teach  Journalism  skills 
courses  in  writing,  editing,  and 
graphics/design.  Masters  degree, 
professional  experience  and  demon¬ 
strated  teaching  competence  required 
for  tenure.  Salary-up  to  $25,000.  Nine 
of  summer  teaching.  Position  starting 
date-  August  16,  1988.  Application 
deadline-  January  15,  1988.  Submit 
letter  of  application,  vita,  and  addres¬ 
ses  of  at  least  three  references  to:  Dr. 
Don  B.  Morian,  Chairperson;  Dept,  of 
Communication;  University  of  Dayton, 
Dayton,  OH  45469. 

CHAIR,  JOURNALISM  DEPARTMENT, 
North  Texas  State  University,  for  fall, 
1988.  Salary  competitive.  Department 
accredited  by  ACEJMC  in  seven  under¬ 
graduate  sequences  and  in  master’s 
programs.  Position  requires  PhD, 
demonstrated  teaching  excellence, 
established  reputation  in  scholarship, 
significant  professional  experience, 
experience  in  academic  administration. 
Application  deadline  Jan.  15,  1988, 
but  applications  considered  until  posi¬ 
tion  is  filled.  Send  letter  and  resume 
and  have  three  letters  of  recommenda¬ 
tion  sent  to  Journalism  Search  Commit¬ 
tee,  Box  5278,  NTSU,  Denton,  TX 
76203.  Equal  Opportunity/Affirmative 
Action  Employer. 


HELP  WANTED 


ACADEMIC 


DIRECTOR  OF  STUDENT  MEDIA 

The  University  of  South  Carolina  Depar- 
ment  of  Student  Life  seeks  an  enthu¬ 
siastic,  motivated  individual  as  Director 
of  Student  Media.  Reporting  to  the 
Dean  of  Siudent  Life,  the  Director’s 
responsibilities  will  include  the  overall 
administration  of  the  services  and  prog¬ 
rams  offered  by  the  Office  of  Student 
Media,  supervision  of  the  Assistant 
Director;  clerical,  graduate  assistant, 
and  student  assistant  staff;  as  well  as 
buydgetary  and  fiscal  management. 
Masters  degree  in  Journalism,  Student 
Personnel  Services,  Business  or  related 
field  and  three  to  five  years  experience 
required.  Specialized  knowledge,  train¬ 
ing,  or  experience  in  print  media  and 
radio  as  well  as  experience  in  student 
development  theory  are  highly  desir¬ 
able.  Salary  range  is  $25,365- 
$36,327.  Desirable  starting  date  is 
February  15,  1988,  but  negotiable. 
Please  submit  letter  of  application, 
resume,  three  letters  of  recommenda¬ 
tion  and  five  additional  references  to 
Ralph  Johnson,  Assistant  Dean  of 
Student  Life,  University  of  South  Caroli¬ 
na,  Columbia,  South  Carolina  29208, 
(803)  777-7716.  The  University  of 
South  Carolina  is  an  Equal  Opportunity, 
Affirmative  Action  Employer.  Applica¬ 
tion  deadline  is  December  4,  1987. 


DOCTORAL  ASSISTANTSHIPS.  The 
University  of  Tennessee  seeks  outstand- 
ing  academics  and  professional 
journalists/PR  for  doctorial  study  in 
communications.  Coursework  emphas¬ 
izes  theory/research  core  with 
journalism/PR  concentration,  leading  to 
research  and  university  professorship 
positions.  Applicants  should  complete 
coursework  in  two  years.  Persons  with 
significant  media  experience  plus 
bachelors  degree  may  be  admitted 
directly  into  Ph.D.  program.  Teaching/ 
research  assistantships  available. 
Complete  application  for  fall  1988  due 
March  1.  GRE  required.  Also,  one-year 
M.S.  program  in  media  management  for 
qualified  applicants.  Contact  Dr.  H.H. 
Howard,  Communications,  University  of 
Tennessee,  Knoxville,  TN 
37996-0313. 


HELP  WANTED 


ACADEMIC 


Candidates  are  sought  for  an  ADVER¬ 
TISING  faculty  member  at  Drake 
University,  to  help  direct  the  School’s 
largest  sequence  and  provide  graduate 
program  leadership.  Candidates  should 
have  professional  and  academic 
credentials  consistent  with  appoint¬ 
ment  at  the  rank  of  assistant  or  associ¬ 
ate  professor.  Join  a  collegial  faculty 
with  a  program  that  emphasizes  teach¬ 
ing  excellence.  For  further  information 
or  to  apply  write  Dean  Henry  Milam, 
School  of  Journalism  and  Mass  Commu¬ 
nication,  Drake  University,  Des  Moines, 
Iowa  50311.  Equal  Employment 
Opportunity  (M/F)  Employer. 


FACULTY  POSITION  -  JOURNALISM 

Regional  campus  of  University  of  Pitts¬ 
burgh  seeks  director  for  established 
print  Journalism  program,  effective 
September  1988.  Extensive  experience 
in  newspaper  field  and  graduate  degree 
in  Journalism  or  Mass  Communications 
required.  Expected  to  teach  courses  in 
reporting  and  editing,  feature  writing 
and  magazine  writing,  and  to  direct 
independent  studies  in  senior  writing 
projects  and  community  Journalism. 
Successful  college  teaching  and  experi¬ 
ence  with  VDT  desirable.  Position  also 
involves  directing  internship  program 
and  advising  student  newspaper. 
Tenure  track.  Salary  and  rank  depen¬ 
dent  on  qualifications.  Send  letter  of 
application,  resume,  official  transcripts 
and  at  least  three  letters  of  reference  to 
Carroll  Grimes,  Chair,  Search  Commit¬ 
tee,  Humanities  Division,  University  of 
Pittsburgh  at  Johnstown,  Johnstown, 
PA  15904,  By  JANUARY  11,  1988. 
UPJ  is  an  Affirmative  Action,  Equal 
Opportunity  employer. 


EMERSON  COLLEGE 

The  Division  of  Mass  Communication  at 
Emerson  College  is  seeking  two  new 
faculty  members  in  journalism.  The 
Division  has  sequences  in  television, 
radio,  film,  and  print  and  broadcast 
journalism,  and  has  approximately 
1000  graduate  and  undergraduate 
majors  of  the  total  college  enrollment  of 
about  2300. 

PRINT  JOURNALISM:  Tenure  track. 
Salary  and  rank  dependent  on  qualifica¬ 
tions.  Appointment  for  September  1, 
1988,  to  teach  courses  in  newswriting, 
reporting,  editing  and  appropriate 
specialty  areas.  Will  also  advise  college 
newspaper.  Professional  experience 
required.  Doctorate  strongly  preferred 
but  exemplary  professional  experience 
will  be  considered. 

JOURNALISM:  Tenure  track.  Salary 
and  rank  dependent  on  qualifications. 
Appointment  for  September  1,  1988, 
to  teach  advanced  and  graduate 
courses.  Doctorate  required.  Should 
have  experience  in  such  areas  as  print 
journalism,  media  ethics,  TV  program¬ 
ming,  media  management  and  broad¬ 
cast  journalism. 

Applicants  should  send  cover  letter,  vita 
and  list  of  three  references  to:  Dr. 
Robert  Hilliard,  Search  Committee 
Chair,  Division  of  Mass  Communica¬ 
tion,  EMERSON  COLLEGE,  100 
Beacon  Street,  Boston,  MA  02116.  All 
materials  must  be  received  by  January 
15,  1988. 

EMERSON  COLLEGE  is  the  only  fully 
accredited  specialized  undergraduate/ 
raduate  institution  in  the  United 
tates  dedicated  to  the  study  of  the 
communication  arts  and  sciences. 

EMERSON  COLLEGE  is  an  equal  oppor¬ 
tunity  affirmative  action  employer. 
Women  and  minorities  are  encouraged 
to  apply. 


HELP  WANTED 


_ ACADEMIC _ 

Drake  University  seeks  assistant  or 
associate  professor  in  Media  Graphics 
and  Photography.  Tenure  track.  Candi¬ 
dates  should  have  3  to  5  years  of  profes¬ 
sional  and/or  teaching  experience, 
advanced  degree,  commitment  to 
undergraduate  instruction.  Applications 
from  minority  group  members  and 
women  encouraged.  Send  resume  and 
references  to  Dean  Henry  Milam, 
School  of  Journalism  and  Mass  Commu¬ 
nication,  Drake  University,  Des  Moines, 
Iowa  50311. 


GRADUATE  ASSISTANTSHIPS  for 
master’s  program  in  accredited 
Reynolds  School  of  Journalism.  $6,000 
stipends  for  nine  months,  plus  tuition 
reduction.  Application  deadline  March 
31.  Contact  IJavid  Coulson,  University 
of  Nevada,  Reno,  NV  89557.  (702) 
784-6898.  AA/EOE. 


Graduate  teaching,  research  and  admi¬ 
nistrative  associates  in  all  fields  of  mass 
communication  needed  for  88-89  in 
School  of  Journalism.  $780/month 
stipend,  waiver  of  tuition  and  fees. 
Four-quarter  MA  program.  Contact: 
Graduate  Chair,  School  of  Journalism, 
Ohio  State  University,  Columbus,  OH 
43210. 


JOURNALISM  TEACHER  for  newswrit¬ 
ing,  reporting,  feature  and  editorial 
writing  courses.  Experienced  student 
newspaper  advisor  preferred;  familiarity 
with  newsroom  computer  systems,  2-5 
years  good  professional  experience 
Master's  required,  doctorate  preferred. 
Prior  successful  teaching  experience 
helpful.  Assistant  or  Associate  Profes¬ 
sor  rank  depending  on  qualifications. 
Minimum  $28,700  for  9-month  posi¬ 
tion.  Send  letter,  latest  resume,  three 
recommendation  letters,  official  tran¬ 
scripts  to  Dean,  School  of  Journalism, 
Media  and  Graphic  AT  ,  108  Tucker 
Hall,  Florida  A&M  University,  Tallahas¬ 
see,  FL  32307.  Deadline  December 
10,  1987.  Position  available  August  6, 
1988.  FAMU  is  an  Equal  Opportunity/ 
Equal  Access  University. 


JOURNALISM:  Instructor  or  Assistant 
Professor  (full-time,  tenure  track)  to 
teach  print  and  broadcast  journalism 
courses  at  small  liberal  arts  college 
located  in  south-central  Michigan. 
Depending  on  the  successful  candi¬ 
date’s  degrees,  experiences,  and  prefer¬ 
ences  he/she  will  teach  courses  in 
newswriting,  editing,  advertising  copy 
writing,  layout,  photojournalism,  broad¬ 
cast  production,  public  relations,  and/ 
or  media  management.  A  Master’s 
degree  in  Journalism  ora  related  field  is 
required;  professional  print  or  broad¬ 
cast  experience  is  desired.  Position 
available  Fall,  1988.  Send  letter  of 
application,  resume,  and  names  and 
telephone  numbers  of  three  references 
by  December  15,  1987  to:  Dr.  B.  Lee 
Cooper,  Dean  of  The  College,  Olivet 
College,  Olivet,  Michigan  49076.  Olivet 
College  wishes  to  insure  that  this  search 
identifies  qualified  minority  candi¬ 
dates.  Applicants  belonging  to  this 
group  are  encouraged  to  identity  them¬ 
selves  if  they  wish. 


JOURNALISM:  Instructor/Assistant 
Professor;  tenure  track  position;  avail¬ 
able  September  1,  1988.  Teach  intro¬ 
ductory  journalism  (Print/Broadcast), 
reporting,  news  and  feature  writing. 
Maintain  media  contacts,  advise 
students.  Prefer  professional  newspap¬ 
er  and  college-level  teaching  experience 
and  ability  to  work  with  computer  lab 
equipment.  M.A.  required;  Ph.D. 
preferred.  Letter  of  application,  vita  and 
3  references  to  Ernest  Wyatt,  Landrum 
Box  8091,  Georgia  Southern  College, 
Statesboro,  GA  30460-8091.  Applica¬ 
tion  deadline  is  January  5,  1988.  AA/ 
EOE. 


ATWOOD  CHAIR  OF  JOURNALISM 
University  of  Aiaska,  Anchorage 

The  University  of  Alaska,  Anchorage  maintains  a  pool  of 
nominees  and  applicants  from  which  the  Atwood  Chair  of 
Journalism  is  filled.  New  nominations  and  applications  are 
sought  at  this  time  for  the  1988-1989  academic  year. 
Applications  will  be  reviewed  beginning  January  15, 1988. 

This  is  a  distinguished  Visiting  Professorship  filled  annually  by 
a  nationally  recognized  journalist  or  journalism  educator. 
Previous  teaching  experience  is  desirable  but  not  required. 
Applicants  should  exhibit  ability  and  desire  to  teach.  Salary  is 
$65,000  plus  benefits  for  nine  months.  A  moving  allotment  is 
also  paid. 

Send  inquiries,  nominations,  and  applications  to  Dr.  Sylvia 
Broady,  Chair,  Search  Committee,  Department  of  Journalism 
and  Public  Communications,  University  of  Alaska,  Anchorage, 
321 1  Providence  Drive,  Anchorage,  AK  99508. 

To  ensure  consideration  for  the  88-89  academic  year, 
applications  should  be  received  by  January  15, 1988.  Inquiries 
for  future  years  are  welcome  at  any  time. 

UAA  is  an  Equal  Opportunity/Affirmative  Action  Employer  and  Educational  Institution 
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HELP  WANTED 


ENGLISH/JOURNALISM;  tenure-track 
position,  Assistant  Professor  of  English. 
Required:  doctorate  in  English  or  jour¬ 
nalism,  with  substantial  academic 
background  in  both  fields.  Applicants 
must  be  prepared  to  teach  undergradu¬ 
ate  courses  in  journalism  and  freshman 
composition.  Send  letter  of  application, 
curriculum  vitae,  three  current  letters  of 
recommendation,  and  official  tran¬ 
scripts  to  Search  Committee,  English 
Department  EP1114,  Millersville 
University,  Millersville,  PA  17551  by 
12/1/87.  Millersville  University  is  an 
affirmative  action  employer. 


JOURNALISM  ETHICS:  The  Poynter 
Institute  for  Media  Studies  seeks  an 
associate  director  to  head  its  Journal¬ 
ism  Ethics  Center.  Duties  include: 

•  Direct  the  Ethics  Center  of  the  Insti¬ 
tute,  including  planning,  budgeting, 
and  recruiting. 

•  Organize  and  conduct  5  to  7  ethics 
seminars  annually,  and  teach  in  other 
Institute  seminars. 

•  Conduct  and  publish  applied  research 
on  journalism  ethics. 

•  Speak  at  professional  conferences 
and  arrange  sections. 

•  Participate  in  a  community  of  journal¬ 
ism  scholars. 

The  Institute  has  no  specific  profile  in 
mind,  but  would  like  to  hear  from  either 
scholar/teachers  or  mid-career  profes¬ 
sional  journalists  with  some,  but  not 
necessarily  all,  of  the  following 
qualifications: 

•  Ability  to  teach  effectively  in  a 
number  of  formats. 

•  Ability  to  write  clearly  and  gracefully 
for  professional,  academic,  and  general 
audiences. 

•  Ability  to  speak  in  demanding  nation¬ 
al  forums. 

•  Ability  to  manage  a  small  program. 

•  Professional  experience  in  print  or 
broadcast  journalism. 

•  Advanced  academic  or  professional 
degrees. 

Poynter  faculty  members  continually 
educate  themselves  in  areas  where  they 
lack  direct  journalistic  experience,  and 
a  successful  candidate  must  demons¬ 
trate  the  ability  to  master  a  variety  of 
new  areas  with  speed  and  precision. 
The  starting  salary  is  negotiable,  most 
likely  in  the  $55,000'  range,  with 
good  benefits.  The  position  is  open 
immediately,  and  The  Institute  would 
like  to  fill  it  no  later  than  the  early  fall  of 
1988. 

The  Poynter  Institute  is  a  non-profit 
educational  institution  dedicated  to 
raising  levels  of  excellence  in  journal¬ 
ism  in  four  linked  areas:  writing,  ethics, 
graphics,  and  management.  The  staff 
conducts  short  seminars  for  small 
groups  of  highly-motivated  mid-career 
journalists,  as  well  as  programs  for 
college  and  graduate  and  university 
teachers.  The  faculty  pursues  practical 
research,  publishing  widely  in  profes¬ 
sional  and  trade  journals  and  books, 
speaks  at  conferences,  and  consults  for 
individual  news  organizations. 

The  Institute  operates  from  a  beautiful 
new  building  in  St.  Petersburg,  unique¬ 
ly  equipped  to  encouraged  teaching, 
thinking,  writing,  and  collegiality. 
Faculty  members  participate  in  an  intel¬ 
lectually  rich  community,  characterized 
by  high  ideals  and  standards,  and  they 
have  a  direct  influence  on  the  top  eche¬ 
lons  of  the  news  profession.  The  Insti¬ 
tute  has  a  first-rate  media  library  and 
highly  developed  research  services.  The 
institution  funds  its  own  research 
internally. 

We  particularly  encourage  women  and 
minority  applicants.  Send  resume  and 
references  by  December  15,  1987  to: 
Dr.  Roy  Peter  Clark,  chair 
Search  Committee  for  Ethics  Faculty 
Poynter  Institute  for  Media  Studies 
801  Third  Street  South 
St.  Petersburg,  FL  33701 
(813)  821-9494 
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MEDIA  GRAPHICS  -  Tenure  track  open¬ 
ing  August  1,  1988,  in  dynamic  mass 
communications  program  in  great  loca¬ 
tion.  Looking  for  ambitious,  top  quality 
faculty  member  to  teach  media 
graphics.  Must  be  qualified  to  teach 
basic  courses  in  related  field  such  as 
photojournalism,  advertising,  journal¬ 
ism.  Advanced  degree  required,  teach¬ 
ing  experience  preferred,  media  experi¬ 
ence  helpful.  Instructor/assistant 
professor  rank.  Salary  competitive. 
Send  resume  and  three  recommenda¬ 
tion  letters  to  Veita  Jo  Hampton,  Search 
Chair,  Department  of  Mass  Communi¬ 
cations,  PO  Box  283,  Middle  Tennes¬ 
see  State  University,  Murfreesboro,  TN 
37132.  Application  deadline:  Dec.  15, 

1987.  Women  and  minorities  are 
encouraged  to  apply. 

NEWSPAPER  PROFESSIONAL,  School 
of  Journalism  and  Mass  Communica¬ 
tion,  University  of  Colorado-Boulder  ~ 
The  school  seeks  an  experienced  news¬ 
paper  or  publishing  professional  with  a 
significant  record  in  reporting  and  edit¬ 
ing  and  evidence  of  high  professional 
standards.  Applicants  may  be,  for 
example,  senior  editors  or  reporters, 
newsroom  managers  or  executives,  or 
faculty  members  with  strong  news- 
editorial  experience,  but  they  must  be 
capable  of  taking  a  leading  role  in  deve¬ 
loping  and  teaching  in  the  reporting  and 
editing  program.  The  successful  candi¬ 
date  will  maintain  a  strong  presence  in 
the  profession,  develop  a  significant 
program  of  professional  creativity  and/ 
or  scholarship  and  teach  other  courses 
as  interest  and  expertise  suggest. 
Depending  on  qualifications,  appoint¬ 
ment  will  be  potentially  tenurable  at  the 
rank  of  senior  instructor  or  assistant  or 
associate  professor.  Salary  competitive. 
BA/BS  required;  MA/MS  or  other  gradu¬ 
ate  or  advanced  professional  training 
preferred.  Applications  and  nomina¬ 
tions  will  be  accepted  unitil  January  4, 

1988,  or  until  a  suitable  candidate  is 
found.  Send  nominations  and  letters  of 
applications,  including  a  vita  and 
names  of  three  references  to:  Prof. 
Russell  E.  Shain,  School  of  Journalism 
and  Mass  Communication,  Campus  Box 
287,  University  of  Colorado,  Boulder, 
Colorado  80309.  The  University  of 
Colorado  at  Boulder  has  a  strong  institu¬ 
tional  commitment  to  the  principle  of 
diversity  in  all  areas.  In  that  spirit,  we 
are  particularly  interested  in  receiving 
applications  from  a  broad  spectrum  of 
people,  including  women,  members  of 
ethnic  minorities  and  disabled 
individuals. 

THE  UNIVERSITY  OF  ALABAMA 
seeks  an  accomplished  professional 
magazine  editor  or  publisher  to  fill  a 
distinguished,  visiting  professorship 
and  lead  in  the  development  of  its  new 
magazine  sequence.  The  sequence, 
begun  last  year,  is  designed  to  provide 
appropriate  learning  for  students  plan¬ 
ning  to  work  in  consumer,  specialized 
trade  and  organizational  magazines. 
The  position  will  carry  a  senior  level, 
limited-term  appointment  and  is  ideal 
for  a  mid-career  editor  re-evaluating 
career  options  or  for  a  senior  individual 
considering  entering  education.  The 
University  seeks  an  individual  who  will 
be  comfortable  in  the  classroom,  who 
will  continue  to  provide  leadership  in 
apprising  faculty  and  students  of  the 
latest  developments  in  the  field. 

Candidates  are  asked  to  send  vita, 
including  cover  letter  and  names  of 
three  references  to  Dr.  Charles  Self, 
Magazine  Search  Committee,  Dept,  of 
Journalism,  School  of  Communications, 
Univ.  Of  Alabama,  Tuscaloosa,  AL 
35487-1482.  Screening  will  begin  in 
January,  1988. 

THE  UNIVERSITY  OF  ALABAMA  is  an 
Equal  Opportunity,  Affirmative  Action 
Employer. 
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THE  UNIVERSITY  OF  MIAMI  School  of 
Communication  seeks  two  assistant 
professors  to  teach  News-Editorial 
courses  including  news  reporting  and 
basic  mass  media  writing  in  addition  to 
mass  media  law.  Applicants  should 
have  1  or  more  areas  of  advanced 
research  and  teaching  specialization  in 
areas  such  as  Latin  American  news 
media  or  international  journalism, 
graphics,  or  magazine  writing  and  edit¬ 
ing.  Salary  is  commensurate  with  qual¬ 
ifications  and  experience.  The  success¬ 
ful  candidates  will  possess  terminal 
degree,  have  2  or  more  years  of  profes¬ 
sional  news  media  experience  and  a 
demonstrated  teaching  ability.  Send 
resume  to:  Dr.  Bruce  Garrison,  Univer¬ 
sity  of  Miami,  School  of  Communica¬ 
tion,  PO  Box  248127,  Coral  Gables,  FL 
33124. 

THREE  POSITIONS:  The  Walter  Cronk- 
ite  School  of  Journalism  and  Telecom¬ 
munication  at  Arizona  State  University 
has  three  new  tenure-track  faculty  posi¬ 
tions  beginning  Fall  1988. 
NEWS-EDITORIAL 

Full  Professor.  An  earned  doctorate  with 
significant  newspaper  experience  in 
reporting/editing  to  teach  reporting/ 
writing  courses  and  graduate  level  mass 
communication  courses.  Applicants 
must  have  appropriate  University  teach- 
ing  experience  and  an  extensive 
research/publication  record. 
BROADCAST  NEWS 
Assistant  Professor.  An  earned  docto¬ 
rate  and  broadcast  journalism  experi¬ 
ence  to  teach  broadcast  newswriting, 
reporting,  videography  and  performance 
courses.  A  master’s  degree  with  signif¬ 
icant  professional  broadcast  experience 
will  be  considered. 

BROADCAST  GENERALIST 
Assistant  Professor.  An  earned  docto¬ 
rate  with  professional  media  experience 
and  a  reserch/publication  record  to 
teach  fundamentals  of  broadcasting, 
broadcast  studio  techniques  and  gradu¬ 
ate  level  mass  communication  courses. 
All  positions  are  academic  year  appoint¬ 
ments  with  the  possibility  of  summer 
teaching.  Applicants  should  send 
resumes  and  references  by  Dec.  31, 
1987  to:  Search  Committee,  Cronkite 
School  of  Journalism  and  Telecommu¬ 
nication,  Arizona  State  University, 
Tempe,  AZ.  85287.  An  equal 
opportunity/affirmative  action 
employer. 


HELP  WANTED 


ADMINISTRATIVE 


ASSOCIATION  MANAGER:  Reston, 
Virginia  based  newspaper  association 
seeKs  hard  working  individual  for  minor¬ 
ity  affairs  position.  Ideal  candidate  will 
have  organizational  and  communication 
skills  and  the  ability  to  work  with  a 
diverse  group  of  people.  Duties:  orga¬ 
nizing  job  fairs,  development  publica¬ 
tions  and  press  releases,  coordinating 
semi-annual  meetings,  and  assisting 
with  a  newsletter.  Desire  2  years  profes¬ 
sional  experience  in  communications, 
association  management  or  business 
field  and  related  degree.  Travel 
required.  To  reply  send  resume  and 
cover  letter  by  November  30,  to  Terri 
Dickerson-Jones,  Manager/Minority 
Affairs,  ANPA  Foundation,  PO  Box 
17407,  Washington,  DC  20041.  No 
phone  calls  please. 

ASSOCIATE  PUBLISHER 
Will  direct  and  coordinate  all  editorial 
functions  including  design,  layout  and 
content  along  with  staffing,  budgeting 
and  monitoring  long  range  goals.  Will 
monitor  all  production  schedules  and 
coordinate  promotional  efforts  and 
develop  circulation  goals  for  each  of  the 
5  hobby-oriented  magazines.  Company 
founded  in  1953  located  in  upstate 
Wisconsin.  Person  should  have  strong 
marketing/management  background 
with  an  appreciation  for  the  editorial 
integrity  of  the  publications  and  be 
bottom-line  oriented.  Contact  Richard 
Cronin,  Executive  Search  Consultant, 
Suite  4040,  6250  N.  River  Rd., 
Rosemont,  IL  60018.  (312) 
692-2041. 


Frank  and  explicit-that  is 
the  right  line  to  take  when 
you  wish  to  conceal  your 
own  mind  and  confuse  the 
minds  of  others. 

Benjamin  Disraeli 


ADVERTISING  MANAGER  for  16,800 
circulation  daily.  Responsible  for 
display  and  classified  departments. 
Reports  to  Advertising  Director.  Mini¬ 
mum  2-3  years  management  experi¬ 
ence  required.  Send  cover  letter  and 
resume  to  Personnel  Dept.,  Daily 
Reporter  Herald,  450  Cleveland  Ave., 
Loveland,  CO  80537. 


GENERAL  MANAGER 

This  dynamic,  fast  growing  company  in 
Northeast  Pennsylvania  is  looking  for  a 
strong  leader  of  a  freethinking  team. 
Degree  necessary,  MBA  preferred. 

We  are  a  private  company  publishing  a 
regional  daily  newspaper,  specialty 
weekly  and  monthly  publications,  and 
have  a  large  offset  commercial  printing 
division.  Tell  me  about  yourself  .  .  . 

Send  your  resume  in  confidence  to; 

Paul  R.  Eyerly  III,  President 

^  PRESS-ENTERPRISE 

^  P.O.  Box  747,  Bloomsburg,  PA  17815 


HELP  WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER  with  solid  busi¬ 
ness  background  wanted  for  aggressive, 
diverse  11,000  daily  in  Zone  5.  Candi¬ 
date  must  have  capabilities  and  desire 
to  advance.  Send  resume  to  Box  2481, 
Editor  &  Publisher. 


_ ACCOUNTING 

CONTROLLER 
The  News  Tribune  is  seeking  a  degree 
professional  to  fill  the  position  of 
controller  reporting  to  the  president. 
The  successful  candidate  will  have  7-10 
years'  experience  including  2-3  years 
of  controller  or  assistant  controller 
responsibility.  The  position  is  responsi¬ 
ble  for  general  accounting,  accounts 
payable,  payroll,  credit  and  financial 
reporting.  Familiarity  with  data  process¬ 
ing  a  must.  For  immediate  considera¬ 
tion  send  resume  including  salary 
history  and  requirements  to  T.  Kerrigan, 
The  News  Tribune,  1  Hoover  Way  , 
Woodbridge,  NJ  07095  or  call  (201) 
442-0400,  ext.  229.  EOE. 


HELP  WANTED 


_ CAMERA _ 

CAMERA  MAN,  stripping,  platemaking 
and  general  camera  work  for  a  web 
commercial  printer.  Excellent  fully  paid 
benefits  and  pension.  Salary  commen¬ 
surate  with  experience.  Call  (215) 
365-1155. 


_ CIRCULATION 

AGGRESSIVE  CIRCULATION  manager 
needed  for  solid  11,000  daily  in  a 
market  primed  for  growth.  New,  young 
publisher  needs  right  promotions 
person  to  round  out  management  team. 
Send  resume  to  Publisher,  PO  Box  860, 
Hobbs,  NM  88241. 


PROMOTION  MANAGER.  We  are  look¬ 
ing  for  a  progressive  circulation  promo¬ 
tion  manager  to  keep  pace  with  this 
rapidly  expanding  market  and  our  6-day 
AM  newspaper.  We  offer  a  truly  excel¬ 
lent  salary  and  bonus  package.  Zone  5. 
Reply  in  confidence  to  Box  2497, 
Editor  &  Publisher. 


HELP  WANTED 


_ CIRCULATION _ 

CUSTOMER  SERVICE  MANAGER 
Growing  Zone  4  daily  and  Sunday  is 
seeking  an  experienced  professional  to 
manage  our  customer  service  depart¬ 
ment.  Qualified  applicants  must  have 
thorough  knowledge  of  computerized 
systems,  and  currently  or  recently 
served  in  a  customer  service  managerial 
position.  We  offer  salary  commensurate 
with  experience  and  complete  fringe 
benefits  package.  Please  send  resume, 
references  and  salary  requirements  to 
Box  2483,  Editor  &  Publisher. 


DATA  ENTRY  MANAGER 

Rapidly  growing  metro  newspaper  in  the 
Washin^on  area  is  looking  for  an  exper¬ 
ienced  and  team-oriented  data  entry 
manager.  If  you  are  presently  in  a  low 
salary  or  a  no  growth  opportunity  posi¬ 
tion,  and  looking  for  a  chance  to 
advance,  we  want  to  talk  to  you.  The 
person  we’re  looking  for  should  have 
newspaper  computer  experience,  excel¬ 
lent  management/supervisory  skills  and 
must  be  detail-oriented  and  organized. 
Programming  not  required.  Excellent 
salary,  MBO  and  benefit  package.  Send 
resume:  The  Washington  Times, 
Personnel  Dept.,  3400  New  York  Ave. 
NE,  Washington,  DC  20002. 

EOE. 


LEXINGTON,  KENTUCKY.  130,000 
plus  circulation  Knight-Ridder  news¬ 
paper,  needs  a  home  delivery  manager 
to  be  responsible  for  development  and 
management  of  all  circulation  zones. 
DSM  in  circulation  management  experi¬ 
ence  required.  College  degree 
preferred.  Send  resume  to  E.  Arnold, 
Lexington  Herald  Leader,  Main  & 
Midland,  Lexington,  KY  40507.  EOE. 
M/F. 


SALES  AND  MARKETING  MANAGER 
Growing  Zone  4  metro  daily  and  Sunday 
is  seeking  an  experienced  professional 
to  manage  our  sales  department.  Quali¬ 
fied  applicants  must  have  5  plus  years 
of  circulation  management  experience, 
preferably  complemented  with  a  busi¬ 
ness  degree  and  a  proven  track  record  in 
sales  development  through  telemarket¬ 
ing  sales  crews  and  direct  mail.  We 
offer  a  unique  opportunity  to  advance 
your  career  goals  in  an  aggressive 
results  oriented  circulation  department. 
Excellent  salary,  complete  fringe  bene¬ 
fits  package  and  more.  Please  send 
resume,  references  and  salary  require¬ 
ments  to  Box 2482,  Editors  Publisher. 


SALES  CREWS  WANTED 
If  you  are  as  strongly  competitive  as  we, 
and  not  overwhelmed  by  the  bricks  in 
upscale  demographics,  we  have  a  place 
for  you  on  our  top-notch  marketing 
team.  Spend  this  winter  in  America’s 
most  livable  city.  Be  a  part  of  one  of  the 
country’s  fiercest  circulation  battles. 
We  know  where  we  are  going  —  if  you 
can  say  the  same,  call  today.  Shane  Fox 
or  Baylor  Randle,  The  San  Antonio  Light 
(512)  271-2700. 


HELP  WANTED 


_ CIRCULATION _ 

MAJOR  SOUTHERN  CALIFORNIA 
DAILY  is  in  need  of  a  Circulation  Promo¬ 
tion  Manager.  The  successful  candidate 
must  have  a  thorough  knowledge  of  the 
circulation  business,  must  be  creative 
and  enthusiastic  and  should  possess 
some  graphic  and  personal  sales  ability. 
The  position  offers  a  salary  range  of 
30-40K  with  a  complete  medical  and 
dental  package.  Also,  an  incredible 
opportunity  for  rapid  advancement 
within  the  media  group.  If  you  are  inter¬ 
ested,  please  mail  resume  to  Box  2462, 
Editor  &  Publisher. 


_ ADVERTISING _ 

ADVERTISING  DIRECTOR 
for  Sunbelt  daily,  under  10,000 
circulation.  College  degree  and  mini¬ 
mum  5  years  ad  sales  experience 
required.  Previous  management  experi¬ 
ence  preferred,  but  will  consider 
talented  understudy.  Send  resume  and 
salary  history  to  Box  2459,  Editor  & 
Publisher. 


ADVERTISING  MANAGER  for  18,000 
daily  with  TMC  in  Zone  5.  Competitive 
market.  The  individual  we  seek  will 
have  3-5  years  sales  experience  and 
may  now  be  the  number  2  person  with  a 
larger  daily.  We're  growing.  We  need  a 
solid  manager  who  can  train  and  lead 
our  present  sales  staff.  If  you’re  ready 
for  the  move  tell  us  about  yourself  by 
writing  Box  2521,  Editor  &  Publisher. 


ASSISTANT  MANAGER-  Growing  group 
of  Brooklyn,  New  York  weeklies  has  an 
outstanding  opportunity  for  experienced 
display  sales  pro  with  telemarketing 
experience  and  management  potential. 
6  month  salary  guarantee  plus  liberal 
commission.  Resume  and  salary 
requirements  to  Box  2505,  Editor  & 
Publisher. 


ASSISTANT  RETAIL  MANAGERS 
Recent  growth  in  our  Retail  Advertising 
Department  has  created  two  new  posi¬ 
tions  for  advertising  professionals.  As 
an  Assistant  Manager,  your  responsibili¬ 
ties  will  include  supervision  of  the  sales 
staff  in  the  areas  of  special  promotions 
and  sections,  zone  advertising,  tele¬ 
marketing,  and  major  accounts.  You 
will  report  to  the  Retail  Advertising 
Manager  and  assist  in  prospecting, 
monitoring  sales  calls,  receivable 
collections,  training,  evaluating  and 
hiring. 

Extensive  newspaper  advertising  sales 
experience  is  required.  Previous  mana¬ 
gerial  experience,  telephone  sales  and 
computer  knowledge  are  plusses  for 
these  positions. 

We  offer  an  excellent  compensation 
package  (based  on  incentives)  and  a 
comprehensive  benefits  package. 
Located  on  Long  Island  South;  we  offer 
a  fine  community  in  which  to  work  and 
live. 

Please  send  your  resume  to  Judith  C. 
Fraser,  Human  Resources  Director, 
New  Haven  Register,  40  Sargent  Drive, 
New  Haven,  CT  06511. 


The  Chicago  Tribune 
Wants  Good  Circuiators 

The  Chicago  Tribune  has  converted  its  method  of  distri¬ 
bution  to  an  Independent  Delivery  Agent  system  in  the 
Chicago  Primary  Market.  We’re  looking  for  qualified  and 
experienced  circulators  to  help  us  manage  the  new  sys¬ 
tem.  These  positions  are  an  opportunity  for  you  to  join 
one  of  the  best  circulation  teams  in  the  industry  and 
could  be  a  springboard  for  an  exciting  new  career! 

DIVISION  MANAGERS:  These  individuals  will  be  re¬ 
sponsible  for  a  specific  geographic  area  and  will  be  the 
liaison  between  the  publisher  and  independent  delivery 
agent.  Qualified  candidates  will  have  experience  in  both 
home  delivery  and  single  copy.  Leadership  ability  and  a 
proven  track  record  in  all  areas  of  circulation  manage¬ 
ment,  including  experience  with  adult  delivery,  are  im¬ 
portant. 

FIELD  SERVICE  TEAM/TRAINERS:  These  people  must 
have  the  ability  to  work  with  and  train  others.  A  working 
knowledge  of  circulation  is  a  must.  Circulators  with  field 
experience  will  be  given  priority. 

Interested  individuals  should  send  their  resumes  and 
salary  history,  in  strict  confidence,  to: 

Jim  Sollenberger 
The  Chicago  Tribune  Company 
Employee  Relations  (HH) 

777  W.  Chicago  Avenue 
Chicago,  IL  60610 


(ThicaoiO  (Tribune 


A  great  city  deser-i'es  a  great  neu'spaper. 
EOE  mjf 


NEW  DEADLINE: 
Effective  January  1988 
E&P  Classifed  (line  ads  only) 
Tuesday,  12  noon  (EST) 
for  current  week’s  issue 

EDITOR  &  PUBLISHER  for  November  14,  1987 


TO  AVOID  CONFUSION. . . 

Please  return  the  yellow  copy  of  your 
invoice  with  payment  and  refer  to  the 
invoice  number  in  all  correspondence 
about  your  Classified  Ad. 

Thank  you, 

E&P  Classified  Department 


HELP  WANTED 

_ ADVERTISING _ 

CLASSIFIED  SUPERVISOR 
Madison  Newspapers,  publisher  of  The 
Capital  Times  and  Wisconsin  State 
Journal,  has  an  immediate  opening  for  a 
motivated  individual  to  lead  our 
successful  12-person  contract  sales 
staff.  Must  be  goal-oriented  with  high 
integrity  and  excellent  people  skills  for 
working  with  customers  and  staff.  2-3 
years  newspaper  advertising  sales 
experience  is  required.  Classified  adver¬ 
tising,  supervisory  and  training  experi¬ 
ence  are  preferred.  Reports  to  Classi¬ 
fied  Manager  and  will  assist  with 
budgeting  and  planning.  Salary  in  high 
$20^s  plus  MBO  bonus.  Send  resume 
and  cover  letter  by  Friday,  Nov.  20  tO; 

Madison  Newspapers,  Inc. 

Personnel  Dept.  -  Classified  Sprv. 

PO  Box  8056 
Madison,  Wl  53708 

Affirmative  Action  Employer 

CLASSIFIED  ADVERTISING  MANAGER 
A  seven-day  newspaper  with  TMC 
product  is  seeking  a  talented  proven 
manager  to  lead  a  telephone  and 
outside  sales  staff  of  14.  The  success¬ 
ful  candidate  will  have  a  classified 
background  and  know  what  makes  clas¬ 
sified  work.  This  ambitious  achiever  will 
have  the  opportunity  to  excel  with  the 
Gannett  company  and  live  in  the  most 
desirable  community  of  the  Rocky 
foothills.  Send  resume  and  letter  detail¬ 
ing  qualifications  and  salary  history  to 
Denise  Holman,  Advertising  Director, 
Coloradoan,  PO  Box  1577,  Fort  Collins, 
CO  80522.  An  equal  opportunity 
employer. 

CLASSIFIED  AD  MANAGER 
We  are  a  large  upstate  New  York  daily 
and  Sunday  newspaper  seeking  a  quali¬ 
fied  candidate  to  head  up  our  classified 
advertising  department.  Excellent 
career  opportunity  as  we  are  part  of  a 
large  newspaper  group.  Our  classified 
department  is  on  the  move  with  lineage 
gains  and  an  increase  in  personnel. 
Base  salary  and  commission  plan.  Send 
resume  with  qualifications  to  Advertis¬ 
ing  Director,  Observer  Dispatch,  221 
Oriskany  Plaza,  Utica,  NY  13501. 

CLASSIFIED  SALES  MANAGER  ^ 
Newly  created  opportunity  for  ambitious 
and  talented  person  with  in-depth 
knowledge  of  classifieds,  personal  sell¬ 
ing  skills  and  telemarketing.  Leader¬ 
ship,  training  and  creativity  skills 
essential.  Zone  1  group  of  small  daily 
and  16  weeklies.  Fine  salary  and  bene¬ 
fit  package.  Box  2506,  Editor  & 
Publisher. 

CLASSIFIED  ADVERTISING  MANAGER 
A  super  opportunity  exists  for  the  right 
person  to  work  for  a  family-owned  news¬ 
paper  with  a  circulation  of  approximate¬ 
ly  100,000  located  in  Zone  4.  This 
individual  must  possess  ability  to 
understand  all  phases  of  classified 
advertising  and  direct  a  staff  of  23. 
Attractive  salary  with  excellent  bene¬ 
fits.  We’re  an  equal  opportunity  employ¬ 
er.  Send  resume  and  salary  history  to 
Personnel  Department,  Da^ona  Beach 
News  Journal,  901  6th  St.,  Daytona 
Beach,  FI  32015. 

ADVERTISING  DIRECTOR  for  medium- 
sized  daily  programmed  to  double  circu¬ 
lation  in  5  years.  Zone  8  city  is  one  of 
this  country’s  fastest-growing,  high 
demographic  communities.  Require¬ 
ments;  experience  as  an  ad  director  of  a 
daily  newspaper  and  a  history  of  getting 
things  done.  We’re  looking  for  hands- 
on  leadership  ability.  Fully  qualified 
candidates  call  Penny  at  (612) 
375-7052. 

Editor  &  Publisher 

11  West  19th  Street 

New  York,  NY  10011 


HELP  WANTED 

_ ADVERTISING _ 

INSIDE  SALES  MANAGER-  Unusual 
opportunity  of  someone  who  understand 
telephone  sales.  Your  will  help  us  reor¬ 
ganize  our  classified  section  and 
continue  staff  training.  If  you  like  to  set 
goals  and  be  given  the  freedom  and 
support  to  accomplishment  them,  we 
would  like  to  talk  with  you.  Over  30,000 
daily  40,000  Sunday  in  Texas.  Send 
resume  and  salary  requirements  to  Box 
2517,  Editor  &  Publisher. 

NATIONAL  ADVERTISING  MANAGER 

Independent  44,000  daily  25  miles 
south  of  San  Francisco  is  seeking  self 
starter  with  proven  leadership  skills. 
Light  on  paperwork,  heavy  on  field  calls 
with  corporate  and  agency  clients, 
possibly  some  major  retail  accounts. 
Retail  background  helpful.  Some  travel. 
Excellent  salary,  benefits  and  incen¬ 
tives,  including  company  car.  Starting 
about  1-15-88.  Send  resume  and  salary 
requirements  to  Executive  Search, 
Personnel  Dept.,  San  Mateo  Times,  PC) 
Box  5400,  San  Mateo,  CA  94402.  No 
calls. 

RETAIL  ADVERTISING  MANAGER 
We  are  seeking  an  experienced  dynamic 
retail  advertising  manager.  You  would 
supervise  and  motivate  a  staff  of  10 
outside  sales  people,  3  inside  sales 
people  and  our  national  manager.  2-5 
years  sales  management  experience 
required  as  well  as  a  strong  sales  back¬ 
ground.  We  are  a  thriving  morning  daily 
in  Zone  2  with  43,000  daily  and 
60,000  Sunday  circulation.  Unlimited 
potential  to  grow  and  progress  here  and 
with  other  newspapers  in  our  group. 
Please  forward  a  resume,  including 
salary  requirements  to  Box  2475, 
Editor  &  Publisher. 

CREATIVE  GRAPHIC  NEWS  ARTIST 
with  extensive  newspaper  and  Macin¬ 
tosh  experience  to  work  in  fast-paced 
news  graphics  dept.  Send  resumes  and 
examples  of  work  to  Stan  Hulen,  Art 
Director,  News  Art,  1101  Pacific, 
Dallas,  TX  7  520  2.  (2  1  4) 
720-6933.  EOE. 


RETAIL  ADVERTISING  SALES 
Experienced,  aggressive  retail  sales 
person  to  join  18,500  circulation  daily 
in  Southern  Oregon.  We  offer  competi¬ 
tive  compensation  and  benefits  plus 
unlimited  advancement  opportunities. 
Resume  and  salary  requirements  to 
Herald  and  News,  PO  Box  788, 
Klamath  Falls,  OR  97601.  Attention 
John  Benton. 


NEWS  PAGE  DESIGNER 
The  Herald,  a  56,000  daily  in  the  Pacif¬ 
ic  Northwest,  is  looking  for  an  exper¬ 
ienced  designer  to  do  page  one  and  set 
the  tone  for  graphics  and  design  on  our 
news  desk.  This  is  a  new  position  that  is 
tied  to  implementation  of  an  update  of 
the  Herald’s  design  that  includes 
increased  use  of  color  photos  and 
graphics.  Send  resume  and  clips  to 
Rich  Shulman,  Director  of  Photography 
and  Graphics,  The  Herald,  Box  930, 
Everett,  WA  98206. 


CONSULTANTS 


NEWSPRINT  BUYER  -  Are  you  a 
person  located  in  Zones  5, 6, 7, 8,  &  9 
who  has  experience  in  purchasing  news¬ 
print  paper  from  mills  in  New  England 
or  Eastern  Canada?  I  am  a  management 
consultant  working  on  a  project  that 
requires  information  which  YOU  CAN 
PROVIDE.  I’ll  pay  you  for  your  tele¬ 
phone  visits  with  me  on  a  consulting 
basis  at  a  generous  rate.  Contact:  J.S. 
Stoneberg,  Box  6152,  Chelsea,  MA 
02150,  or  Call  (617)  322-4423  day  or 
evening. 
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HELP  WANTED  HELP  WANTED 

_ EDITORIAL _ 

ASSISTANT  CITY  EDITOR 
for  15,000  AM  daily  in  Northern 
Shenandoah  Valley.  Responsible  for 
laying  out  local  news  pages,  nighttime 
copyediting  and  some  wire  editing. 

Excellent  salary  and  benefits.  Immedi¬ 
ate  opening.  Send  resume  and  samples 
of  work  to  Box  69,  Strasburg,  VA 
22657. 

A  WORLD  CLASS  MANAGING  EDITOR 
needed  to  help  us  launch  a  major 
national  financial  weekly  news  maga¬ 
zine.  At  least  5  years  experience  as 
business  section  editor  of  a  major  daily 
newspaper,  assistant  weekly  magazine 
managing  editor  or  comparable 
newsroom/news  gathering  background 
and  management  experience  required. 

Send  resume  and  clips  to  Box  2434, 

Editor  &  Publisher. _ 

ASSISTANT  SPORTS  EDITOR 
Must  be  able  to  write  accurate  and 
intelligent,  exciting  stories  and  assist  in 
layout  and  editing  of  section.  Donald 
Mahler,  Valley  News,  Box  877,  White 
River  Junction,  VT  05001. 

E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 


I  Better 
Thornes 

.A.  .A.  and  Gardens® 

New  Products  Editor, 
Building 

Better  Homes  and  Gardens  Special  Interest  Publica¬ 
tions  seek  competent  and  professional  writer  to  plan, 
research,  write  and  produce  new  product  articles 
for  all  Building  and  Remodeling  Special  Interest 
magazines. 

The  successful  candidate  will  have  college  degree 
and  minimum  three  years’  solid  writing/editing  expe¬ 
rience  with  some  exposure  to  the  housing  and  re¬ 
modeling  fields.  This  expertise  could  have  been 
gained  with  magazines,  books,  newspapers  or  writ¬ 
ing  public  relations  and/or  advertising  sales  promo¬ 
tion  copy  for  the  building  industry.  Knowledge  of 
woodworking,  plumbing  and  wiring  desirable.  Must 
also  be  well  organized  and  possess  outstanding  pub¬ 
lic  relations  skills,  including  telephone.  Some  travel. 

Location:  Des  Moines,  Iowa 

Send  resume,  writing  samples  and  cover  letter  with 

salary  history  and  requirements  in  confidence  to: 

Miss  Draper 
Corporate  Director 
Executive  Placement 
Meredith  Corporation 
Box  710,  Locust  at  17th 
Des  Moines,  lA  50336 
An  Equal  Opportunity  Employer. 

Only  responses  from  candidates  will  be  considered. 

Meredith 

I  CORPORATION 


_ EDITORIAL _ 

ASSISTANT  MANAGING  EDITOR  inter¬ 
ested  in  someday  running  own  show 
sought  for  expansion  of  small,  highly- 
regarded  national  progressive  magazine 
based  in  Midwest.  Successful  applicant 
will  show  S'.rong  reporting  background 
in  human  issues  and  excellent  writing 
skills.  Technical  side  can  be  learned 
but  you  should  be  familiar  with  manage¬ 
ment,  production;  show  record  of 
achieving  excellence.  Send  resume,  5 
recent  work  samples  and  salary  history/ 
requirements  to  Box  2513,  Editor  & 
Publisher. 

BUSINESS  WRITERS 
Furniture/Today,  the  furniture  indus¬ 
try’s  leading  weekly  newspaper  is  seek¬ 
ing  full-time  business  writers.  Respon¬ 
sibilities  include  breaking  news  as  well 
as  tracking  and  analyzing  major  product 
segments  of  the  $35  billion-a-year  busi¬ 
ness.  Candidates  should  be  ambitious 
and  energetic  and  have  at  least  3  years 
of  journalism  experience  as  well  as  a 
strong  desire  to  specialize  in  business 
writing.  Must  be  willing  to  relocate  and 
to  travel.  Newspaper  is  flagship  of  a 
successful  and  rapidly  growing  publica¬ 
tions  group.  Send  resume  and  salary 
requirement  to  Business  Writer,  Box 
2754,  Highpoint,  NC  27261. 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


ARE  YOU  an  assistant  city  editor  who'd 
like  to  show  what  you  can  do?  It  you 
have  demonstrable  skills  in  deadline 
performance  and  if  you  can  spot  relev¬ 
ant  and  interesting  stories,  there’s  a 
progressive  mid-sized  daily  in  Zone  6 
looking  for  a  new  member  of  its 
management  team.  Write  Box  2507, 
Editor  &  Publisher. 


CITY  EDITOR  needed  for  14,500 
Monday-Friday  PM  and  Sunday  AM. 
Please  send  resumes  to  Steve  Parham, 
Managing  Editor,  Aiken  Standard,  Box 
456,  Aiken,  SC  29802. 


COPY  DESK  SUPERVISOR 
Strong  language,  leadership,  teaching 
skills  needed  for  this  key  quality  control 
position  at  mid-sized.  Zone  5  PM.  This 
individual  will  supervise  a  5-person 
copy  desk.  The  ideal  candidate  will 
have  experience  as  a  reporter,  editor 
and  supervisor  and  be  familiar  with 
current  graphics  technology  and  page 
design  technique.  Solid,  family-owned 
newspaper.  Progressive,  good  benefits, 
working  conditions  in  community  with 
high  quality  of  life.  Box  2445,  Editor  & 
Publisher. 


COPY  EDITOR 

The  Times-Picayune  of  New  Orleans  is 
seeking  a  copy  editor.  Candidates 
should  have  at  least  two  years  of  copy 
desk  experience.  They  should  be  able  to 
demonstrate  a  strong  command  of  the 
English  language  and  the  ability  to  write 
bright,  accurate  headlines. 

All  copy  desk  positions  require  evening 
work.  Send  resume  to: 

The  Personnel  Manager; 

Attn:  Copy  Desk  Position; 

The  Times-Picayune; 

3800  Howard  Avenue; 

New  Orleans,  LA  70140 

An  Equal  Opportunity  Employer,  M/F 
COPY  EDITORS 

Looking  for  candidates  with  1-5  years 
experience  for  news  desk  and  features 
desk  work.  Experience  and  expertise  in 
editing  copy,  writing  headlines  and 
laying  out  pages.  Paginating  experience 
helpful.  Positions  offer  unlimited  ability 
to  grow  and  advance  at  a  thriving  7-day 
morning  newspaper.  Send  resumes  to 
Personnel  Director,  CE,  Poughkeepsie 
Journal,  PO  Box  1231,  Poughkeepsie, 
NY  12602. 


COPY  EDITOR  for  features  dept,  of  NY 
Times-owned  newspaper.  Must  be  able 
to  edit  accurate  copy,  design  pages  and 
write  headlines  with  style  and  spark.  3 
years  minimum  experience.  No  calls. 
Cissy  Ross,  Santa  Barbara  News-Press, 
PO  Drawer  NN,  Santa  Barbara,  CA 
93102. 


COPY  EDITOR-  growing,  award-winning 
AM  in  Hudson  River  Valley  needs  desK 
person  who  can  layout  pages,  edit  copy, 
write  headlines,  all  under  deadline 
pressure.  Experience  preferred.  Excel¬ 
lent  salary,  benefits.  Send  cover  letter, 
resume,  to  Sam  Daleo,  Managing 
Editor,  Daily  Freeman,  79  Hurley  Ave., 
Kingston,  NY  12401. 

COPY  EDITORS"lf  you  have  at  least  3 
years  on  the  desk  and  want  to  be  the 
best.  The  Pensacola  News  Journal  wants 
you.  We  have  openings  on  a  desk  that 
handles  the  wire,  local  and  business 
copy.  Hard  work  and  good  pay  oppor¬ 
tunity  in  FLorida's  beautiful  Gulf  Coast 
beaches  await  you.  We  are  an  award¬ 
winning  60,000  AM.  Send  your  resume 
and  copy  editing  samples  to  Fred 
Palmer,  Managing  Editor,  The  Pensaco¬ 
la  News  Journal,  One  News  Journal 
Plaza,  Pensacola,  FL  32501. 


Conference  Maker.  We  need  an  editorial 
person  looking  for  big  money,  ideally 
with  a  news  background  to  put  together 
energy  seminars  and  to  write  brochures 
for  small  publishing  firm.  Non-smoker. 
Go-getter  can  make  big  income.  Rush 
resume  to  Box  27717,  Houston,  TX 
77227. 


EDITOR  for  medium-sized  daily  prog¬ 
rammed  to  double  circulation  in  5 
years.  Zone  8  city  is  one  of  this  coun¬ 
try’s  fastest-growing,  high  demographic 
communities.  Requirements:  experi¬ 
ence  as  editor  of  a  daily  newspaper, 
skilled  to  lead  a  staff  through  a  major 
product  restructuring,  a  history  of 
getting  things  done  and  editorial  writing 
skills.  Fully  qualified  candidates  call 
Penny  at  (612)  375-7052. 


EDITORIAL  WRITER 

Midwest  PM,  circulation  140,000,  is 
looking  for  an  experienced  editorial 
writer,  preferably  also  skilled  in  editing 
and  page  layout.  This  is  a  two-person 
staff,  so  versatility  is  a  must.  The  paper 
is  a  Zone  5  regional  daily,  located  in  a 
growing,  prosperous  community.  Send 
resume  and  work  samples  to:  Box 
2511,  Editors  Publisher. 


EDITORIAL  OPPORTUNITY-MEDICAL 
PUBLICATIONS.  A  major  European 
publishing  house  recently  expanded  to 
US  has  a  vacancy  for  an  editorial  assis¬ 
tant.  The  position  provides  great  scope 
for  advancement.  Responsibilities 
include  copyediting,  proofreading,  ms. 
trafficking,  &  coordination  with  art  & 
production  depts;  some  clerical  respon¬ 
sibilities.  This  position  is  ideal  tor  a 
recent  grad  with  1  or  2  years  of  experi¬ 
ence  in  publishing.  Scientific  back¬ 
ground  a  distinct  advantage  but  talent  & 
enthusiasm  are  more  important.  Salary 
commensurate  with  experience  & 
demonstrated  ability.  Reply  to  M. 
Inman,  Haymarket  Doyma  Inc.,  53  Park 
PL,  New  York,  NY  10007. 


CLASSIFIED 


The  Industry’s 
Meeting  Place. 
212  675-4380 


EDITORIAL  POSITIONS 
The  State  University  of  New  York  at 
Buffalo  has  two  openings  for  senior 
editors:  Senior  Science  Editor  and 
Senior  Health  Sciences  Editor.  They 
will  serve  as  principal  writers/editors  in 
the  sciences  and  health  sciences  and 
be  responsible  for  national  distribution 
of  information  about  SUNY-Buffalo’s 
nationally  recognized  research  prog¬ 
rams.  The  Senior  Science  Editor  will 
cover  research  news  in  engineering  and 
applied  sciences,  natural  sciences  and 
mathematics,  social  sciences  and  activ¬ 
ities  of  the  National  Center  of  Earth¬ 
quake  Engineering  Research  at  SUNY- 
Buffalo,  and  edit  a  quarterly  research 
digest.  The  Senior  Health  Sciences 
Editor  will  cover  research  news  in  medi¬ 
cine,  dental  medicine,  pharmacy,  nurs¬ 
ing  and  health-related  professions. 
Salaries  negotiable.  Excellent  benefits. 
Send  letter  of  application  with  resume 
and  writing  samples  by  Nov.  25  to: 
Personnel  Manager,  SUNY-Buffalo, 
124  Crofts  Hall,  Buffalo,  NY  14260. 
The  University  is  an  Affirmative  Action/ 
Equal  Opportunity  Employer. 


EDITOR  needed  to  direct  staff  of  3  on 
an  award-winning  weekly  in  Zone  5. 
Experience  in  features,  editorial,  news 
and  layout.  Photo  and  darkroom  experi¬ 
ence  helpful  but  will  train.  Salary 
commensurate  with  experience.  We  are 
looking  for  an  aggressive  self-motivator 
who  wants  to  get  the  job  done.  Send 
resume  and  samples  to  Box  2515, 
Editor  &  Publisher. 


EDITOR/PUBLISHER 
For  TV  and  entertainment  magazine 
with  18,738  paid  weekly  circulation  on 
booming  tropical  island  of  Guam.  Must 
have  strong  managerial  and  marketing 
skills,  leadership,  excellent  human  rela¬ 
tionship  skills  and  committed  to  excel¬ 
lence.  Good  salary,  benefits,  incen¬ 
tives,  car  and  moving  expenses  await 
the  right  person  ready  to  take  charge. 
Send  resume  and  salary  history  to  Lee 
M.  Holmes,  Holmes  Management 
Company,  530  W.  O’Brien  Drive, 
Agana,  Guam  96910. 


EDITOR:  The  Messenger,  a  20,000 
circulation,  seven-day  paper  in  Fort 
Dodge,  Iowa,  needs  someone  who  can 
manage  the  newsroom,  organize 
expanded  coverage  of  a  10  county 
region  and  project  a  positive  image  in 
the  community.  If  you  have  the  experi¬ 
ence  and  the  temperament,  if  you  are 
looking  for  a  challenge,  send  your 
resume  to  Thomas  C.  Briley,  general 
manager.  The  Messenger,  PO  Box  659, 
Fort  Dodge,  I A  50501. 


EDITOR 

Washington-based  organization  seeks 
an  experienced  editor  to  help  prepare 
publications  by  professional  economists 
and  other  public  policy  analysts.  Range 
of  subjects  includes  human  and  natural 
resources  programs,  national  dispense, 
and  tax  policy  as  they  bear  on  the  feder¬ 
al  budget  and  the  national  economy. 
Most  reports  have  immediate  relevance 
to  legislation. 

Candidates  must  have  a  keen  interest  in 
lucid  and  attractive  presentation  of 
sophisticated  material  for  educated  lay 
readers.  Must  also  be  articulate  and 
self-confident  for  close  working  rela¬ 
tionship  with  authors.  Minimum  of  5 
years’  experience  in  editorial  work 
necessary.  Familiarity  with  automated 
word-processing  equipment  valuable. 
Salary  to  be  based  on  professional  back¬ 
ground  and  salary  history.  Equal  oppor¬ 
tunity  employer.  Please  send  resume 
and  cover  letter  with  salary  history,  in 
confidence  tO:  Box  2495,  Editor  & 
Publisher. 


Better 

TTomes,, 

Home  Plan  Ideas/ 
Do  It  Yourself 
Editor 

BUILDING 

Better  Homes  and  Gardens  magazine  seeks  com¬ 
petent  and  professional  writer  to  plan,  research, 
write  and  produce  new  housing  magazines  and  do 
it  yourself  publications.  Knowledge  of  woodwork¬ 
ing,  plumbing,  and  wiring  desirable. 

The  successful  candidate  will  have  college  degree 
and  minimum  four  years  of  solid  writing  experience. 
This  experience  could  have  been  gained  with  mag¬ 
azines,  books,  newspapers  or  writing  public  rela¬ 
tions  and/or  advertising  sales  promotion  copy  for 
the  building  industry.  Must  be  highly  organized  and 
a  self-starter  who  can  work  independently.  Knowl¬ 
edge  of  photography  helpful.  Some  travel 
Location.  Des  Moines,  Iowa 
Send  resume,  writing  samples,  salary  history  and 
requirements  in  confidence  to; 

Miss  Draper 

Corporate  Director 

Executive  Placement 

Meredith  Corporation 

Box  711C,  Locust  at  17th 

Des  Moines,  lA  50336 

An  Equal  Opportunity  Employer 

Only  responses  from  candidates  will  be  considered. 


leredith 

CORPORATION 
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EDITOR  &  PUBLISHER  for  November  14,  1987 


HELP  WANTED 


_ EDITORIAL _ 

EXECUTIVE  EDITOR  -  Major  market 
suburban  group.  Priorities  are:  1.  Lead¬ 
ership  2.  Organization  3.  Executive 
management  skills  and  experience  4. 
Training  5.  Very  high  editorial  stan¬ 
dards.  Position  reports  to  the  publisher. 
Top  salary  potential  plus  bonus  and 
benefits  second  to  none.  Send  resume 
with  detailed  experience,  achievements 
and  salary  expectations.  Box  2448, 
Editor  &  Publisher. 


EDITOR  &  REPORTERS 
Outstanding  opportunities  with 
publisher  committed  to  editorial  excel¬ 
lence.  These  are  expansion  positions 
with  group  of  4  quality  broadsheet 
weeklies  covering  full  range  of  stories  in 
fast-paced  New  York  City  borough. 
Send  cover  letter,  resume,  clips  tO:  Ed 
Weintrob,  Publisher,  Brooklyn  Paper 
Publications,  26  Court  Street,  Brook¬ 
lyn,  NY  11242. 


EDITOR/REPORTER 
Fluent  in  Spanish/English,  with  overall 
responsibility  tor  church  related  month¬ 
ly  Hispanic  publication.  Minimum 
experience  acceptable.  Salary  negoti¬ 
able.  Send  letter/resume  to  Box  155, 
Brooklyn,  NY  11217. 


EXECUTIVE  EDITOR 
Somerset  Press  Newspapers 
A  division  of  Forbes  Inc. 

Our  award-winning  paid  weekly  news¬ 
papers  are  located  in  the  premier 
growth  area  of  New  Jersey,  Somerset 
and  Middlesex  counties.  We  seek  a 
proven  veteran  with  management  exper¬ 
ience  to  lead  the  entire  editorial  division 
of  our  6  newspaper  group.  Responsibili¬ 
ties  of  this  key  editorial  position  will 
include  planning,  supervising,  training 
and  product  development  in  our  grow¬ 
ing  company.  Local  news  savvy  a  must! 
If  this  challenging  position  is  for  you, 
send  resume  in  confidence  to  John 
O’Brien,  Publisher,  Somerset  Press 
Newspapers,  PO  Box  699,  Somerville, 
NJ  08876. 


FEATURE  EDITOR 

Medium-sized  daily  in  Zone  5  seeks 
feature  editor  with  skills  in  generating 
ideas,  supervising  staff,  copy  editing 
and  creative  layout.  Excellent  pay, 
benefits  and  opportunity  for  growth  in 
quality  newspaper  group.  Send  resume, 
clips,  layout  samples  to  Box  2503, 
Editor  &  Publisher. 


FINE  ARTS  EDITOR  to  direct  3-person 
staff  and  write  in  one  specialty  area  of 
Houston’s  dynamic  arts  scene.  Must  be 
knowledgeable  and  experienced  in 
criticism  and  news.  Fine  arts  coverage 
ranges  from  world  premiers  at  the 
Wortham  Theater  Center  to  warehouse 
arts  community.  Stories  appear  in  daily 
arts  and  people  section.  Weekend 
Preview  Zest  magazine  and  on  page 
one.  Please  send  resume  and  samples 
of  your  work  to  Susan  Bischoff,  Assis¬ 
tant  Managing  Editor,  Houston  Chroni¬ 
cle,  PO  Box  4260,  Houston,  TX  77210. 


GRAPHIC  ARTIST 

We  are  looking  for  graphic  artists  who 
can  push  the  edge  of  the  envelope  with 
this  work.  Our  canuidates  will  be  exper¬ 
ienced  artists  with  2-5  years  experi¬ 
ence.  But  more  importantly,  our  candi¬ 
date  will  have  proven  informational 
graphics  experience  with  the  ability  to 
do  full  color  illustrations.  Macintosh 
computer  experience  a  plus.  To  apply, 
send  a  cover  letter,  resume  and  work 
samples  tO;  Mike  Whitehead,  Assistant 
Managing  Editor,  The  Orange  County 
Register,  PO  Box  11626,  Santa  Ana, 
CA  92711.  An  equal  opportunity 
employer. 


HELP  WANTED 


_ EDITORIAL _ 

EXPERIENCED  all-around  journalist  to 
back  up  editor-publisher  at  growing 
Southern  Nevada  small  town  weekly. 
(702)  384-2078. 


INVESTIGATIVE  REPORTER 
OR  RESEARCHER 

to  help  author  write  books  for  popular 
market.  Books  will  be  conservative  in 
tone,  but  an  idealogue  is  not  neces¬ 
sary.  Must  be  highly  intelligent,  capable 
of  interviewing  and  gathering  informa¬ 
tion.  Some  travel.  Possibly  a  permanent 
position.  Salary  according  to  ability. 
Boston  location.  Box  2488,  Editor  & 
Publisher. 


Journalism  professional  with  minimum 
3  years  experience  needed  to  work  with 
a  team  of  veterans  producing  a  weekly 
newspaper  and  monthly  newsletters  for 
a  major  trade  association  in  Washing¬ 
ton,  DC.  Reporting,  writing,  editing  plus 
some  page  make-up  experience.  Famil¬ 
iarity  with  PCs/VDTs  helpful.  Send 
resume,  salary  requirements,  3  news 
clips  and  a  sample  page  layout-  all  in 
confidence-to:  Box  2510,  Editor  & 
Publisher. 


GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  (805) 
687-600(J.  Ext.  R-4261  for  current 
federal  list.  (Fee  required) 


LEGAL  AFFAIRS  REPORTER.  The 
Recorder,  a  daily  legal  newspaper  in 
San  Francisco,  seeks  a  confident, 
experienced  reporter  who  can  write  styl¬ 
ishly  about  complex  legal  matters, 
judges,  court  decisions  and  law  firms. 
Our  offices  are  located  a  few  blocks 
from  San  Francisco’s  Civic  Center  and 
the  most  important  courts  in  the  West. 
The  Recorder  is  owned  by  The  American 
Lawyer  Newspapers  Group,  a  fast¬ 
growing  company  that  has  acquired  and 
upgraded  legal  newspapers  around  the 
nation.  If  living  in  Northern  California 
appeals  to  you,  send  a  resume  and  7 
clips  to  Avram  Goldstein,  Editor,  The 
Recorder,  99  S.  Van  Ness  Ave.,  San 
Francisco.  CA  94103. 


MANAGING  EDITOR  for  group  of  top- 
notch  weeklies  in  New  England  area. 
Assigns  and  supervises  reporters  and 
community  editors,  evaluates  materials 
submitted;  responsible  for  communi¬ 
cating  high  editorial  standards  to  the 
staff,  and  teaching  them  how  to  achieve 
them.  We  seek  a  proven  professional 
with  management  experience  to  lead 
these  newspapers.  $30,000.  Send 
resume,  samples  and  salary  history  to 
Box  2493,  Editor  &  Publisher. 


MANAGING  EDITOR  needed  for  weekly 
law  publication.  1-2  years  experience 
necessary,  along  with  thorough  know¬ 
ledge  of  b/w  newspaper  production 
procedures.  Duties  include  scheduling, 
trafficking,  some  paste-up  and  editing. 
Send  resume  to  Executive  Editor, 
Connecticut  Law  Tribune,  62  South- 
field  Ave.,  Stamford,  CT  06902. 


MANAGING  EDITOR 
Trader  Publications,  an  expanding  and 
award-winning  group  of  community 
newspapers  based  in  Northern  West¬ 
chester,  is  looking  for  a  person  with 
layout  and  supervisory  experience  and  a 
strong  news  features  background.  3-5 
years  experience  preferred.  Must  be 
available  in  Jan  lary.  Salary  mid  to  high 
20s.  Send  resume  to  Celeste  Calzitto, 
Executive  Editor,  Trader  Publications, 
272  N.  Bedford  Rd.,  Mount  Kisco,  NY 
10549.  Please  no  phone  calls. 


REPORTER 

for  Wyoming  weekly  near  Yellowstone. 
General  assignment,  sports,  photogra¬ 
phy.  Outdoor  paradise.  $250  per  week 
and  up.  David  Peck,  Lovell  Chronicle, 
Box  787,  Lovell,  WY  82431. 
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HELP  WANTED 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

NEWS  EDITOR 

Dallas  Times  Herald  seeks  news  editor 
and  deputy  news  editor  candidates  for 
immediate  opening.  Must  have  5-plus 
years  of  daily  experience;  knowledge  of 
process  and  mechanical  color;  and 
supervisory  experience..  Superior  know¬ 
ledge  of  all  desk  duties  required  (wire 
and  copy  editing,  layout);  reporting  or 
city  desk  experience  a  plus.  Send  letter, 
resume,  tearsheets  to  Nelson  Lampe, 
Executive  News  Editor,  Dallas  Times 
Herald,  1101  Pacific  Ave.,  Dallas,  T)< 
75202. 

REPORTERS 

The  Centre  Daily  Times,  a  24,000-cir¬ 
culation  Knight-Ridder  daily  in  a  Centr¬ 
al  Pennsylvania  college  town,  is  looking 
for  experienced  reporters  with  a 
commitment  to  aggressive  reporting 
and  community  journalism.  Please  send 
resume  and  your  3  best  clips  to  Robert 
H.  Ashley,  Executive  Editor,  Centre 
Daily  Times,  PO  Box  89,  State  College, 
PA  16804.  Equal  Opportunity 
Employer. 

REPORTERS 

Prizewinning  group  of  weeklies  north  of 
Boston  needs  3  general  assignment 
reporters.  Growth  opportunity  for  candi¬ 
dates  with  demonstrated  news  ability 
Salary  $15,000  to  $18,000,  generous 
benefit  package.  Send  clips,  resume  to 
Selma  Williams,  Editor  in  Chief,  North 
Shore  Weeklies,  PO  Box  192,  Ipswich, 
MA  01938. 

NEWS  EDITOR 

The  Chattanooga  Times  is  looking  for  an 
experienced  copy  editor  to  fill  key  edit¬ 
ing  position.  Should  have  layout  and 
supervisory  experience.  Send  letter, 
resume  and  work  samples  to  Paul 
Neely,  Managing  Editor,  Chattanooga 
Times,  PO  Box  951,  Chattanooga,  TN 
37401. 

PROGRESSIVE  MIDWEST  20,000, 
6-day  PM  seeks  experienced  Managing 
Editor.  Work  wire  desk,  editing,  layout, 
some  writing.  Also  includes  budgeting, 
staffing,  training,  etc.  Send  resume 
including  salary  requirements  to  J. 
McCullough,  News-Tribune,  426  2nd 
St.,  La  Salle.  IL  61301. 

REPORTER 

Leading  national  business  newspaper  in 
the  energy  field  seeks  an  Investigative 
Reporter  for  its  NY  office.  Must  have 
good  instinct  for  investigative  reporting. 
Energy  background  not  necessary. 

We  offer  salary  commensurate  with 
experience  and  excellent  benefits.  For 
confidential  consideration,  send  resume 
with  cover  letter,  non-returnable  clips 
and  salary  history/requirements,  to: 
Energy  User  News,  Dept.  SEP,  Fairchild 
Publications,  7  East  12th  Street,  New 
York,  NY  10003.  An  equal  opportunity 
employer  m/f. 

FAIRCHILD 

PUBLICATIONS 

REPORTER 

We  are  looking  for  an  experienced  repor¬ 
ter  with  strong  writing  skills.  Beat  and 
general  assignment  possibilities.  Send 
resume,  references  and  clips  to  David 
Shapiro,  Managing  Editor,  Honolulu 
Star  Bulletin,  PO  Box  3080,  Honolulu, 
HI  96802.  No  phone  calls  please.  An 
equal  opportunity  employer. 

REPORTER  -  We  are  an  80,000  circu¬ 
lation.  New  York  Times  Co.  paper  seek¬ 
ing  a  proven  government  beat  reporter. 
We  want  someone  to  generate  powerful, 
insightful  stories  from  city  hall.  We  want 
a  reporter  who  lives  and  breathes  to 
keep  government  honest,  who’s  not 
afraid  of  controversy,  who  thinks  hard 
news  is  the  back  bone  of  a  good  news¬ 
paper.  This  is  not  an  entry-level  posi¬ 
tion.  Applicants  must  know  how  to  work 
a  beat  for  solid,  innovative  stories. 
Excellent  pay  and  benefits.  Send 
resumes  and  samples  of  reporting  to 
Bruce  Kyse,  Assistant  Managing  Editor, 
The  Press  Democrat,  PO  Box  569, 
Santa  Rosa,  CA  95402. 

SPORTS  COPY  EDITOR  for  125,000  all 
day  paper  who  can  evaluate  stories  for 
proper  play,  edit  to  meet  tough  stan¬ 
dards  of  clarity,  conciseness  and 
completeness.  Produce  lively  layouts 
with  up  to  minute  updating;  college 
degree  preferred;  2  years  sports  writing 
and  or  sports  desk  experience.  Send 
resume,  two  page  autobiography,  work 
samples  to  Bill  Bern,  Sports  Editor, 
Roanoke  Times  &  World-News,  PO  Box 
2491,  Roanoke,  VA  24010.  An  equal 
opportunity  employer. 

COPY  EDITORS 

The  NEW  YORK  TIMES  is  seeking 
skilled  copy  editors  whose  passion  for 
language  and  accuracy  is  coupled  with 
demonstrated  wide-vision  news  judg¬ 
ment.  We  require  5  years  of  experience 
on  major  metropolitan  dailies  that  still 
value  painstaking  desk  work.  We  look 
for  broad  interests,  a  zest  for  partner¬ 
ship  with  reporters  and  potential  for 
advancement  in  the  newsroom. 

Send  your  resume  and  a  letter  outlining 
your  professional  goals  to: 

William  G.  Connolly,  Senior  Editor 

The  New  York  Times 

229  W.  43rd  Street 

New  York,  NY  10036 

An  equal  opportunity  employer. 
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HELP  WANTED 


EDITORIAL 


SPORTS  EDITOR 

Medium-sized  daily  in  Zone  5  seeks 
sports  editor  to  direct  staff  that  covers 
everything  from  community  sports  to 
the  pros.  We’re  looking  for  a  good  writer 
who  also  has  an  eye  for  design  and 
layout.  Excellent  pay,  benefits  and 
growth  opportunities  in  quality  news¬ 
paper  group.  Send  resume  clips  to  Box 
2502,  Editor  &  Publisher. 


STATE  EDITOR 

We’re  looking  for  someone  with  a  good 
grasp  of  farm  and  rural  issues  in  the 
Midwest  to  provide  direction  for  4-per- 
son  desk  as  well  as  doing  reporting, 
primarily  on  agricultural  issues.  We  are 
a  50,000  PM  daily  in  Northeast  Iowa. 
Send  resume  and  clips  to  George  Sauc¬ 
er,  Waterloo  Courier,  PO  Box  540, 
Waterloo,  lA  50704. 


THE  KANSAS  CITY  STAR  is  seeking  a 
writer'reporter  to  fill  the  number  2  spot 
in  the  fashion  department.  The 
department  produces  a  weekly  fashion 
section  and  needs  someone  with  report¬ 
ing  experience,  an  interest  in  clothing 
and  design,  a  flair  for  writing  and  a 
strong  visual  sense.  Send  resume  and 
clips  to  Michael  Nelson,  Assistant 
Managing  Editor  of  Features,  Kansas 
City  Star,  1729  Grand  Ave.,  Kansas 
City,  MO  64108.  Minority  applicants 
encouraged.  No  phone  calls  please. 

THE  PALM  BEACH  POST  is  looking  for 
a  copy  editor  for  its  universal  features 
desk.  Job  duties  include  layout  and  slot 
work  for  features  and  entertainment 
sections.  Minimum  2  years  layout  and 
editing  experience  on  a  daily.  Send 
resume,  clips  to  Marianne  Mancino 
Thiede,  Features  Copy  Desk  Chief,  PO 
Box  24700,  West  Palm  Beach,  FL 
33416-4700.  No  phone  calls. 


HELP  WANTED 


EDITORIAL _ 

WE  ARE  looking  for  an  experienced 
copy  editor  who  can  work  both  with 
people  and  with  words.  Must  have 
excellent  language  skills  and  sound 
news  judgment,  the  ability  to  revise  a 
story  when  it  needs  it  and  the  confi¬ 
dence  to  let  it  alone  when  it  doesn  t. 
Must  be  able  to  work  in  close  coopera¬ 
tion  with  reporters,  yet  adhere  strictly  to 
our  high  standard  for  clarity  and  reada¬ 
bility.  Minimum  3  years  copy  desk 
experience,  some  reporting  experience 
preferred.  Send  resume,  clips  and 
2-page  autobiography  to  William  K. 
Warren,  Managing  Editor,  Roanoke 
Times  &  World-News,  PO  Box  2491, 
Roanoke,  VA  24010.  Equal  opportunity 
employer. 

WE  CAN  HELP  YOU  SECURE  the  jour¬ 
nalism  position  you  want.  Free  Market¬ 
ing  Report.  Write:  Northwest  Marketing, 
Box  3658-J,  Lacey,  WA  98503. 

WORLD  TRADE  EDITOR 
Top  job  for  superior,  energetic  person. 
Need  at  least  five  years  experience 
covering  trade.  Head  up  four  person 
department  and  five  correspondence 
plus  stringers  abroad.  Good  writer, 
editor  and  manager.  Send  resume  and 
writing  samples  to;  Ms.  Gogoll,  The 
Journal  of  Commerce,  110  Wall  St., 
New  York,  NY  10005. _ 

WRITER/EDITOR.  Journalist  with  at 
least  four  years  of  solid  reporting  experi¬ 
ence  (and  a  flair  for  editing)  on  a  news¬ 
paper  or  magazine  to  write  for  our 
award-winning  monthly  magazine  and 
news  service,  as  well  as  edit  some  of  the 
magazine’s  departments.  Good  salary, 
congenial  staff  of  professionals.  Send 
resume  and  clips  to:  Frank  K.  Gallant, 
NRECA,  1800  Massachusetts  Ave.  NW, 
Washington,  DC  20036. 


HELP  WANTED 


EDITORIAL 


WRITER/EDITOR  needed  to  cover 
education  and  religion  and  edit  special 
editions  for  26,000  PM  daily.  Send 
resume,  samples  to:  Charles  Cicconetti, 
The  Daily  Record,  Drawer  D,  Wooster, 
OH  44691. 


WRITER/EDITOR  for  scientific/medical 
news  section  in  monthly  medical  jour¬ 
nal.  Generate,  write,  research,  and  edit 
articles  on  nuclear  medicine,  regulatory 
affairs,  and  scientific  developments. 
Cover  meetings  and  interview  scien¬ 
tists.  Science  background  (or  interest) 
and  journalism  experience  desired. 
Send  resume,  clips,  and  salary  history 
to:  David  Teisler,  Society  of  Nuclear 
Medicine,  136  Madison  Ave.,  NYC 
10016, 


_ LIBRARY _ 

FIELD  SERVICE  MANAGERS 
Graphic  Management  Associates  Inc., 
the  inserter  company,  has  immediate 
requirements  for  field  service  managers 
responsible  for  the  installation  and 
training  of  GMA  inserting  systems  to  the 
newspaper  industry  throughout  the 
United  States.  Please  forward  resume 
to  Graphic  Management  Associates 
Inc.,  11  Main  St.,  Box  55,  Southboro, 
MA  01772.  Attn:  Manager,  Human 
Resources. 


_ MAILROOM _ 

MAILROOM  FOREMAN-Zone  2.  large 
metropolitan  newspaper  seeking  an 
experienced  mailroom  supervisor. 
Experience  must  include  full  under¬ 
standing  of  all  mailroom  equipment  and 
procedures.  Ability  to  evaluate,  recom¬ 
mend  and  implement  changes  to 
improve  the  current  operation.  Know¬ 
ledge  of  Newstrac  II  tray  system, 
1472P  inserting  machine,  and  personal 
computer  spread  sheet  application 
desirable.  Excellent  opportunity  and 
challenge  for  the  right  individual.  Send 
resume  and  salary  requirements  to  Box 
2207,  Editor  &  Publisher. 


PRODUCTION  MANAGER 
National  Inserting  Systems  of  Allen¬ 
town,  PA  has  an  immediate  require¬ 
ment  for  a  Production  Manager.  This 
individual  should  have  general  news¬ 
paper  production  experience  as  well  as 
mailroom  inserting  systems  knowledge. 
Job  responsibilities  include  organiza¬ 
tion  skills,  human  resources  knowledge 
and  the  attainment  of  production  goals. 
Excellent  salary  and  benefits.  Please 
reply  to  Manager,  Human  Resources, 
NATIONAL  INSERTING  SYSTEMS, 
794  Roble  Rd.,  Allentown.  PA  18103. 


PROFESSIONALS  placing 
PROFESSIONALS  with 
PROFESSIONALS. 


CIRC,  ADV,  PROD 

WRITE  OR  CALL  TODAY! 

215-359-1234 

800-342-1777 


Fee  Paid 

GRAPHIC  SEARCH 
ASSOCIATES 

Post  Office  Box  373 
Newtown  Square.  PA  19073 


Country  H(Mne 

Associate  Editor 

Furnishings  and  Design 

COUNTRY  HOME  magazine  seeks  outstanding  jour¬ 
nalist  with  demonstrated  ability  as  an  Interior  De¬ 
signer  to  plan,  write,  edit,  and  supervise  production 
of  articles  covering  a  range  of  subjects  within  the 
country  design  context  as  well  as  designing  interiors 
for  photography. 

Successful  candidate  must  have  college  degree  with 
minimum  3  years'  magazine,  book  or  newspaper 
writing  experience  with  working  knowledge  of  inte¬ 
rior  design.  Must  also  have  knowledge  of,  and  inter¬ 
est  in,  country  furnishings,  history,  Americana, 
antiques  and  collectibles.  Should  possess  excellent 
communication,  creative,  conceptual  and  organiza¬ 
tional  skills.  Some  travel. 

Location:  Des  Moines,  Iowa 

Send  resumes,  writing  samples,  and  cover  letters 
with  salary  history  and  requirements  in  confidence 
to: 

Miss  Draper 
Corporate  Director 
Executive  Placement 
Meredith  Corporation 

Box  709B 

Locust  at  17th 

Des  Moines,  lA  50336 

An  Equal  Opportunity  Employer. 


leredith 

CORPORATION 


HELP  WANTED 


_ PRESSROOM _ 

FLORIDA  DAILY  NEWSPAPER  and 
commercial  printing  plant  needs  q^uality 
conscious  urbanite  pressman.  Please 
apply  to  Mike  Stewart  or  Jim  Patterson, 
Charlotte  Printing  Co.,  23170  Harbor- 
view  Rd.,  Charlotte  Harbor,  FL  33951; 
(813)  629-2511. _ 

PRESSMAN/SUPERVISOR  experience 
on  Goss  community  or  suburban  press. 
Ability  to  supervise.  Excellent  fully  paid 
benefits  and  pension.  Call  (215) 
365-1155. 


PRESSPERSON-Goss  community  multi¬ 
web  and/or  4-color  experience  required. 
2nd  and  3rd  shifts  available.  Good 
benefits.  San  Francisco  Bay  area.  Send 
resume  to  F.P.  Press,  37428  Central- 
mont  PI. ,  Freemont,  (lA  94536.  C/0  K. 
Valentine.  EO/AAE. 


REGIONAL  COMMERCIAL  printer  in 
Zone  7  seeking  quality  conscious  web 
press  supervisor  with  a  minimum  of  2 
years  experience  in  web  supervision.  Air 
condition  facilities.  Ideal  working 
conditions.  Excellent  benefit  package. 
Please  send  resume  with  salary  history 
to  Box  2508,  Editor  &  Publisher. 


PRODUCTION 


COMPOSING  ROOM  MANAGER 
We  need  a  person  who  is  a  successful 
people  manager  and  confident  with 
computers  and  willing  to  use  his  or  her 
composing  room  skills.  This  is  a  day 
shift  opening  on  a  7-day,  independently 
owned  morning  publication.  We  have  a 
comprehensive  benefit  package  and  are 
located  in  a  beautiful  New  England 
mountain  setting.  Send  your  resume, 
including  salary  history  and  require¬ 
ments  and  references  to  Box  2492, 
Editor  &  Publisher. 


PROJECT  MANAGERS 

GANNETT  CO.,  INC,  is  looking  for 
Construction  and  Design  Professionals 
to  fill  Project  Manager  positions  at  their 
Headquarters  in  the  Washington,  DC 
area. 

Requirements  are  minimum  5  years  of 
progressive  Project  Management  experi- 
ence  supporting  the  design/ 
construction  and  implementation  of 
process  equipment  for  the  Newspaper 
and/or  Broadcast  Industry. 

These  positions  will  be  with  specific 
emphasis  in  the  following  areas: 

•  Programming 

•  Cost  Control  &  Scheduling 

•  Design 

•  Program  Management 
Extensive  domestic  travel  is  required. 

GANNETT  is  a  Fortune  200  nationwide 
news  information  company  that  offers 
challenging  career  opportunities  and  a 
wide  range  of  benefits. 

Please  send  your  resume  with  salary 
history  to: 

Richard  J.  Ruffino 
Senior  Project  Manager 
GANNETT  CO.,  INC. 

PO  Box  7858 
Washington,  DC  20044 
E.O.E, 


COMPOSING  ROOM  FOREMAN 
Growing  daily  in  Zone  9  is  seeking  a 
strong  individual  with  supervisory  work 
experience  within  a  union  environment. 
Responsibilities  will  include  all  phases 
of  composing  operations  and  color 
scanner.  Excellent  opportunity  and 
challenge  for  right  individual.  Please 
send  resume  and  salary  requirements  to 
Box  2460,  Editor  &  Publisher. _ 

Take  a  GIANT  STEP  .  .  . 
towards  a  better  job  .  .  . 
by  placing  an  ad  in  the 
“Pbsitions  Wanted”  section. 
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HELP  WANTED 


PRODUCTION 


NEW  ENGLAND  NEWSPAPERS  often 
seek  qualified  personnel  in  production 
both  pre-press  and  post-press.  The  New 
England  Newspaper  Association  main¬ 
tains  a  personnel  referral  service  to 
assist  our  newspapers.  Send  us  your 
resume  and  we  will  use  it  to  fulfill 
inquiries  from  newspapers  in  the  mark¬ 
et.  New  England  Newspapers  Associa¬ 
tion,  Personnel  Referral  Service,  70 
Washington  Street,  Salem,  MA  01970. 


To  measure  up  to  all 
that  is  demanded  of  him, 
a  man  must  overestimate 
his  capacities. 

Goethe 


COMPOSING  ROOM  MANAGER  for 
growing  newspaper.  Business  back¬ 
ground.  Composing/make-up  experi¬ 
ence  and  people  skills.  Send  detailed 
resume  including  salary  requirements 
to  Personnel  Supervisor,  Wolfe  Publica¬ 
tions,  Inc.,  Drawer  C,  Fishers,  NY 
14453. 


Port  Arthur  News  a  Cox  Enterprises  opportunities.  S 
Newspaper  on  the  Texas  coast  has  an  history  in  comp 
immediate  opening  for  an  ASSISTANT  2522.  Editor  & 
PRESSROOM  MANAGER  with  Urbanite  _____ 
experience.  We  are  also  seeking  exper-  cti: 

ienced  shift  managers  in  pre-press, 
pressroom  and  mailroom  due  to  increas-  DAILY  NEWSPA 
ing  commercial  work.  For  possible  ty.  FL  has  an 
employment  with  a  great  corpioration  in  conscious  stripp 
an  area  famous  for  its  fishing  and  hunt-  person.  Please 
ing,  send  resume  including  references  Charlotte  Printir 
and  salary  history  to  Operations,  Port  view  Rd.,  Charic 
Arthur  News,  PO  Box  789,  Port  Arthur,  (813)  629-251: 
TX  77640. 

PRODUCTION  OPERATIONS 
SPECIALIST 

Production  Operations  Specialist  an  /k 

assistant  to  circulation  manager  sought 
by  the  European  Stars  and  Stripes,  a 
newspaper  located  in  Darmstadt,  West  — 

Germany.  This  position  includes  ADMI 

responsibility  for  developing  programs  rrir. 

and  procedures  to  improve  and  moder- 
nize  operations  associated  with  the  „  "I® 

production  of  a  140,000  circulation  Outstanding  sa 

daily  newspaper,  produced  in  3-edition  t 
as  well  as  commercial  printing.  News-  oc’n  u 
paper  is  currently  letter  press,  with  a  ' 

conversion  to  offset  or  flexo  anticipated  t  '  ' 

in  the  future.  The  successful  applicant  relations,  ivego 
will  be  thoroughly  experienced  in  all  Su't  *0^9471 
phases  of  daily  newspaper  production  write  cox 
from  prepress  to  mailroom,  and  will  MARKETING 
have  experience  in  major  procedure  Currently  mar 
projects,  including  preperations  of  department  of  £ 
detailed  qualitative  and  financial  evalu-  jpg  jp-house  ar 
ations.  Must  be  a  team  worker,  willing  nubijp  relation 
to  take  on  a  variety  of  challenges.  Due  gp^j  market  re 
to  our  over  seas  location,  some  know-  Desires  equal  01 
ledge  of  German  or  willingness  to  learn  ygg^j  experienc 
will  be  an  asset.  Jdop  ^pg  2 

Starting  salary  $27,172  P/A  plus  tax-  Quessford  at  (9 
free  living  quarters  allowance  currently  9.5 

up  to  $  1 0, 500  P/A  (depending  on  mari-  - ^ - 

tal  status)  group  insurance  and  a  variety  PUBLISHER/' 
of  privelages  and  benefits  including  Young  Age  40, 
military  PX,  commensary,  etc.  Round-  all  phases  of  r 
trip  relocation  expenses  paid.  Three-  management.  I 
year  renewable  service  aggreement  dent  Chief  Opei 
required.  printing  and  p 

FIRST  mail  your  resume  with  salary  have  taken  this 
history  in  reference  to  this  advertise-  from  a  two  hu 
ment  tO:  European  Stars  &  Stripes,  252  loss  to  a  one  h 
7th  Ave.,  Room  401,  New  York,  NY  profit.  If  you  w 
10001.  profit  and  quali 

SECOND  call  our  NY  office  (212)  2476,  Editor  & 
620-3333  between  9AM-5:30PM 
Mon.-Fri.  and  ask  that  an  application  be  EDITOR 
sent  to  you.  Mail  complete  job  applica- 
tion  to:  European  Stars  &  Stripes,  11  We! 
ATTN:  Civilian  Personnel  Office,  APO  .  ,  ,, 

New  Ybrk  09211.  Your  application  NeW  Yo 

must  be  post  marked  not  later  than  roio 

November  24. 
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HELP  WANTED 


PHOTOGRAPHER 


41,000  CIRCULATION  West  Texas 
daily  seeks  a  self-starting,  enthusiastic 
photojournalist,  possessing  a  love  for 
spot  news.  Require  experience  in  E-6 
color,  black  and  white,  and  all  aspects 
of  lighting.  Send  portfolio  and  resume 
to  Photography  Dept.,  The  Odessa 
American,  PO  Box  2952,  Odessa,  TX 
79760.  Prefer  Zone  6  photographer.  No 
phone  calls. 


SALES  REPRESENTATIVE 
Medium-sized  newspaper  in  Southeast¬ 
ern  US  offers  an  excellent  opportunity 
tor  an  energetic,  experienced  sales 
professional  in  our  retail  advertising 
department.  We  are  seeking  a  highly 
motivated  individual  with  a  proven 
history  of  sales  achievement.  The 
successful  candidate  should  have  a 
minimum  of  2  years  sales  experience 
calling  on  retail  accounts.  Knowledge  of 
research  information  as  sales  tool  along 
with  the  ability  to  effectively  use 
presentation  skills  a  must. 

In  exchange  for  your  expertise,  we  offer 
unlimited  opportunity  for  growth, 
comprehensive  company  benefits,  and 
a  competitive  starting  package  consist¬ 
ing  of  salary  plus  lucrative  incentive 
opportunities.  Send  resume  and  salary 
history  in  complete  confidence  to  Box 
2522.  Editor  &  Publisher. 

_ STRIPPINGS _ 

DAILY  NEWSPAPER  in  Charlotte  Coun¬ 
ty,  FL  has  an  opening  for  quality 
conscious  stripper,  platemaker,  camera 
person.  Please  contact  Ed  McIntosh, 
Charlotte  Printing  Co.,  23170  Harbor- 
view  Rd.,  Charlotte  Harbor,  FL  33951; 
(813)  629-2511. 


POSITIONS 

WANTED 


ADMINISTRATIVE 

Circulation  Director/Asst  to  Publisher/ 
General  Manager-Dailies/Weeklies. 
Outstanding  sales  and  people  skills. 
20  +  years  in  strong  competitive  mark¬ 
ets  25,000-300,000  D&S  with  staff  of 
2(3-250.  Marketing,  Sales,  Budgets/ 
P&L,  TMC,  Fleet  &  Mailroom,  Labor 
Relations,  Negotiations  experience  with 
dailies  and  weeklies.  Results  oriented. 
Write  Box  2471,  Editor  &  Publisher. 

MARKETING  SERVICE  MANAGER 
Currently  managing  the  promotion 
department  of  a  48,000  AM  coordinat¬ 
ing  in-house  and  all  media  promotion, 
public  relations,  community  services 
and  market  research  presentations. 
Desires  equal  or  better  opportunity.  Ten 
years  experience  in  advertising  &  prom¬ 
otion.  Zone  2  and  3.  Call  Michael 
Guessford  at  (904)  629-0011  between 
9-5. _ 

PUBLISHER/GENERAL  MANAGER 
Young  Age  40,  23  years  experience  in 
all  phases  of  newspaper  and  printing 
management.  I  am  presently  Vice  Presi¬ 
dent  Chief  Operating  Officer  of  a  large 
printing  and  publishing  company.  I 
have  taken  this  company  in  one  year 
from  a  two  hundred  thousand  dollar 
loss  to  a  one  hundred  thousand  dollar 
profit.  If  you  want  good  management, 
profit  and  quality  newspaper  write  Box 
2476,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER 
11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


POSITIONS  WANTED 


ADVERTISING 


AD  DIRECTOR  -  Ambitious  young  mid¬ 
level  manager/account  executive  seek¬ 
ing  growth  in  career.  Proven  sales  and 
management  experience  involving  both 
Display  and  Classified  Departments. 
Background  of  Financial/Food/Retail 
and  Real  Estate  Account  sales  in 
comMtitive  markets  of  Detroit  &  South¬ 
ern  California.  Will  consider  relocation. 
Write  for  copy  of  resume  to:  Box  2518, 
Editor  &  Publisher. 


ART/GRAPHICS 


YOUNG,  AGGRESSIVE  graphic  desig¬ 
ner  with  degree  seeks  large  daily  or 
magazine  with  position  for  entry-level 
artist.  Frank  X.  Bauer,  3082  W.  12th 
St.,  Erie,  PA  16505  or  call  (814) 
833-1583. 


CARTOONIST 


CARTOONIST/caricaturist/artist  hopes 
your  paper  could  use  his  agile  wit,  good 
nature  and  artistic  talents.  Box  2498, 
Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  DIRECTOR/MANAGER 
Professional  seeking  opportunity  to 
direct  sales/management.  Ability  to 
provide  strong  people  oriented,  profes¬ 
sional  management  skills,  strong  orga¬ 
nizational  and  strong  leadership  skills. 
23  years  experience  in  progressive 
sales,  service,  and  collections,  prog¬ 
rams,  TMC,  Mail,  ABC  systems,  and 
policy  managements,  rates,  bounda¬ 
ries,  motor  routes  and  single  copy  AM/ 
PM  dailies.  Box  2451,  Editor  & 
Publisher. 

CIRCULATION  DIRECTOR 
of  small  newspaper  group  seeks  posi¬ 
tion  on  mid-size  daily.  Strong  on 
service,  sales,  and  collections.  Also 
experienced  in  promotion,  computeriza¬ 
tion,  and  departmental  budgeting. 
Contact  Box  2509,  Editor  &  Publisher. 

EXPERIENCED  CIRCULATOR:  Service 
oriented,  promotion  minded.  Seeking 
position  with  daily  or  weekly.  Box  2512, 
Editor  &  Publisher. 

COMPUTER  TECHNOLOGY 

“I  will  work  for  nothing,  forever,  after 
you  pay  what  we'll  call  an  employment 
fee  of  $2,495.  I’ll  file  your  stories  from 
your  front-end  systems  and  then 
retrieve  them  and/or  conduct 
research...  all  automatically  in  seconds! 
I’ll  improve  your  bottom  line  and 
product  or  return  your  fee.  You  can  cost- 
justify  me  in  a  hurry!  That’s  how  fast 
progressive  journalists  should  write  for 
the  facts  in  care  of:  Kim  Sexton,  Stauf¬ 
fer  Gold,  P.O.  Box  458,  Independence, 
MO  64051.  I’m  from  Missouri  and  I’ll 
show  you!" 


POSITIONS  WANTED 


EXPERIENCED,  DEDICATED  Arts  & 
Entertainment  critic  seeks  position  on 
serious  paper/magazine.  M.  Kent  (202) 
965-2275, 


FREE-LANCE  GENERAL  ASSIGNMENT 
REPORTER-PHOTOGRAPHER  seeks 
full-time  post  with  Zone  2  weekly.  Five 
years  experience  in  community  news, 
technical  topics  &  sports.  Contact:  Bart 
(215)  673-0290. 


POL/GOVT  REPORTER  with  12  years 
professional  experience  seeks  position 
with  metro.  Experience  includes  stmt 
with  Jack  Anderson,  political  editor  for 
Illinois  daily,  and  editor  for  twice  week¬ 
ly.  Gary  Clouser,  1234  Massachusetts 
Ave.,  NW,  Apt.  402,  Washington,  DC 
20005,  (202)  638-5339,  or  (618) 
931-0081. 


REPORTER  with  talent  covering  the 
serious  and  silly  seeks  GA  job  on  metro 
or  mid-size  daily  in  Zones  4,6,8  or  9. 
Missouri  grad,  2  years  on  Government/ 
GA/Environment  beats.  David  Volk, 
(813)  945-0293. 


TALENTED,  AMBITIOUS  feature/ 
entertainment  writer  and  editor,  recent 
J-grad,  looks  to  break  in  with  newspaper 
or  magazine  in  any  zone.  Extensive 
background  in  dailies,  weeklies  and 
P.R.  publications.  Contact  J. 
Cummings,  1245  Cambria,  Christians- 
burg,  VA  24073  or  call  (703) 
382-0553. 

VERY  EXPERIENCED  Sports  writer/ 
columnist  wants  to  relocate.  Have 
covered  it  all,  from  world  series,  final 
four  to  three-legged  races.  Have  flair  for 
unusual,  upbeat.  Box  2499,  Editor  & 
Publisher. 

WANT  GOOD  WORK?  Then  return  this 
versatile  writer/editor  to  newspaper  beat 
as  your  copy  editor  or  reporter!  Resume, 
samples  available.  Prefer  Zones  5  or  6. 
Box  2516,  Editor  &  Publisher. 

_ MAILROOM _ 

MAILROOM/PRODUCTION  MANAGER 
looking  for  challenge  and  growth. 
Knows  from  equipment  to  budgets. 
People  oriented  and  quality  minded. 
Box  2447,  Editor  &  Publisher. 


COLOR  COLOR  COLOR  COLOR  COLOR 
Award-winning  supervisor  looking  for 
challenging  position.  From  automated 
color  page  make-up  to  the  press,  with 
the  goss  metroliner  being  my  strongest 
asset.  Whether  it  be  color  registration 
from  press  back  to  the  negative,  or  dot 
gain,  density  variations,  print  contrasts, 
ink  strengths  and  trapping.  Box  2520, 
Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location 
without  specific  identification 


SHOP  TALK  AT  THIRTY  - 

Hire  good  reporters  first,  then  make  them  good  writers 


By  Phil  Angelo 

Every  day  at  our  student  newspa¬ 
per  we  have  a  one-hour  critique  dis¬ 
cussing  the  day’s  edition. 

We  talk  about  news  judgment.  We 
talk  about  page  layout.  We  talk  about 
photographs.  We  talk  about  ads.  We 
talk  about  ethics.  We  talk  about  taste. 
We  talk  about  reporting. 

More  than  anything,  it  seems  we 
talk  about  writing  but,  too  often,  we 
discuss  writing  as  a  separate  skill. 

That’s  natural.  In  a  pure  sense, 
reporting  is  the  gathering  of  facts. 
Writing  is  the  arranging  of  those  facts 
in  interesting  phrases,  sentences  and 
paragraphs. 

Managing  editors  used  to  hire  the 
best  reporters  possible  and  work  to 
make  them  good  writers.  Now  the 
opposite  seems  true.  There  is  more  of 
a  tendency  to  hire  a  great  writer  and 
work  to  make  him  or  her  a  good 
reporter. 

This,  to  me,  is  a  misunderstanding. 
Good  reporting  leads  to  good  writing. 
It  is  possible  to  be  a  good  reporter 
without  being  a  good  writer,  but  the 
opposite  is  rarer  still.  It  is  almost 
impossible  to  be  a  good  writer  unless 
you  become  a  good  reporter. 

During  the  past  year,  we  were 
blessed  with  a  student  who  was  a 
great  natural  writer.  Every  week,  the 
guy  wrote  an  essay  that  appeared  as 
one  of  the  regular  pieces  in  our  enter¬ 
tainment  magazine.  He  would  write 
ghost  stories.  He  would  write  about 
the  price  of  fame.  He  would  write 
about  school. 

The  pieces  were  little  parables  and 
each  would  make  a  point.  Everyone 
looked  forward  to  his  stuff  and  he  was 
one  of  the  few  students  here  to  ever 
get  any  sort  of  reader  reaction,  but  a 
strange  thing  happened. 

After  he  had  told  all  the  stories 
about  his  family,  about  school  and 
about  college-age  sex,  he  began  to  run 
out  of  gas.  Now  he’s  taking  time  off, 
gathering  more  material. 

That’s  the  advice  1  increasingly 
give  students  when  they  seek  help 
with  their  writing.  More  and  more  I 
tell  them  to  go  out  and  get  more  mate¬ 
rial.  Instead,  the  student  often  wants 
me  to  “fix  it." 


(Angelo  is  faculty  adviser  of  the  Lan¬ 
tern,  the  daily  student  newspaper  at 
Ohio  State  University.  Before  that,  he 
managed  newsrooms  at  small  daily 
newspapers  in  Ohio,  West  Virginia 
and  Pennsylvania.) 


“Gee,  Mr.  Angelo,  I  know,  there 
wasn’t  much  news  value  in  covering 
an  announcement  that  was  made 
three  days  ago  and  I  know  I  should 
have  talked  with  the  director  of  the 
program,”  but  how  was  the  story 
written? 

Over  the  years,  I  have  become 
increasingly  convinced  that  editors 
ought  to  spend  less  time  reading  sto¬ 
ries  and  more  time  telling  reporters 
whom  to  see,  which  questions  to  ask, 
how  to  get  good  description. 

If  you  get  those  skills  right,  if  you 
come  back  with  great  material,  it  can 
be  turned  into  a  great  story. 

If  you  think  back  about  stories  you 
have  written,  the  ones  you  remember 
are  the  ones  with  the  exceptional 
facts.  You  remember  the  story  about 
the  pilot  landing  his  jet  after  the 
windshield  shattered.  You  remember 
the  story  about  the  Navy  photogra¬ 
pher  at  Pearl  Harbor.  You  remember 
the  story  about  the  woman  who 
painted  flagpoles  for  a  living. 


You  remember  them  because  they 
were  great  interviews.  Once  you  got 
back  to  the  office,  they  were  easy 
stories  to  write.  You  worked  harder 
with  them  because  you  knew  you  had 
great  material. 

Writing  is  not  the  hardest  thing  for 
our  students.  Every  student  here 
writes  at  least  two  dozen  stories  for 
publication  before  graduation.  The 
hardest  thing  for  our  students  is  to 
come  up  with  20  ideas  for  stories. 
Each  idea  must  have  the  names  of 
sources  for  the  story. 

More  than  any  other  aspect  of  the 
course,  this  separates  wheat  from 
chaff.  Some  reporters  always  have 
ideas.  Some  reporters  never  have 
ideas.  It  is  that  way  in  any  newsroom. 

Typically,  great  ideas  become  great 
stories.  If  you  think  to  interview  the 
captain  of  the  atomic  bomb  airplane 
on  the  anniversary  of  Hiroshima  and 
if  he  will  talk  to  you,  you’ve  got  a 
great  story.  If  you  begin  with  a  vague 
idea  with  no  sources,  you  soon  find 
yourself  halfway  through  a  screwed- 


up  project. 

Not  every  story  will  have  great 
material.  Some  stories  will  be  about 
sewer  bonds,  impact  fees  and  zoning 
appeals.  Some  stuff,  no  matter  how 
you  write  it,  is  not  going  to  win  a 
prize. 

Here  is  the  place  for  what  Roy 
Peter  Clark  calls  explanatory  jour¬ 
nalism.  Explaining  government  to  the 
public  is  essential,  and  we  need  to 
make  more  room  in  journalism  con¬ 
tests  for  people  who  do  the  best  job 
covering  county  government  in  a 
small  town. 

Even  a  surprising  number  of  these 
stories  can  be  saved  by  shifting  the 
point  of  view.  We  write  too  often 
about  bureaucrats,  mayors  and 
administrators.  Too  few  stories  are 
about  common  people  struggling  to 
do  common  things. 

If  you  want  to  learn  about  the  wel¬ 
fare  system,  stop  writing  about  the 
administrators  and  start  writing  about 
the  recipients.  Joe  Nawrozki  of  the 


Baltimore  News  -American  was  a 
finalist  in  the  1984  American  Society 
of  Newspaper  Editors’  writing  com¬ 
petition  by  doing  precisely  this. 

He  interviewed  people  in  a  food 
line.  Three  out  of  every  four  people 
told  him  off,  but  that  fourth  person 
gave  him  a  great  story.  What  emerged 
was  a  moving  portrait  of  urban  pov¬ 
erty. 

This  is  the  thing  we  need  to  teach 
more  often.  It  helps  to  turn  a  clever 
phrase,  but  it  helps  even  more  to  be 
able  to  ask  tough  questions. 

1  use  another  example  from  the 
William  Randolph  Hearst  contest,  an 
event  which  draws  entries  only  from 
undergraduates  working  at  the 
nation’s  college  newspapers. 

The  winning  feature  story  in  1982 
was  written  by  a  student  from  the 
University  of  Nebraska,  Deb  Kollars. 
She  wrote  about  a  family’s  decision  to 
place  their  elderly  parents  in  a  nursing 
home.  It  was  a  wonderful  story,  full  of 
description  and  dialogue  that  the 
(Continued  on  page  52) 


Over  the  years,  I  have  become  increasingly 
convinced  that  editors  ought  to  spend  less  time 
reading  stories  and  more  time  telling  reporters  whom 
to  see,  which  questions  to  ask,  how  to  get  good 
description. 
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A  WORLDWIDE 
SAMPLE  OF  USERS 

Edmonton  Journal 

Edmonton,  Alberta 

The  Advertiser-Journal 

Montgomery,  Alabama 

The  Evening  Telegraph 

Coventry,  England 

Rotabest 

Best,  Holland 

The  Herald 

New  Britain, 

Connecticut 

The  Times-News 

Kingsport,  Tennessee 

Ringier 

AdligenswiI, 

Switzerland 

El  Informador 

Guadalajara,  Mexico 

The  Press-Journal 

Vfero  Beach,  Rorida 

Times-Reporter 

New  Philadelphia,  Ohio 

Pioneer  Press-Dispatch 

St.  Paul,  Minnesota 


The  Windsor  Star 

Windsor,  Ontario 

The  Globe 

Joplin,  Missouri 

The  Globe  and  Mail 

Toronto,  Ontario 

News  &  Times 

Huntsville,  Alabama 

News-Piedmont 

Greenville, 

South  Carolina 

The  Gleaner 

Henderson,  Kentucky 

Wausau  Daily  Herald 

Wausau,  Wisconsin 

The  St.  Louis  Post- 
Dispatch 

St.  Louis,  Missouri 

Standard  Newspapers 

Melbourne,  Australia 

The  Times-Picayune 

New  Orleans,  Louisiana 

The  Daily  Review 

Hayward,  California 

The  Stock  Journal 

Adelaide,  Australia 

Turun  Sanomat 

Turku,  Finland 


THE  HARRIS 
8300.. .AN 
INTEGRATED 
PRE-PRESS 
SYSTEM  THATS 
AFFORDABLE 


The  Harris  8300  integrated  newspaper  ^tem  is  used 
by  more  than  100  newspapers  and  publishers  world¬ 
wide.  That’s  because  the  8300  has  developed  a  reputa¬ 
tion  for  its  speed  and  reliability.  The  8300  is  the  kind 
of  system  newspapers  depend  on  to  get  the  job  done. 
Whether  it  is  used  for  display  ad  composition  or  news 
layout,  as  a  copy  desk  system  or  classified  ad  system, 
the  8300  is  versatile  enough  to  handle  your  n^s.  It’s 
an  integrated  system  with  the  capabilities  to  cost-effec¬ 
tively  produce  most  any  publication. 

Let  us  tell  you  more  about  the  Harris  8300.  Contact 
Harris  Controls  and  Composition  Division,  407  John 
Rodes  Boulevard,  DepL  EP,  Melbourne,  Rorida  32901 
(TWX:  510-959-6418)  or  call  l-800-4-HARRlS,Ext4100. 


h-lAFRFRIS 


THE  SCHEMER 


Irreverent,  impertinent,  impossible.  And  led  to  The  Pittsburgh  Graphics  Conference.  Each 

brilliantly  creative.  Bruce  Baumann,  assistant  man-  year  the  conference  draws  hundreds  of  editors  and 
aging  editor  for  graphics  at  The  Pittsburgh  Press,  is  graphics  designers  from  all  over  the  country  for 
all  of  these  in  his  push  to  make  each  day ’s  news  workshops  and  lectures, 

easier  to  read.  And  his  creativity  surfaces  elsewhere — from 

His  energy  pays  off.  In  1987,  his  staff  of  28  artists  T-shirts  that  brag  about  Pulitzer  Prizes  to  coffee 
and  photographers  won  1 14  local,  state,  and  nation-  mugs  that  recognize  Pittsburgh  as  the  Rand 
al  journalism  prizes.  Baumann  himself  was  runner-  McNally  No.  1  most  livable  city, 
up  national  newspaper  picture  editor  of  the  year.  Bruce  Baumann .  Dreamer,  schemer  and 

His  commitment  to  a  better  marriage  of  creator.  One  of  the  more  than  8 ,000  people  at 

words,  graphics  and  the  people  who  create  them  Scripps  Howard  Newspapers. 

PEOPLE  COMMITTED  TO  EXCELLENCE 

SCRIPPS  HOWARD 
i!i  NEWSPAPERS 


